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BILIMB CYYACHUX TEXHOJIOTTA HA PO3BUTOK JEKCUKH
AHIJIIACBKOT MOBU: AHAJI3 IT-TEPMIHOJIOTTI

V nuniwniii wac cgpepa ingpopmayivinux mexnonoziti (IT) nosuyionyemvcs 0dicepenom akmueHo20 NONOBHEHHS. 1eK-
CUYHO20 3aNACY AHSNITICHKOI MOBU HOBIMHIMU OOUHUYAMU, WO 3YMOBIIEHO 6I003EPKATIEHHAM Y MEPMIHONOIYHIl obaszi
Hogux Oeqbiniyiil, npoyecie ma peanitl. J{ocniodcents 3axonomipnocmeti (popmayii mepmiHOI02I4HOI TEKCUKU AKMYAli-
3YEMbCA Y HUHTWHIX YMOBAX CYCRITbHO20 PO3BUMKY OIS IIH2GICIB 8 KOHYenmi ii iHMeHCUBHO20 NOCMYNY d AKMUEHOT
63a€EMO0Ii 3 302ANbHOBHCUBAHUMU JIEKCUYHUMU Kame2opiamu. Y cmammi ananizyiomscs nepeoymosu ma npukiaou
opmyeanHs HOBUX U OHOGLEHHA MPAOUYILIHUX MEPMIHIE aHenilicbkoi mosu y IT-eany3sax, 30Kpema ynpaeninHs iH-
dopmayitiHumu mexHono2iamu, AOMIHICMPYBAHHSA, NPOSPAMYB8ANHS, opmayii nocicmuyHux 1anyrozis. Jlocrioxcysane
AeUUe NO3UYIOHYEMBCSL YIKABUM 3 HAYKOBO-NIH2BICMUYHOI nosuyii. Mema 0ocniodcents nousieae y 8ueuenti 0coonu-
gocmell GNU8y CyUaACHUX MEXHONO2IN Ha PO3GUMOK JIeKCUKU AH2IUCbKOI Mo8U 8 acnekmi ananimuxu IT-mepminonozii.
Mamepianom ons peanizayii 00CiONHCEHHA CY2Y8AU CYUACHT YUPPOBI CIO8HUKU. Y cmammi npueedeHo HU3KY NPUKa-
018 abCOMOMHO YHIKAIbHUX CNOCobie hopmayil HOGImMHIX mepminis. Bemarnosneno, wo cmpimkuii po3sumox npoyecie
pobomuzayii ma asmomamuzayii CyCRiTbHO20 HCUMMSA CAPUYUHAEC NePepo3no0il NPOOYKMUBHUX CUT, WO 3YMOBTIOE
OHOBIeHHA MPAOUYItiHOT i hopmyeanHsa HOBIMHbOI mepminonoeii. [loeedeHo, Wo aneniticbka Mo8a NO3UYIOHYEMbCA HA
€b0200HI 00Hi€I0 3 HaUbinbw ukopucmosgysanux y IT-cghepi, a it nexcuunull 3anac WUPOKo 3aCMoco8yEmbCs 8 X00i
Gopmayii Hosimuix mepminis, abpesiamyp ma ckopoueus y cninkyeannui IT ¢haxisyie y miscnapoornomy gopmami.
Busnaueno, wo came maxa mepminonoeis ihmencughiKye pieHi ueuoKocmi ma AKOCmi KOMyHiKauii' y IT-cghepi. Anani-
muxa cneuuquu npoyecy popmyeants HOBUX Ma OHOGNEHHSA MPAOUYIUHUX MEPMIHIE y eanysi mqbopfvzab;mnux mexHo-
J102itl, peanizo6ana y OaHOMY OOCIIOAUCEHHI, O0360NAE CMBEPOACYSAMIU, WO CYHACHUL IHHOBAYIUHUU PO3GUMOK CHPUSE
iHmencughixayii MoeIeHHEBO-KOMYHIKAYIUHOI KoMnemenmuocmi ma nioguwennio saxocmi dianvnocmi IT-gaxisyis.

Knwwuogi crosa: IT-mepminonocis, ckopouenHs, yugposizayis, po3eumox inghopmayitinux mexnonoeit, oeqhiniyis.

Olga Artysh, Halyna Levun, Svitlana Petrova. THE INFLUENCE OF MODERN TECHNOLOGIES
ON THE DEVELOPMENT OF ENGLISH VOCABULARY: AN ANALYSIS OF IT TERMINOLOGY

Nowadays, thefield of information technology (IT) is positioned as a source of active replenishment of the English lexical
stock with the latest units, which is due to the reflection of new definitions, processes and realities in the terminological
base. The study of the regularities of the formation of terminological vocabulary is relevant in the current conditions
of social development for linguists in the concept of its intensive development and active interaction with commonly used
lexical categories. The article analyzes the prerequisites and examples of the formation of new and updating of traditional
English terms in the IT industry, in particular, information technology management, administration, programming,
and the formation of logistics chains. The phenomenon under study is positioned as interesting from a scientific and
linguistic point of view. The purpose of the study is to examine the peculiarities of the influence of modern technologies
on the development of English vocabulary in terms of IT terminology analysis. Modern digital dictionaries served as the
material for the study. It is established that the rapid development of robotization and automation of social life causes
a redistribution of productive forces, which leads to the renewal of traditional and the formation of the latest terminology.
Itis proved that English is currently positioned as one of the most widely used languages in the IT sphere, and its vocabulary
is widely used in the formation of the latest terms, abbreviations and acronyms in the communication of IT specialists
in the international format. It is determined that this terminology intensifies the speed and quality of communication
in the IT sphere. The analysis of the specifics of the process of forming new and updating traditional terms in the field
of information technology, implemented in this study, allows us to assert that modern innovative development contributes
to the intensification of speech and communication competence and improves the quality of IT professionals’ activities.

Key words: IT terminology, abbreviations, digitalization, information technology development, definition.
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IlocTaHoBKa MPo0OJieMH Yy 3arajibHOMY BH-
ISl T il 3B’ 530K i3 BaXKJIMBUMHM HAYKOBUMH
Yd MNPAKTHYHUMH 3aBAaHHsAMHU. DeHOMEH
iHpopMaLiiHUX TexHoJoriii HalOyBae CTpim-
KOTO Ta AWHAMIYHOTO TIOCTYIY, B TPOIIECi SKOTO
3a3HAIOTh PI3HUX HOBOBBEJIEHD T yI0CKOHAJICHB.
Oxpecnena TeHIeHIs, Oe33amepeyHo, MO3Ha-
YaeThCSl HA PO3IIMPEHHI TEPMIHOJOTIUHOI Oa3u
IT, popmyBanHi HU3KH HOBHX AediHILiHd, abpe-
BiaTyp Ta CKOpOYeHb. YuMano HayKoBLIB MpH-
JUISIOTH 3HAYHy yBary NpOOIeMAaTHIll BHHHK-
Ta 0COOJIMBOCTEH aJaNTHBHOTO pO3BI/ITKy B CyC-
nitbeTBi (O. M. AmnicimoBa, JI. A. KoBasbcbKa,
I'. I1. Jlykam, O. B. Ilpirynos, O. C. llepOiHa,
T. M. SBopceka [8], H.I.Yuzkiv, I. M. Ivanenko,
N. V. Marchenko, N.V. Kosharna, N. S. Medvid
[11], M. 3ayTamBm1 [2]).

He HiBenoroun BaromicTs TOPOOKY BYCHHX
y JOCHiPKyBaHIN TeMaTwWIli, BapTO BiI3HAYUTH
nepIimUT TPAKTUIHUX HAyKOBO-METOOJIOTIY-
HUX DIlIEHb B OKpECJEHIN cdepi, M0 BUMArae
MOJATIIINX AKTHBHUX TOITYKIB.

AKTyallbHICTh TIPOOJIEMATHKN CIPUYMHEHA
HEOOXIIHICTIO PETENbHOTO BUBYCHHS MPOLECY
IMIUIEMEHTALli HOBHMX JICKCHYHHMX (hopmariii y
CyJacHy aHIIIACBKY MOBY I/l BIUIMBOM IHHOBA-
IHHO-TEXHIYHOTO MPOTPecy Ta IUHAMIKH KYyJIb-
TYPHO-COIIaJIbHOTO CEPEOBHUIIA. YCBIZOMIICHHS
crieru(iki OKPECICHOTO SIBHIIA CTBOPHTE IIepe-
JLyMOBH JUIsl OIITUMAJIbHOT a/[anTaLlii JIEKCHYHOTO
THCTPYMEHTApIIO IO BUMOT Cy9aCHOCTI.

AHaJi3 0CTaHHIX T0CTiZKeHb i MyO/aiKaIrii.
Temartnka NMpPakTHYHOTO BIUTMBY iHHOBALIMHUX
TEXHOJIOT1H cy4acHOi HI/I(l)pOBiSOBaHOi €IoXH Ha
I[I/IHaMle PO3BUTKY JIGKCUKH aHTIIHCHKOI MOBHU
3HalIIIa BiOOpakeHHs y pe3yJbraTtax HayKo-
BUX HAlpaioBaHb HU3KH BYCHHX. 30KpeMa,
B npausx M.A. Kisuis [4] Ta LI Ky3H€u0Ba
[5] mocmimkeHo BapiaTMBHICTH IHHOBAUIHHOTO
IT-incTpyMeHTapit0 B KOHIENTI BigoOpakeHHS
B QaHIVIOMOBHOMY CEPEIOBHIIIL.

10.B. ITomoBuy, B. /1. bsanmuk B. 1. [7] anamni-
3yIOTh HOBITHIO BEKTOPHICTH METOHOJOTii (hop-
Marii IT-repmiHonorii B KOHIENTI iHTerparii
y miobanpHe cepenoBuine. Ha mpomoBxeHHS,
R. Zhang, D. Zou [12] Ta Z. Sun 3 cniBaBTopamu
[10] HOCJIIII)KyIOTB MOYKJTHBOCTI 3aJTyYCHHSI IHHO-
Bal[IIHUX TEXHOJOTIYHUX PIlIEHb T IITYYHOTO
IHTEJIEKTY JI0 TBOPEHHS JEKCHUYHUX ae]iHiIii,
a I. Kyman [6] po3rsmae mudposi miarGopmu
3 TIO3UIIi1 EPCIIEKTUBHOTO JIEKCUKO()OPMYIOUOTO
I PYHTSL.

Merta crarTi (mocTaHOBKA 3aBIaHHs1). MeTta
JOCIIJPKCHHS TIOJIATAE Y BHBYEHHI OCOOJIUBOC-
TeHl BIUTUBY CYy4aCHUX TEXHOJIOTiH Ha PO3BHTOK
JICKCUKH aHTJTIMCHKOI MOBHU B aCTEKTI aHATITUKH
IT-repminonorii.

6

Buknian oCHOBHOro marepiaay aociia-
JKeHHsl. Y (DCHOMEHI JIHIBICTHKM NPHUCYTHI
HU3Ka OeQiHII TOHATTS TepMiHY, KOTpi Bifo-
OpakaioTh AlNTOPUTMI30BAHY CHCTEMY IOHATH
NEeBHOI ray3i 4 cdepu aismpHOCTI. O4eBUIHO,
M0 y KOHIENTI JaHOTO JOCIHiIKEHHS TEPMiH
TMOBUHEH PO3IVISAATHCH SIK JIKCHYHE YTBOPEHHS,
KOTpE B CHHEPTIi 3 IHIIMMHU aHAJOTTYHUMH yTBO-
peHHAMH (HOPMYIOTH cCHelu]iuHy 3aMKHEHY
BUCOKOIH(pOpMaTHBHY cucteMy [1]. OcranHs xa-
PAaKTEPU3YETHCS TOUHICTIO, €KCIIPECHBHAM HEH-
TPAJIITETOM Ta OJHO3HAYHICTIO [3].

Cyuacua KOHIEMIST PO3BUTKY JIEKCHKH
aHIIIACHKOT MOBH Mepeadayae CTBOPEHHS Crie-
1[iaJ1i30BaHMX CJIOBHUKIB, (PyHIIIOHAI SIKMX TTOJISI-
rae y (Qikcamii HOBUX JIEKCHYHHX YTBOPEHb.
SIckpaBUM MPUKIAAOM TakKUX (hopMariii BHCTY-
nae Oxford Engllsh D1ct10nary Oxcdopacokuii
CJIOBHHMK aHIVIIHCHKOI MOBH, L0 MO3ULIOHYETHCS
OJTHMM 13 HalOULIBII AaBTOPUTETHUX CIIOBHHKIB.
Y Mexax HOro (yHKUIOHYBaHHS BifOyBaeTbCs
cHCTeMaTHYHa (iKcallis HOBUX CIIiB, HaJLICHHSA
ix nediniliero Ta MPUKJIATAMU 3aCTOCYBaHHS, 13
3a3HAYEHHSM €TUMOJIOT].

[HIIMME TpUKIIaAaMu CTIeniali30BaHuX CIIOB-
HukiB € Merriam-Webster, Urban Dictionary,
Cambridge English Dictionary. VYci  BoHu
AaKTHUBHO BiOOpa)KaroTh CydacHi JIEKCUYHI TEH-
JICHLIIT, PEryJsAPHO OHOBJIOKOTBCS Ta JOAAIOTH
HOBITHI clloBa, a y Bumaaky Urban Dictionary
KOPHCTYBa4i MOXYTb CaMOCTIHHO H0JIyauTH Ta
11eHTH(IKyBaTH HOBI CJICHTOBI BUPA3H.

HaiiOinpm  iHpOpMAaTHBHUMH 3  MO3MIIL
JAHOTO JOCTi/KeHHA BOawaroTecsi IT-TepmiHw,
IO aKTUBHO BHKOPUCTOBYIOTHCS Y TEIEKOMY-
HiKaIlisx, IT—aIIMlHlCTp}/BaHHl Ta YIpPaBJIiHHI.
[Tpu upoMmy, iXx MOXxKHA TU(EPEHIIIIOBATH B IKOCTI
HOBHX, a00 K MOPIBHSAHO HEMIONAaBHO CHOPMO-
BaHUX — OHOBJIEHUX [9]. 30kpeMma, Use case, 1m0
O3Ha4Ya€ KOHIENTYyaJbHE PIIIEHHS CHCTEMHOTO
aHasi3y 3a/Ulsl PO3Ii3HABAHHS, IeHTH(IKALIT Ta
oprauizauiicucrem; Ol (operationalintelligence),
TOOTO JOCTYN A0 AaHATITUKH 1HPOPMATHBHOI
06a3u; Debugging, Mo o3HA4ae OararoeTaTHHIA
porpaMyBalIbHUN TIpouec; Api testing, TOOTO
TECTYBaHHS LU(POBOTO MPUCTPOIO 3 METOIO
aHaNITUKU iHTep(eiicy mporpamu; Removable
media, Mo sBIsE€ cO00I0 Oynb-sKUI 3HIMHHHA
JOKaJbHUNA TPUCTPiK 30epiranHs iHGoOpMarii
y KOMIT'IOTepHOMY cepenoBuilli; Pagination —
MOCTOPiHKOBA JU(EpeHIialisi JpyKOBAaHOTO YH
UppPOBOrO KOHTEHTY; Software toolchain, 1o
O3Ha4Ya€e KOMIUIEKC IU(PPOBUX MPHUCTPOIB, KOTPi
3aCTOCOBYIOTBCS OIHOYACHO; Autocorrect, 110
sIBIIsI€ COOOTO TIPOIIeC 0OPOOKH TEKCTY IJIS 1/1eH-
tudikanii Ta pemaryBaHHs opdorpadidHuX
noMunok; Image- based backup — xomnitoBaHHS
oTIepaIifHoOl CUCTeMH Ta acolifOBaHUX JIaHUX;
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distributed file system (DFS), T00TO cucrema
posnominy daiiniB; (Online Public Catalog
(OPAC), mo siBnsie cob0t0 oHMaifH-010110rpadiro
3 BIIKPUTUM 3arajIbHUM JOCTYIIOM.

Y chepi IT-mMeHemKMeHTY HANUOUTBIIIM
NOTCHIIAJOM IIOZ0 JIGKCUYHOTO  (OpMOTBO-
PCHHS y aHITIOMOBHOMY CEPEIOBHILI BOTOMIIOTH
TakKi ramysi, SK IT-onepauii Ta ynpasiiHHS Mpo-
exramu, kap’epa B IT Ta Texm,quI/IMKa ceprudi-
Kalis Ta nepconanLHl koM’ rorepu. Came B 1ux
HalpsAMKax IHHOBALINHHOI IISUIBHOCTI aKTHBHO
CIOCTEPIraeThCs SBHINE OHOBJICHHS TEPMiHO-
norii. Jlo mpukmamy, Bimoma ;[e(punum Trojan
horse y HaOyBae HOBOTO (DyHKIIIOHAITy BiJIOMOTO
BIPYCY, KOJIM OCTaHHIH HaJXOMUTH 10 0OpaHOro
OTpUMyBaya 4epe3 JIaHLIOI NPOMDKHHUX JIAHOK-
KOPHCTYBa4iB Ta IEPEKOHINBO MPOIOHYE KiH-
LIEBOMY KOPHCTYBady IHCTAJIIOBAaTH IMEBHE IpPO-
rpaMHe pillleHHS.

[nmmit npuknax — tepmin User Principal
Name (UPN), KOTpHil Bapiloe KOHKpETHE 3Ha-
YEHHS 3QJIeXKHO Bi1 TpiopuUTeTHOTO I T-KOHTEKCTY,
a takox artificial superintelligence (ASI), 1o
@€ NeiHILII0 «HAAPO3yMy» SIK MPOJLOBKCHHS
(peHOMEHY IITYYHOTO IHTENICKTY.

3-mOMDX IHWIMX TEPMIHIB BapTO BiA3HAYUTH
akTyanbHi Data migration (03Ha4a€ KOMYHi-
KaTUBHUN 3B’A30K MDK CHCTEMaMH 30epiraHHs
indopmariii), Pipelining (30epiranHst Ta Tmpi-
OPUTETHICTh  KOMIT'IOTEPHOTO  1HCTPYKTaxYy),
Network traffic (KiTbKiCHUH TOKa3HUK 1H(1)op-
Mallii, 10 MPOXOJUTh Yepe3 MEpExXy 3a MEBHUI
YacOBUIl MPOMIKOK).

Cepen abpeBiaTyp Ta CKOpOYEHb y TpHUBEle-
HOMY KOHLIENTI BapTO BUIUINTH:

— DFS (distributed file system) — cucrema
mudepenmianii ¢aiinis;

— OPAC (Online Public Access Catalog) —
BUTbHUH BIIKPUTHIA OHJIAH JOCTYH JO KaTayo-
TiB;

—EAM (EnterpriseAssetManagement)—ynpas-
JHHS aKTUBAMU 331 iX MaKCHUMAallbHO edeK-
TUBHOTO BUKOPUCTAHHS;

— QKD (quantum key dzstrlbutlon) — rapaHry-
BaHH: Oe3MeKn KOMYHlKaI_[H/IHI/IX IPOIIECIB.

Yumano TepMiHiB 3’IBUIIOCA Ta OHOBUJIOCA Y
cdepi anMmiHicTpyBaHHs B KoHenTi IT-po3BUTKY
Storage Administration (ynpasiiHHA 30epira-
HSIM JaHUX):

— 3D XPoint (iHHOBaIlitHUI THCTPYMEHT 30e-
piranus iHdopMmarii);

— 3Vs (Volume, Variety Velocity — obesir, pi3-
HOM@HITHICTb, WIBUJKICTB), WO 1ICHTHQIKYIOTH
BJIACTHBOCTI 260 PO3MIpH BEJIMKHUX 33 00CSITroM
TaHUX;

— Amazon S3 (Amazon Simple Storage
Service) — cepBic 30epiranus inpopmarii y xmapi
Ha ocHOB1 Web cTOpiHOK;

— AWS Export/import (kOMaHIIHa Tporpama
JUIS TIEPEMILICHHS KOXXHOMY KOPUCTYBayeBi
BEJIMKI OOCSTH JIaHUX 32 JIOTIOMOTOI0 MOPTaTUB-
HUX TPUCTPOIB 30epiraHHs JaHUX Ta XMapHUX
TEXHOJIOT1i);

— Data breach — xibeparaka, 3a sIKOi 37T0BMHC-
HUK OTPUMYE JOCTYN 10 KOH(iIeHIiHO1, 3aXu-
HICHO1 OyIb-SIKUM CTI0CO00M 0a3u JaHUX;

— Cold storage — 1e KoMIT'I0TEpHA CHUCTEMa
abo pexxuM pobOTH, NpU3HAUEHHWH Ui 30epi-
raHHS HEaKTUBHOI 0a3u J1aHUX.

VY mporieci aHANITHKU CITIBBiTHOIIICHHS OHOB-
JICHUX TEPMiHIB Ta HOBITHIX JeQiHilii y KiTbKic-
HOMY BHPQ)XEHHI CTa€ OYEBHIHUM, IO OLIBIIY
YaCTHHY Ha ChOTOJIHI CKJIQJal0Th OHOBJICHI Tep-
MiHM. Taka CHUTYaTHBHICTh CITiBBIIHOIICHHS
3yMOBJIFOETBCSI THM, IO Ha CHOTOJHI CTPIMKOTO
PO3BUTKY HaOyJIH MpoIiecH poOboTH3allii BAPOOHHU-
[ITBA, KOMIT FOTepH3allii TEXHIYHUX ACIIEKTIB, IO
NPU3BOANTH JI0 MOSIBU (hopM poOOTH B HU3LII TajTy-
3eH, 3aCTOCYBaHHI HOBOTO OOJIaHAHHS Ta BUCO-
KOTr0 CTYIIEHS WOro KOMIT IOTepH3allii, cTaHnap-
tu3amii Ta ceprudikarii. OkpecieHa KOHIICMISA
CIPHSIE TOSIBI HOBUX CKOPOYCHb Ta a6peBiaTyp,
creurpiuHAX KAPrOHHUX CIIB, WO SAKHAMIIOB-
Hillle BIZOOPAXaIOTh HOBY PEAIBHICTH Y COLl-
aJIbHO-EKOHOMIYHOTO [IOCTYITy CYCIIUIbCTBA.

OkxpiM TOro, i3 TMOSIBOIO HOBITHIX TEXHOJIO-
TiH, HaInpHKIIaz, 3D XPoint, 3’4BIS€THCSA BIAIO-
BiHA aHaJIoriyHa TCleHOJIOFlSI «3D XPointy,
3anpoBa/pKkeHnid kommaHismu «Intel» ta «Micron
Technology Inc.» ormicist cribHOTO PO3pOOIEeHHS
IHHOBAIIIITHOT TeXHOJIOT11 30epiraHHs JaHuX.

HoBiTHi mpucTpoi Ta KOMITIOTEpHI CHCTEMH
3yMOBUJIH (DOPMYBaHHS HOBOTO TEPMiH «removable
mediay. IMIIeMeHTallis1 HOBUX TEXHOJIOTIH Yy ce-
py JIONiCTUKM TpU3BENa /0 UUIBOBOTO 3aCTOCY-
BaHHs TEPMiHY «cloud», o 03Ha4ae akymyIisiLito
3HAYHOIO OOCATY JIOTICTHYHHMX J@HUX 3 BUIBHUM
JIOCTYTIOM JI0 JIOTICTUYHHX CXEM.

VY tepminonorii IT, moB’s3aniif 3 Tpancnopt-
HOIO ceporo, 3’ IBUIIMCS HOBI TEPMIiHHU, TaKi K
AWS Export/Import, Amason S3, 3D E/Point.
Taxox, y MDKHApOAHIN NPAaKTHL AaJeKUX CKIla-
JIOBUX BaHTKOIEPEBE3CHb 13 3aIy4EHHSIM pi3-
HUX BUJIB TPaHCIOPTY C(HOPMYBaBCS TEPMiH
Multimodal Cargo Shipping (MynbTEMOAANBHI
NepEeBE3CHHS BaHTaXy). Y LIJIOMY, BapTO 3ayBa-
KUTH, MO crenrdika MyIbTUMOIATBHUX Tepe-
BE3CHb BHMAara€ BHKOPUCTaHHA €JIUHOI YHi-
BEpCaJbHOI MIKHAPOAHOI MOBU — aHIIIHCHKOI.
Taxoxx HEOOX1THO 3a3HAYMTH, 1110 YACTO (axiBIli,
K1 Peai3oByIOTh Ha MPAKTUI aJrOPUTM MYJIIb-
TUMOJAJIBHOTO JIOTICTUYHOTO JIaHLIOra, HE €
HOCISIMU aHTJIIHCHKO1, 10 IPU3BOIUTH /10 Pi3HO-
IUTAHOBHUX CKOPOUYEHb Ta CIIOTBOPEHb, CTUMYJIIO-
I0YM BUHUKHEHHS HOBHUX a00 MOJIEpHI30BaHUX
CTapuX TEPMiHiB.
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JlocuTh 4acTo Mae Micle CHpPUSHHS HOBOTO
TEXHOJIOT1YHOTO TPOLECY BUHUKHEHHIO OCO-
OJMMBHX, PIAKO BHUKOPUCTOBYBAaHUX, TEPMiHIB.
CyyacHi MOBHI TEXHOJOTIil, Taki fK 0OpoOka
MPUPOAHOT MOBU Ta MALIMHHE HaBYaHHS, JI03BO-
JSIFOTh  TIPOBOJIUTH ABTOMATH30BaHy 1ACHTUI-
Kallil0 Ta aHAJTITUKY HOBITHIX JIGKCHYHUX yTBO-
pCHB. HI/I(prBi aIrOPUTMH MOXYTb BH3HAYaTH
MEXl1 iX HOIMyJISPHOCTI Yy Big Data, xopektHO
IIPOINIOHY0YH [IEPEKIIay i BapiaTHUBHICTh 3aCTO-
CYBaHHS B PI3HUX CMHCJIOBUX KOHTEKCTaX.

VY npofoBKeHHs, CepBiCH KOMIUIEKCHOT MOBHOT
aHaJiTUKU TeKeTy Microsoft Azure Text Analytics
ta Google Cloud Natural Language API 3amyua-
I0Th QJITOPUTMHU MAIIMHHOTO HABYAHHS 1S e(heK-
TUBHOI iIeHTH(]IKaI]l KJIIOYOBUX CIIB y TEKCTax.
Takuii migxig ga€ 3MOTY BHOKPEMITFOBATH HOBI
TEpMiHH, 1110 HaOyaH MOMYIApHOCTI B Mepexi un
chopMyBaiuch y crienupiuHux ramyssx. Jlogarku
Juis mepeknany, 30kpema, Google Translate un
DeepL AKTUBHO IMIUIEMEHTYIOTh TEXHOJOT1{
HEHPOHHUX MEPEX /sl KOPEKTHOIO aBTOMAaTHy-
Horo mepekiany. Le crpusie, HacaMKiHeIb, po3-
IIOBCIO/DKCHHIO HOBITHBOI TEPMIHOJIOTIT Y MIK-
MOBHOMY Ta MDKKYJIBTYPHOMY KOHIICHTI.

BuCHOBKHM Ta mNepcHeKTHBHU MOJAJIbIINX
PO3BIIOK y JaHomy Hampsimi. Jlekcnunuit
CKJIaJl € TUM KOMIIOHEHTOM MOBH, SIKOMY IIpUTa-
MaHHI IMOCTIHI 3MiHH, IO MTOSICHIOETHCS HOBUMU
KOTHITUBHUMH Ta KOMYHIKATUBHUMH MOTpeOaMu
MOBIIB. CTpIMKHI PO3BUTOK TEXHOJOTTUYHUX Ta
iH(pOpMAIIHHUX TEXHOJNOTIH [alTh MOIITOBX
JUIST BUHUKHEHHSI HOBHUX TIOHATH, Ha 0a3l SKUX
(hopMyeThes ramy3eBa TEPMiHOJIOTSL.

OxpeciieHa CHCTEMHICTb nependayae aude-
PeHLIALiIo 32 3HAYMMICTIO: Ha niepudepii posra-
[I0BaHI MaJIOBKHMBAaHI Ta BYy3bKOCTIEIIabHI TEp-
MiHH, a [EHTpalbHA SJIEPHY YacTUHA CKIIaJeHa
KOPUCTYBaJIbHUIIBKOIO JIEKCUKOIO.

I[ocm;mceHHH HOBUX TEPMIHOJOTTYHHUX (HOp-
Marii anriiicekoi MoBu y cdepi IT moBunHI
CHpUSTH  ONTUMI3aNil mpodeciiHoro  CriiKy-
BaHHs Ta (haXOBOi KOMYHIKaTUBHOI KOMIICTCHT-
HoCTi. DyHIIOHAN JIHIBICTA, NMPH IBOMY, BOA-
YAEThCsl Yy aHANITULI Ta CHCTeMaTH3auii HOBOI
TEPMIHOJOT11.

JlexcukorpadiyHa KOHIEMINS JTOCITIIKEHHS
BIUIMBY CY4YaCHUX TEXHOJIOTI Ha pPO3BUTOK
AHTJIIOMOBHOTO CEpeJOBHINA Tiependavyae Crelri-
ani30BaHMX LU(POBUX CJIOBHHKIB, JOMOMAra-
I0Th (PIKCYBaTH Ta CUCTEMATHU3yBaTH HOBI CIIOBA
ta BUpa3u. OKpiM TOro, BOAUAETHCS BAXKIIU-
BOIO ifieHTHU(]IKAIlIT MaKCUMAalbHO €(QEKTUBHUX
Cy4aCHHMX TEXHOJIOTii MIOAO BUSBICHHS Ta aHa-
JIUTHKA HOBOI TEPMIHOJIOTIi, 3 BUKOPUCTaHHIM
KOPITyCHHX MiAXO/IB. Jl0 OCTaHHIX BIAHOCSTHCS,
30KpeMa, MAlIMHHE HABYaHHS, IHCTPYMEHTapiii
HITyYHOTO IHTEJIEKTY Ta o6p061<a IIPUPOIHOL
MOBH.

P03BUTOK JIEKCHKH aHTIIHCHKOI MOBU BH3Ha-
YaEThCsl PI3HOMAHITHUMU YHHHHUKAMH, Cepel
SIKMX Ha CbOTOAHI leOpI/ITeTHI/IMI/I O3ULIIOHY-
FOTBCsI TEXHOJIOTTYHUI IIPOrpec, CoLiaibHI 3MiHA
ta mnobamizamis. CyyacHI MOBHI TEXHOJIOTIT
JAI0Th 3MOTY JIIHTBICTaM IIBHKO Ta €()eKTUBHO
JOCTIKYBaTH HOBY TEpMIiHOJIOTIIO, a IU(POBI
I1aTGOPMHU CTAIOTh BATOMUMH JKEPETaMH 11eH-
Tu(ikaiii Ta BiICTe)KEHHS JIEKCHYHUX TPEHIIB.
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LANGUAGE SKILLS IMPROVEMENT OF MASTER DEGREE
STUDENTS USING MULTIMEDIA RESOURCES

Multimedia technologies contribute to the transition of students from traditional passive learning to an active
state for independent training. Multimedia materials can include real utterances and conversations of native
speakers, allowing students to gain a better acknowledgment of the real language context. This continues to develop
skills in understanding and interpreting authentic language.

Thanks to the development of technologies, multimedia has become widespread and available even in an online
format. It allows students to learn the language independently using online resources, video conferencing and
mobile applications. Multimedia resources often generate many words and expressions that can be indispensable for
expanding vocabulary of students. The use of multimedia technologies is an element of modern language learning.
Such technologies allow students to hear the correct pronunciation of words and phrases, which is a place for the
development of language skills. They can listen to native speakers and try to imitate their pronunciation.

A significant advantage of using multimedia technologies is that they are suitable for different language areas
and levels of study. Whether a student is studying general English, specialized medical English, French, Chinese, or
any other language, multimedia resources can be an appropriate addition to learning.

They give students an opportunity to improve their language skills, make learning more interesting and natural.
1t also provides an opportunity to create an engaging and effective learning process, improving comprehension,
pronunciation, vocabulary, and speaking and writing skills. However, the successful use of multimedia technologies
requires long-term planning and integration into the educational process. However, it is important to get the point
that academic success depends on the student’s planning, motivation and systematicity.

Key words: multimedia technologies, interactive exercises, online resources, vocabulary, web platform, visual aids.

Tersina Boiitko. YIOCKOHAJIEHHSA
3A JOITOMOTI'OKO MYJBTUMEII

Mynemumeoiiini mexnonozeii cnpusioms nepexody CmyoeHmis 6i0 mpaouyitiHoco0 NACUBHO2O HABYAHHS 00
AKMUBHO20 CMAHY 3a0JIs1 CAMOCMIUHO20 HAGYAHHSL.

Mynbomumedivni mamepianu MoAICyms BKAIOUAMU DeanbHi BUCTOBIIOBAHHA | POSMOBU HOCII8 MOGU, UfO donomazae
cmyoeHmam ompumamu Kpawje yseierHs npo peanbhui MosHuu Konmekcm. Lle donomazae possusamu Hasuyxu
PO3YMIHHA ma iHmepnpemayii aymenmuunoi mosu. Taxi mexnonozii 0aroms MONCIUGICMb CMYOCHMAM NOYymu
NPAsUIbHY 8UMOBY CliG I (Dpas, Wo € BAXNCIUBUM 0I5l PO3BUMKY MOBHUX HABUHOK. Bonu mooicyme ciyxamu nociie
MOBU MA HAMASAMUCS IMINYBAMU IXHIO GUMOBY.

3nauumoro nepegazord BUKOPUCMAHHS MYTbMUMEOIUHUX MEXHON02I NoAsieac 6 Momy, Wo 60HU NiOX00sIMb
071 PI3HUX MOGHUX HANPAMKI@ ma pieHie euguenus. Hesanesicno 6i0 moeco, uu Hasyaemvcs cmyoeHm 3a2anbHol
AH2TICLKOT MOBU, Cneyiani3o8anol MeOUUHoOi aHeailicbkoi, panyy3vKoi, HiMeybKoi, KUMalcvkol Mosu abo 6y0b-
AKOL IHUWLOL, MYTbMUMEOIUHI PeCypCU MOJICYMb OyMu HANENHCHUM OONOBHEHHAM 00 HABUAHHSL.

3asosku poseumky mexnonozii Mmyibmumeoia HabyIu WUPOKO20 NOWUPEHHs ma OOCMYNHI CMANU HAGIMb
6 ounavin-gpopmami. Lle 0o36onsic cmyoenmam camocmiliHo UBYAMU MOBU, BUKOPUCTHOBYIOUU OHLAUNH-PECYpPCU,
sioeokoHpepenyii ma mobinbni dodamxu. Myremumeditini pecypcu uacmo micmsames 6aeamo Clié i eupasis, ujo
MOdHCYymb OYmMu He3AMIHHUMU OJi POUUPEHHS JIeKCUYHO20 3anacy CMyOeHmis. UKOPUCTAHHS MYTbIMUMEOItHUX
MEXHONO2it € BANCTUBUM eNeMEHMOM CYYACHO20 HABYAHHA MO8. Bonu nadaromv modciugicmv cmyoeHmam
NOKpAWUmu C601 MOBHI HAGUYKU, 3p0OUMU HABYAHHS OLIbI YIKABUM Ma Npupoorim. Takooc, ye Hao0ae MONCIUBICTND
CMBOpUMU 3aXONAUSULL | eheKmMUSHUL HAGYANLHUL Npoyec, NOTINUWYIOUU PO3YMIHHSA, UMOBY, TeKCUYHUL 3anac ma
HABUYKYU 2080pIiHHA ma nucbma. [Ipome, ychiuine 6UKOpUCTIAHHS MYTbMUMEOTUHUX MEXHONO02IU BUMALAE PEMENbHO20
nIaHyeanHs ma inmezpayii 6 nasuanbHull npoyec. [lpome, 6axciuso 8paxosysamu, wo YCHix 6 HABYAHHI 3ATEACUTND
80 NIAHYBAHHSA, MOMUBAYIL A CUCEMAMUYHOCTE CTYOeHMd.

Knruosi cnoea: mynomumeoitini mexHonoeii, inmepakmueni 6npasu, OHLANUH-pecypCcU, TeKCUYHUL 3anac, 8ed-
nramgopma, 8i3yanbHi 3acoou.

MOBHHUX HABHUYOK CTYIEHTIB-MATIICTPIB

Problem relevance. The introduction of Multimedia materials can be more exciting

multimedia technologies into the educational
process has a significant impact on the develop-
ment for language skills of master’s students.
Multimedia technologies such as video, audio,
interactive exercises and online resources can
make language learning more effective and

engaging.
10

and attractive for students compared to traditional
textbooks. They can see and hear language sam-
ples in different contexts, which makes learning
more interesting. Besides multimedia materials
can include real utterances and conversations of
native speakers, which helps students get a bet-
ter idea of the real language context. It helps to

© Voytko T., 2024
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develop skills in understanding and interpreting
authentic language.

The purpose of the research is the identifi-
cation of different multimedia technologies for
improvement language skills.

Analysis of recent research and publica-
tions. Ukrainian and European linguists, meth-
odologists and teachers are actively working on
the possibility of learning and teaching several
foreign languages at the same time. Higher edu-
cational institutions of Ukraine cannot remain
away from the accelerated, anticipatory, inno-
vative development of education and science in
the world and require the provision of conditions
for the formation of a high level of foreign lan-
guage graduates’ competence. Such technologies
enable students to hear the correct pronunciation
of words and phrases, which is important for the
development of language skills. They can listen
to native speakers and try to imitate their pronun-
ciation.

The main material of research. Multimedia
resources often contain many words and expres-
sions that can be indispensable for expanding
students’ vocabulary.

Here are some examples of English words and
expressions that are often found in multimedia
resources and can help expand students’ vocabulary:

* Interactive Content — Multimedia resources
often offer interactive content, such as interactive
videos or e-courses with exercises;

* Engaging Multimedia — Engaging content
includes elements that attract attention and hold
the audience’s interest;

* Visual Aids — This can include graphics, charts,
and other images that help explain concepts;

* Multimedia Presentations — Presenta-
tions that use a variety of media formats, such as
slides, audio, and video, to convey information;

* Audio Narration — Audio or voice com-
mentary that helps explain the content;

* Virtual Reality — Technology that simulates
a real environment is often used for educational
purposes.

They can learn new words in context, which
makes them easier to remember. Multimedia
technologies can provide opportunities for stu-
dents to express their thoughts orally and in writ-
ing in real situations. This is important for the
development such skills as speaking and writing.
It also allows students to choose materials and
tasks that suit their individual needs and language
proficiency. They can learn at their own pace and
choose according to their interests.

Multimedia materials can be accessed online,
allowing students to learn the language from
anywhere and at any time. This is convenient for
those with a flexible schedule.

There are many online language learning
resources that provide multimedia materials
and the ability to learn a language anytime, any-
where. Here are some examples of English-lan-
guage resources:

* Duolingo (https://www.duolingo.com/):
Duolingo is a popular mobile app and web plat-
form that offers interactive exercises, including
images, audio, and video, for learning different
languages.

* BBC Learning English (http://www.bbc.
co.uk/learningenglish): BBC Learning English
offers videos, audio and texts to improve your
English, as well as games and exercises to learn
grammar and vocabulary.

* TED-Ed (https://ed.ted.com/): TED-Ed pro-
vides video lessons on various topics in English,
accompanied by audio and text material to facili-
tate learning.

* YouTube (https://www.youtube.com/): You-
Tube has many channels dedicated to learning
English, where you can find video lessons, exer-
cises and various multimedia materials.

* Babbel (https://www.babbel.com/): Babbel
is an interactive resource that offers audio and
visual exercises to develop language skills.

Nowadays, there are many multimedia
resources and tools that can be useful for master’s
students studying and improving foreign lan-
guages. These resources include video lessons,
interactive exercises, online courses, audio pod-
casts, videos, and games. Each of these resources
can be used to develop specific language skills.

There are many foreign language learning tools
that can be useful for master’s students. Here are
some examples of English language tools:

* Rosetta Stone: A resource that uses the
method of language learning through imitation
of the native language without the use of transla-
tion [6].

* Busuu: A language learning community
where you can learn languages and interact with
native speakers [7].

* Quizlet: A platform for creating and using
flashcards to learn new words, terms and expres-
sions [8].

* FluentU: A platform that uses video and
audio materials for language learning in an
authentic context [9].

* Memrise: An app that uses picture and audio
flashcards to learn new words and phrases [5].

* BBC Languages: A BBC resource offering
online courses and games for learning different
languages [1].

In particular, video lessons and audio
podcasts allow students to listen to and converse
with native speakers, improving listening and
pronunciation skills. Interactive exercises and
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online courses provide an opportunity to create
an individual learning path tailored to the needs
of a particular student. Videos and games can be
curious and exciting ways to learn a language,
in particular, they help to improve vocabulary
and understanding of the language in different
situations.

Interactive exercises and online courses,
videos and games can significantly enrich
language learning. Here are some examples of
English-language interactive exercises:

* Cloze Tests: Students are asked to insert the
missing words into sentences using the context
and their knowledge of the language.

* Matching Exercises: Create pairs of words
or phrases that are related in meaning or grammar.

* Role-Playing Scenarios: Learning a lan-
guage by simulating real-life situations, such as
conversations in a store, airport or restaurant.

* Grammar Quizzes: Quizzes that assess
understanding of grammar and correct use of lan-
guage structures.

 Conversation Starters: Exercises that stim-
ulate discussion on various topics and develop
skills in expressing opinions.

All these benefits of multimedia technology
help Master Degree students to improve their
language skills. However, it is important to
remember that multimedia technologies should
be used as part of a comprehensive approach
to language learning that includes other meth-
ods and practices, such as communication with
native speakers, reading and writing. Using
multimedia technologies, master’s students can
make their studies more diverse and interest-
ing, gain access to real language situations and
improve their skills.

However, it is important to be careful when
choosing multimedia resources and make sure
that they are appropriate for the learning objec-
tive and the level of the student. Some resources
may be aimed at beginners, while others are for
more experienced students.

In addition, institutes and universities can also
use special platforms for learning, where students
can access various multimedia resources and
complete tasks designed according to the study
program. Such platforms provide an opportunity
for the teacher and students to monitor progress
and evaluate results.

Here are some examples of English-language
platforms:

e Canvas (https://www.instructure.com/can-
vas/): A learning management platform that pro-
vides content upload, interaction, and assignment
capabilities.

e Blackboard Learn (https://www.black-
board.com/teaching-learning/learning-manage-
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ment/blackboard-learn): A learning management
system that allows you to create online courses
and use multimedia resources.

* Moodle (https://moodle.org/): An open plat-
form for creating online courses and collabora-
tive learning that supports a variety of multime-
dia elements.

* EdX (https://www.edx.org/): An online plat-
form for courses from universities and organiza-
tions around the world that includes video lec-
tures, interactive exercises, and assignments.

* Coursera (https://www.coursera.org/):
Another popular online course platform from
universities and organizations that offers a wealth
of multimedia resources.

* Google Classroom (https://classroom.
google.com/): A platform for organizing and man-
aging lessons using a variety of Google resources,
such as documents, presentations and videos.

A significant benefit of using multimedia
technologies is that they are suitable for differ-
ent language areas and levels of study. Whether
a student is studying general English, specialized
medical English, French, German, Chinese, or
any other language, multimedia resources can be
an appropriate addition to learning.

Another advantage of using multimedia tech-
nologies is their ability to create real language
situations, which makes learning as natural as
possible. Students can listen to real conversations,
observe the lives of native speakers and adapt their
skills to real communication situations.

Thanks to the development of technologies,
multimedia has become widespread and avail-
able even in an online format. It allows students
to learn languages independently using online
resources, video conferencing and mobile appli-
cations.

The development of multimedia technologies
allows students to learn languages online with
the help of various resources, video conferences
and mobile applications. Here are some English-
language video applications examples:

* Google Meet (https://meet.google.com/):
Another popular video conferencing platform
that is convenient for online language learning.

*  Memrise (https://www.memrise.com/):
An app that uses flashcards and games to learn
words and expressions in a new context.

* HelloTalk (https://www.hellotalk.com/):
A social language learning network where users
can communicate with native speakers via text,
audio, and video.

* Busuu (https://www.busuu.com/): A lan-
guage learning app with the ability to learn and
interact with other users.

* BBC Learning English (http://www.bbc.
co.uk/learningenglish): A web platform that pro-
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vides audio and video lessons to improve your
English.

* Zoom (https://zoom.us/): A video conferenc-
ing platform that can be used for online lessons
and discussions.

* Quizlet (https://quizlet.com/): A web plat-
form and application for creating and using flash-
cards to study words and expressions.

* Lingodeer (https://www.lingodeer.com/):
A mobile app that offers interactive language
learning exercises.

Conclusions and prospects of further
research. Multimedia technologies are an impor-
tant tool for language skills improving of mas-
ter degree students. They provide an opportu-
nity to create an exciting and effective learning

process, improving comprehension, pronuncia-
tion, vocabulary and speaking and writing skills.
However, the successful use of multimedia tech-
nologies requires careful planning and integra-
tion into the educational process.

Thus, the use of multimedia technologies is
an important element of modern language learn-
ing. They provide an opportunity for students to
improve their language skills, make learning more
spectacular and natural. However, it is important
to consider that success in learning depends on
planning, motivation and systematic work of the
student. With the right approach and proper sup-
port from teachers, multimedia technologies can
become a powerful tool for advanced language
skills of master degree students.
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IMMCUXOJIHTI'BICTUYHE JOCIIKEHHA MOBHOI CUTYAIII
B 3BAKJTAJAX JOWKIJIBHOI OCBITHU MICTA KHE€EBA
HA ITOYATKY XXI CTOJIITTA

Cmammsa 3acHO8aHA HA OOCTIONCEHHI KOSHIMUBHUX Npoyecie y MO3KY OumuMu sK iHOUsioa ma posKpu-
6a€ HEOOHO3HAYHICMb MOBHOI cumyayii y 3axkiaoax OowkinbHoi oceimu m. Kuesa. Axmyanvuicmv npobremu
3 MOYKU 30pY NCUXONIHEBICMUYHO20 AHANIZY MA HEUPONCUXON0TUHOI OiAeHOCMUKY 00 CbO20OHIUHBO20 YACY 3ATUUIA-
ACSL HeBUCBIMIIEHOT0. Basciugicms 0aH020 NUMAHHS NOJSI2AE Y HEBU3HAYEHOCMI PIGHS 80100IHHSL OIMbMU 0epiHCcas-
HOM MOB0I0 ma il po36umKy y cmonuyi syinomy. ¥ goxyci ymosu akmusHoi 63a€mMo0ii Oumutu, Ka ONaH08ye MOGHI
KOOU Y KOMYHIKAYIT i3 COYIANbHUM OMOYEHHAM, 30KpeMd, ye — 0amvKu, Cim s, poOura, nedazou, suxosameni, iHghop-
MayitHutl KOHmMeHm, 0OHOLIMKU abo inwi omouyroyi dimu. Moena nogedinka omoventst OUMUHU Y BUXOBHOM) Npoyeci
donomazae 3po3ymMimu Npo2antuHy y 80100IHHI YKPAIHCbKO M0G0 ma 3abe3neuumu Oimam cucmemuull nioxio 0o
0807100iHHSL 0EPIHCABHOIO0 MOBOIO, W0 O036ONUMb ePEeKMUBHO ONAHYEAMU Y NOOANLULOMY WIKITbHY HPOSPAM).

Ha niocmagi ompumanux pesynemamis npoananizoeano nooarsui oceimui empamu y Oimeti 8 nO4amKosii
wixoni. Ilpu ybomy, docums 8UCOKOIO 3ATUULAEIBCA KOMYHIKAMUBHA NOMYICHICIb KOHMAKMHOI POCICLKOi MOBU,
6 momy wucii i ceped Oimell Pi3HUX GIKOBUX 2PYN HACENEHHS, (DYHKYIOHYBAHHSA MOBU | MOGIEHHS He MIIbKU ) He-
opmanvromy (poouna, omoueHHs), a MaKodic il y GopmMarbHOMy CRIIKY8AHHL, K MO OOWKIIbHI 3aK1A0U, UMyl
caoku, yeHmpu Haznady 3a OimvMu, Mmowo.

Kniouogi cnosa: mosna cumyayis, MogHa oceima dimeti, OOUKIIbHA 0C8IMA, YKPAIHCbKA MOBA, 80100IHHS Oep-
JHCABHOIO MOBOIO, NCUXONO2IUHE BUXOBAHHS, CYYACHA COYIANbHA CUMYAYIsl PO3BUMKY OUMUHU OOUIKITLHO20 GIKY.

Anastasiia Hasanova-Lebedieva. PSYCHOLINGUISTIC STUDY OF THE LANGUAGE SITUATION
IN PRESCHOOL EDUCATION INSTITUTIONS OF THE CITY OF KYIV AT THE BEGINNING
OF THE 21ST CENTURY

The article is based on the study of cognitive processes in the child’s brain as an individual and reveals the
ambiguity of the language situation in preschool education institutions in Kyiv. The relevance of the problem from
the point of view of psycholinguistic analysis and neuropsychological diagnosis emained unexplained until today.
The importance of this issue lies in the uncertainty of the level of children’s mastery of the state language and
its development in the capital as a whole. The focus is on the conditions of active interaction of a child who
masters language codes in communication with the social environment, in particular, parents, family, relatives,
teachers, educators, informational content, peers or other surrounding children. The language behavior of the
child’s environment in the educational process helps to understand the gaps in the Ukrainian language and provide
children with a systematic approach to mastering the state language which will allow them to effectively master the
school program in the future.

Based on the obtained results, further educational losses among children in primary school were analyzed.
At the same time, the communicative power of the contact Russian language remains quite high, including among
children of different age groups of the population, the functioning of language and speech not only in informal (family,
environment), but also in formal communication, such as preschools, kindergartens kindergartens, childcare centers, etc.

Key words: language situation, language education of children, preschool education, Ukrainian language,
mastery of the state language, psychological education, modern social situation of preschool child development.

IocranoBka npoGiemu. CowiaibHO-NICHXO-
JIOTTYHOIO TEH/CHLIEID Y CHOTOJECHHOMY YKpa-
iHCBKOMY CEpelIOBHIII € CHTyalis MacoBOro
KOHTAKTHOTO 3MIIIaHH MOBHOIO Kody (Cyp-
KHK) Y JUTA4OMY IBOMOBHOMY CepeIOBHIL,
Jie TepeIuTiTaloThCsl POCIiChbKa Ta yKpaiHChKa
MOBH K OJIM3BKOCTIOPiJHEHi, IO MPU3BOIUTH
710 YCKIJIQIHCHHS BIJOKPEMJICHHS X TIpu HEop-
MaJbHOMY CHUIKYBaHHI, MOBJICHHEBHX BTpPaT
y JOiTed, 30KpeMa, IMEepeTBOPEHHs IepiKaBHOT
MOBH, IITyYHOTO OO’€HAHHS E€JIIEMEHTIB HaBe-
JICHUX JTBOX MOB 0€3 JIOTPUMAaHHS JIiTepaTypHOT
CKJIa0BO1. SIKi MOXKYTh MIPU3BOAUTH JI0:
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— HEraTHBHOI PeaKLil COLIaNbHOIO OTOUCHH;

— TMIOBE/IHKOBUX TPYIHOLLIB;

— mpo0JieM B ajanrariii, KOMyanaun

— MOCHJICHHS TPUBOTH i 3aHETIOKOEHHS Y J10-
HIKUTBHAT;

— (hopMyBaHHS HETaTUBHUX KOMIIEHCATOPHUX
CTpareriii;

— mpobieM y HaBYaHHI JAiTed AOMIKIIBHOTO
BiKy [12, c. 51-55].

OCHOBHOIO CKJIaJJOBOI0 YacTHHOIO 00pazy
CBITY OTUTHHHU JOUIKUIBHOTO BIKY € T€, SIK BOHA
OIIaHOBY€E MOBHI KOAM MiJ BIUTMBOM JOPOCIIOTO.
JutrHa BUPOOISE UMK Psifi HABUYOK 3aBISKU

© I'acanoBa-JIeOenena A., 2024
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JIOPOCTIOMY, MK iHIIMM, Le: ONTaHyBaHH, PO3y-
MiHHS, TPOAYKYBaHHs, 3aCBOEHHS APYroi MOBHU
(4, c. 45— 50; c. 94-100; c. 154-161; c. 225-233].

AHadi3 ocTaHHIX JOC/iIKeHb i1 my0Jika-
nii. HOHyHSIpHOCTi 1 mowmpeHocTi  hopmy-
BaHHS MOBJICHHEBOT KOMIIETEHTHOCTI npnzune-
HO BeNMKy YyBary. JlochiJuKeHHs 3AilCHIOBa-
JOCs SIK KJIACMKaMM TaK 1 Cy4YaCHHUMH HayKOB-
IMA y TaKuX HampsMKaX: [ICHUXOJOTiY-
Homy (K.B. ®pun, I[Muaxe, T.O. IlipoxeHko,
C.1. MakCHUMEHKO Ta iH.); ICUXOJIIHTBICTUYHOMY
(JI.B. 3acexina, C.B. 3acekin, M.H. Kogaip,
ta 1H.); umiHrsicruynomy (M.IL. Kouepran,
M., Tlmrom, B.M. PycaniBcbkuii, JI.B. Illep6a
Ta iH.); Heiponcuxonoriunomy (B.M. Kwusses,
K.JI. Mimorina, H.I'. Py6enp); TiHrBOAMAaKTHY-
Homy (A.M. borymi, M.C. Bamynenko, H.B. I'aB-
pui Ta iH.) [IpoGnemi ¢popMyBaHHS MOBIICHHE-
BOI KOMIETEHTHOCTI JiTeH IOLIKIIBHOIO BIKY
cramu npenmetoMm nociimxkenb (T.II. YopHna,
O.B. Huskoscwkoi, M. MakcumoBoi, A. deno-
posoi. T.C. I'yxanoBa Ta 1H.). 3ayBa)XuMO, IO
JOCIIDKCHHSL MOBHOI CHTyalil y 3aKiajgax Jio-
mKiIbHOT 0cBiTH MicTa KueBa mie ne Oyso mpose-
neHo. L{lum BUK/IMKaHA aKTYaJIbHICTh PO3BIJIKH.

Bu3HaueHHsI MeTH Ta OCHOBHHX 3aBJIaHb
JOCJIiTKeHHS.

Y xomi po3poOKH MOCHTIIKEHHS CTaBUIKCH
TaKi Limi:

— 03HAHOMUTHCH 31 BCIMa YUHHUKAMU BILTUBY
Ha ONaHyBaHHsS pPIiJAHOI0 MOBOIO cepen HiTeit
JOLIKUTEHOTO BIKY;

— y3araJbHUTH MOBHY HOJIITUKY CIMEHHOrO Ta
POAMHHOTO KOJIa Ha MiACTaBi 3i6paHHx AaHUX [3];

— BUSIBUTH IIOTOYHY CHTYaUil0 OBOJIOAIHH
JIep’KaBHOI0 MOBOIO y 3aKJIaJax JOLIKUIBHOT
ocBitH [1; 2; 17];

— Pe3yJIBTaTH AOCIIHALBKOT POOOTH, BILIUBY
BCIX pPO3pOOJEHUX 1 JOTPUMAHUX YHHHHUKIB
[8, c. 124-130; 9, c. 35-38; 10].

Buxkiax ocHOBHOTO MaTepiaty 10C/TIiIKeHHs.
3aB/IIKM aBTOPCHKil METOAMII ONMUTYBaHHS, Oyio
OXOILICHO MaKCHMaJIbHy KUIBKICTb PECIIOH/ICHTIB
Ta BUSBIICHO yCl YNHHUKH BIUIMBY HA MOBHY CHTY-
alliio y 3aKi1a/1ax JIOUIKUIBHOI OCBITH Ta BHSBIICHI
HeoOX1/1H1 aCTIEKTH TOCTABJICHHUX TUTaHb. 3arajbHa
KUTBKICTh ONUTaHUX ckiana 998 oci6. 3a ocHOBY
y JOCHI/DKEHHI B3STO BIKOBY Kareropito JiTeH Bif
1,5 1o 7 pokiB. B onuTyBaHHI OXOIICHO BC1 paiilOH!
cromuii (TonociiBebkuit, OGomoncekuii, [leuep-
cokuii, Ilominbcbkuii, CesTommMHCEKHM, Coi0-
M’ siHCbK#H, [1IeBueHKIBChKMA, JlecHsHChKUH, JIHi-
npoBchkui, lapautibkuii). OcoOucTe CrIKyBaHH
aBTOPKH, CIIOCTEPEKEHHS 33 PECHOHJICHTAMH Ta
AHKETYBaHHS, SKE CKJIAJA€ThCs 3 PI3HHUX Mapame-
TPIB 1 XapaKTePHUCTHK, TAKUX SK:

— MOBa POJAMHHOTO CIIJIKYBaHHS;

— MOBa CIJIKYBAaHHS JUTHHH B CIM1;

— MOBA CIIIKYBaHHS JIUTHHH i3 IAPY35MH;

— MOBa, Ha SIKIH AUTUHI BUKJIAJAIOTh y JI0-
MIKUIBHOMY 3aKJIaji;

— MOBa CHUIKYBaHHS AWTUHU Yy TpoLeci
HaBYaHHS,

— MOBA CHUJIKYBaHHS TUTHHHU 13 OTOUYIOUMMHU
CTOPOHHIMH JTIOIbMU;

— MOBa, SIKOIO CIIUJIKY€TBHCS IIEPCOHAN Y 3aKiIa-
aX MOLIKIJIBHOI OCBITH;

— MOBa CIIO)KMBAaHHS JUTUHOIO KOHTEHTY
B MEpeXi IHTEPHET, 10

— Tene0aueHHIo, y KHUTax, )KypHaJax, TOIIO.

VYci HaBezeH1 (hakTopH, OKpeMo abo CyKYITHO,
MOXYTh BIUIMBAaTH Ha IUTHUHY, NPU3BOASAYH 10
3aTpUMKH Y (opMyBaHHI MOBHHMX OJUHMIIb.
MosneHuese CHiJIKyBaHH;{ JTUTHHHA BinOyBa-
€ThCsL Y Mpomeci (opMyBaHHA KOMYHiKaTHBHO-
MOBJICHHEBOT [ISUIBHOCTI.

Oco0nuBy aKkTyalbHICTh PO3YMIHHS IIHOTO
daxTy nponemoHcTpoBaHo Ha [iarpami 1, ska
BIZ0OpaXka€ pe3ysIbTaTh ONUTYBAHHS 00 MOBH
POAMHHOIO CILIKYBAHHS CEPE/ PECIIOH/CHTIB?

Ilokasani  pesysisTard IMOAO  KUIBKICHAX
TMOKA3HHMKIB MOBH POJIMHHOTO CITUIKYBAHHS I1iJI-
TBEPIKY€E HASBHICTh PISHUX (POPM YKpaiHCHKO-
POCIHCBKOI JABOMOBHOCTI, L0 AEMOHCTPYE HaM
6113bK0 25% 3MilIaHoi IBOMOBHOCTI peIMITi€H-
TiB. Y pe3ynbrari Mu 6aunmMo opieHToBHO 33%
cypkuka ta 39% ykpaiHO-MOBHUX POJUH 1 pu-
611310 3% MOBM MEHIIIMH. Pe3ynprar 11b0ro onu-
TYBaHHsI ICMOHCTPYIOTb, IO JITH, IlepeOyBaroun
BJIOMa, BOJIOAIIOTH [IEBHUMH KOJJaMH POAMHHOIO
CHUIKyBaHHA. TakuM YMHOM, MOBa CIUIKYBaHHS
B PO3BUTKY OHTOICHE3Y Ha6yBa€ q)yH,uaMeHTanb-
HOi (PyHKUIT y CIIiIKYBaHHI T MOJAJIBIIOT B3ae-
Mol y pi3HuX KonekTuBax. [lpu npomy autuna
HE B3MO31 BUIBHO MEPEMHKATHCS 3 OIHUX MOB-
HUX OJVHHWIIb HA iHII, TOMY IO MOYHHAE OTMa-
HOBYBATH CBOIO PiIHY MOBY IlI€ 3 MOMEHTY Hapo-
mkeHHa. OmaHyBaBIIM MOBHI KOAM Ti€l MOBH,

YKpaiHcbka ® Pociicbka B Cypxuk B [Hwe

Hiarpama 1
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SIKOIO 3 TUTHHOKO PO3MOBJISUIH y CiM’T Ta pouHi
JI0 MOMEHTY B32€MOZIT 3 PI3HUMH KOJICKTHBAMH
Y 3aKJIa/{ax JOLIKUIBHOI OCBITH, POCIHCHKOMOBHI
Ta IHIIOMOBHI JITH Ha0yBalOTh 10CB1J «COLIalb-
HOT HE3PYYHOCTI» Ta TPYIHOUI Y HABYAHHI.

I3 criocTepeskeHHs: aBTOPKU Ta NPOBEACHOTO
ONMTYBAHHs MOXHA 3pOOUTH BUCHOBKH, 11O JITH
JOLIKUIBHOTO BIKY, SIKI IOTPAITMIIA B IHILE MOBHE
CePE/IOBHUILE HE B3MO31 PO3DI3HATH Ta PO3YMITH
MOBHI Koxu iHIIOi MOBH. JlIs 1BOTO MOTPiOHO
JIOZIaTKOBE IOSICHEHHSI AMTUHI Ta WITYYHUI IIepe-
X/l Ha 1HITy MOBY. Y BHIAjKaX, KOJIH 3 INTHHOIO
PO3MOBJISIFOTD HE 1T PIHOKO MOBOIO, CTBOPIOETHCS
HABAHTKCHHS HA [ICUXOJIONYHOMY PiBHIi Ta po3-
BUTOK MO3KY IUTHHH JOWIKUIBHOTO BIKY CIIO-
BUIBHIOETHCSL. TOMy AiTH HE MOXYTb OBOJIOAITH
(poHOIIOrIYHO O0I3HAHICTIO TA 3PO3YMITH 3BY-
KOBY CTPYKTYpy MOBHU. TakuM 4MHOM, HOLIKiJIb-
HATa HE PO3YMIIOTh, III0 HAMAraeThCsl JOHECTH
70 HUX, HANpUKJaJd, BUXOBATENb y AUTIYUX
3aKiIagax. I[HTI/IHi BIKOM J10 6 — 7 pOKiB IOBHHHO
OyTH 3p0O3yMLIO BCe, LIO 3 HEKO BiIOyBAeThCsl, B
IHIIOMY BMIAJKy Y HiTCH Ha ICHXOIOIiYHOMY
piBHI BHHHKae cTpec. A cTpec y IOUIKUIbHIN
OCBITI — L1¢ HECHIPUATINBI YMOBH JUISL PO3BUTKY
autuHu. OTXe, 103piBaHHS HE YUCTO 0ioJorivyHa
CTPyKTypa (CI/ICTCMa), a JI0AChbKa, TOOTO BXKe
6iocouianbHa. EQEeKT ceH3UTUBHOCTI BUHHUKHE,
SKIIO TEH Tepion M03piBaHHS CIONYYHTHCS 3
OTPUMAHHIM IHIUBIOM aJIeKBaTHOTO COIliajib-
HOTO BIUIUBY [ 14, c. 14].

Ha Jliarpami 2 BifoOpaxkeHO pe3yibTaTu
HA/IaHHS BIANOBiAEH PECIIOHICHTaMU Ha 3aIlu-
TaHHS «JKOIO MOBOI Bama nuTHHa CHiIKY-
eTbes B ciM’T ?». To K Mu 6a4uMO MOTipIICHHS
MOKA3HMKA I10/10 BOJIOJIHHSA JePKaBHOI MOBOIO
JUTHHU y TOPIBHSAHHI 3 pe3ylbTaTaMu, Biao-
Opaxxenumu Ha Jliarpami 1. HaBiTh komu MoBa
POAMHHOTO CHUIKYBaHHS POCIHCHKA, a 3 TUTHHOIO
CHUIKYIOTbCS BIOMa YKpPaiHCHKOIO, TO pe3ysbTa-
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TOM TaKol B3a€MOJIl CTA€ «IUTAYHHA CYpPKHK».
Tex came 1 HaBnaku. Konu aynianpHa iHpOpMa-
1[is1 IEPENAETHCS 3MIMIAHUMU KOJJAMU PI3HUX MOB
(CYpKHK), JUIsl IMTHHA BOHA CTA€ MOBIICHHEBOKO
IHCTpyKIi€t0. TakuM 4MHOM 3 ONMMUTYBAaHHS MH
MOXEMO 3pOOUTH BUCHOBKH, 110 Oy/Ib-sIKE CIILJI-
KyBaHHS MOBHUMHU OJUHULISIMU 3 JTUTHHOIO HECE
3a c0o00I0 psAN HACHIJAKIB y MOBHIHA MOBEIIHII
qutuHu. HaiOinpmmii BIUIMB Ha (popMyBaHH;I
MOBJICHHEBOL (byHKuu IIPOLECH MDKIIBKYJIBHOT
B3a€MOJI 3AIHCHIOIOTE y NEpLIl POKH HKHUTTS
[13, c. 82]. TakuM YMHOM MiATBEPIAKY€ETHCS TON
(axT, mo AUTHUHA JOUIKUILHOTO BIKY HE B 3MO3i
NepeMUKaTy pi3Hi MOBHI KOJH €3 J10JaTKOBOTO
BTPYYaHHs JOPOCIIOTO.

Tomy cmi 3a3HAYUTH BCIO BIAMOBITANTBHICTD
00paHoi ciMeHOT Ta POAMHHOI O TUKH, 1€ 3HA-
XOIUTHCS AWTHHA JOUIKITBHOTO BiKy. Bin Toro
SIKOI0 MOBOIO OyJ1e BOJIOJITH MaJIeHbKa TUTHHA Y
Maii0yTHOMY 3aJIeKUTh SK1 il mpuiineThes mpo-
HTH TICUXOJIOT14YHI BUMPOOYBAaHHS Y JOIIKIIbHIN
OCBITI Ta 5KI BTpard OyayTh B MailOyTHbOMY Y
MIKUIBHOMY ITPOCTOPI.

BaxnuBo Takox 3a3HaYMTH, 110 MOBHI KOJIU
CIMEMHOTO 1 POAMHHOTO CIIJIKYBaHHS HE 3aBXKIH
30iraroThcsl.

Ha Jliarpami 3 BigoOpaxeHO KUIBKICHI TOKa3-
HUKH Y TIPOLICHTHOMY CIIBBIJHOLICHHI LLOZO TOTO,
SIKOKO MOBOIO JIMTUHA CIIUTIKYETHCS 3 APY3IMU?

Pesynbrard JeMOHCTPYIOTh HaMm 30UIbLICHHS
BIJICOTKA CYpIKHKa, BUTICHEHHs JICP)KaBHOI MOBU
cepell JUTel MOJIOAIIOIO JOMIKUIBHOIO BIKy. Sk
BKe OyJI0 OKa3aHo Ha IuarpaMax 1 Ta 2 1110710 MOBU
CIIUIKYBAaHHsI JOPOCIIMX 3 AITBMH, MOXKHA 3pOOUTH
BUCHOBKH, IO 3 NICHXOJIIHIBICTHYHOI TOYKH 30py
Y AMTHHU BUHUKAIOTH COLUAJIbHI HE3PYIHOCTI TaK
sk Onmusbko 30% miteit PO3MOBJIAIOTH YKPAIHCHKOIO
MOBOIO, O/M3bKO 26% POCIHCBKOMOBHI 13 criocTe-
PEXEHHs aBTOPKH, 11 JIITH HE B3a€EMOJIIIOTh OIUH 3
ofHUM. TakiM YMHOM TUTUHA HE MOXeE Y JIOIIKLIb-
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HIA OCBITI P CIUIKYBaHHI 13 py3siMu 6e3 j1o1o-
MOTH JIOPOCJIOrO PO3PI3HATH CAMOCTIiHO pi3Hi
KOJIY Ti€1 YM 1HIIOT MOBH.

Iloka3saHi pe3ysbraTi ONUTYBAHHS LIOJO Kilb-
KICHHX MOKA3HWKIB MOBH CIILIKYBAHHS JUTHHH y
HaBYAIILHOMY [IPOCTOPI IOLIKUIBHOT OCBITH 1EMOH-
CTPYIOTb HAaM 3HAYHUM BiJICOTOK CHUJIKYBaHHS
(BUKJIQIaHH) y JIEP)KaBHUX YCTaHOBAaX YKpaiHU
caMe HeJIep)KaBHOIO MOBOIO, TUM CaMHUM TIOpY-
LIYIOYM 3aKOHOZABYl HOPMH MIOJO CIIUIKYBaHHS
YKpPaIHChKOIO MOBOIO Y JIEP’)KaBHUX yCTaHOBax [7].
Bunukarots HpOBiI[HI/IKOBi prI[HOIJ_Ii npoorIeMu
Yy HaBYaHHI, ajanraiyi, KoMyHikauii, nmpodremu y
HAJIaHHISIKOCTI OCBITHBOTO [IPOLIECY ITSIM JOLIKLIb-
HOTO BIKY. Y HOJaNBbIIOMY ITPOOJIEMOIO € HACTYIIHI
OCBITHI Brpatu: 0im3bko 39% niteil He 3MOXYTh
y TIOYaTKOBIH IIKOJII HAJIGKHUM YMHOM 3PO3YMITH
BUKJIJICHUI Marepia. Y 3aKiafax JOMIKUTBHOT
OCBITH 30KpeMa HaBYAILHO-BUXOBHOI pPOOOTH
[5, c¢. 10-19] HenmocTaTHRO HPHIUISAETHCS yBara
LBOTO IMUTAHHIO, IO CIPUYMHIOE YCKJIAQJHEHHS
npouecy (opMyBaHHS KOMYHIKATHBHHX 311i0-
HOCTEU IUTUHH.

BinobpaxeHni pesynbrard ONMTYBaHHS MOBH
CITUIKYBAHHS JUTHHH Yy HABYAILHOMY MPOCTOPI
JOIIKIJIBHOT OCBITH JIEMOHCTPYIOTH HaM, IO
yKpaiHO-pociiicbka JBOMOBHICTb 3aBa)Ka€e ,[II/ITI/IHi
JOUIKUTBHOTO BiKY OBOJIOJITH PiJHOIO MOBOIO.
Takox Ha niarpaMi MOKa3aHO 30UIBIICHHS CYp-
KUKA y IITel JOWKUIBHOIO BiKy: Gmu3bko 50%
JOLIKUIBHAT OTPUMYIOTH HETaTUBHY PEaKIIIo
COLIAJILHOTO OTOYCHHSL. 32 JIOMOMOTOKO Jianory 3
OLIBII JOCBITYEHUMHU YWICHAMH CYCIJIbCTBA JITH
II0YMHAKOTH BUKOPHCTOBYBATH MOBY JUISL Kepy-
BaHHs CBOIM MHCICHHAM 1 IisMH 1 HaOyBaroTh
HEOOXI/HI /ISl IaHO1 KYJIBTYpH 3HAaHHS 1 HABUYKH
[16, c. 171]. SIkmio quTHHA 3 IEBHUX MPUYUH 130-
JbOBaHA BiJl MOBHOLIIHHOTO MOBJICHHEBOTO CIILI-
KyBaHHsI yKpaiHChKOT MOBH Y JIOLIKUIBHI POKH, 1€
HETaTHUBHO NTO3HAYAETHCA Ha i1 OJAJIBIIOMY PO3Y-
MOBOMY 1 MOBHOMY PO3BHUTKY [6, c. 3].

OtpumaHi pe3ylIbrard JEMOHCTPYIOTh  3Mi-
1any (opmy CHiJIKyBaHHS IEPCOHAIY Y TOLIKLIb-
HUX 3aKJIa/IaX, 110 MPU3BOJNUTH J0 OCBITHIX BTpaT
y HaByaHHi Jitel. OcoOnMMBICTE MOBIEHHEBOT
ASUIBHOCTI  TOJIArae B il «0OCIyroByrO4OMYy»
Xapakrepi, iHTerpauii B yci chepr KUTTEAISIb-
HOCTI JIUTHHU — LI€ CTOCYETBCS SIK MOBHOI, TaK 1
MOBJICHHEBOI [ISUIBHOCTI JUTUHHU JOLIKUIBHOTO
BiKy. M0O30K OUTHHU TaK CTBOPEHHUH, 1m0 (Bif
4—7 pokiB) OUTHHA 37aTHA BUPIIIMTH Oaratro
3aBJaHb IHTYiTUBHO, ajie il MHUCIEHHS BCE e
IPYHTY€TbCSL OlIblUC HA CHPUHMAHHI, HDK Ha
Jioriui, BOHa B61/1pae B ce0e BClo iH(dopmarito Ta
BIZIOKPEMUTH ii HE MOXKe, TOOTO «BCe 110 MOTpa-
IUIsi€ y MO3OK, TaM 1 3aimuaerses». Kpim Toro,
SIK [TIOKa3aHO Ha Jiarpami, IepcoHa CIUIKY€ThCS:
6:113bK0 37% pOCiiChKOI0 MOBOIO Ta O1K3bKO 15%
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Jiarpama 4. SIxoro MoBoI0 Bauiii TuTHHI
BHUKJIAIAI0Th Y JOLIKIIbHUX 3aKIaax?
(ouTS4i cCagKK, HEHTPHU PO3BUTKY, TOLIO)

YKpaiHcbka ®Pocincbka B CypXuk H IHWwe

Hiarpama 5. SIxorw moBoio Bama gutuna
CHIIKYEThCS MiJ Yac HABYAHHA?

YkpaiHcbka ®Pocivicbka B Cypxuk B IHWwe

Hiarpama 6. MoBa cnijikyBaHHSI IePCOHAJTY
Y JOIIKLIBHOMY 3aKJIai?
(HsiHi, peneTUTOPH, NPUONPATbLHHUILI,
KyXap, TOLLO)
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«CYpHKHUKOM» y JEPKABHHX yCTaHOBaX. Y niteit
JIOIIKIJIBHOTO BIKYy HEPO3BHHEHHH Yy IOBHOMY
00cs31, SKUHA CTAaHOBHTH OCHOBHY YacCTHHY
KOpU MO3KY JIIOMUHU. BifmoBinHO ToMy nuTHHA
JOIIKIJIBHOTO BIKY JEMOHCTpPY€E Ta TOBOPUTH TE,
10 BOHA 4yJa, Oauynia. JIMTHHA HaBYAETHCS, MIXK
HIIIMM, MOBOIO Yepe3 CIUJIKYBaHHS OTOUYHOUMX il
JHOZIeH, TOMY MM 0a4MMO SIK Pe3yNbTaT B AOIIKLIb-
HUX 3aKJIaJIaX HaBYaJIbHI MOBHI BTPAaTH IUTHHU.

BinoGpakeHi pe3yabTraTy 1010 3MiHH i1 4ac
CIUJIKYBaHHS 13 CTOPOHHIMH JIFOIbMU, 3BE€PTaHHS
J0 JUTUHU IHIIIM MOBHUM KOJOM MOOYTOBOL
MOBH, 13 CIIOCTEPEKEHb aBTOPKH BKa3yHOTh, IO
JITH HE PO3yMIIOTb 3BEPHEHOTO MOBJICHHS Ta
JIOKJIa/IHE TIOSICHEHHS JAITAM OCOOIHMBOCTI MOB-
JICHHEBOT KOHCTPYKLIH HE a0 IO3MTUBHHUX
pesynbraris. TakuM YHHOM JITH JOLIKUIBHOTO
BIKy HE MOXKYTb NePeMUKATHCS 3 OZIHiI€T MOBH
Ha 1HIIY, TOMy IO Ha LEWH MpOLeC y MO3KYy
notpiOHO OinbiIe yacy abo MOCTIHOTO BUIpaB-
JICHHA Ta po3pi3HEeHHs MOB. PoOIsiun BUCHOBKH,
MH MOKEMO 3a3HAYMTH, 11O AMTHHA MOBHHHA
YyTH YITKI MOBH, HE 3MILIYBATH iX 1 pO3PI3HATH
CTPYKTypd MOBHHMX KOHCTpyKUid. Ha mimcrasi
OTPUMAaHUX JAaHUX Y JITeH AOIMIKUIBHOTO BIKY
BiI0yBa€THCSI TIOCUJICHHS! TPUBOTH M 3aHETOKO-
€HHA, (OPMYBaHHS HETaTMBHUX KOMIIEHCATOp-
HUX cTpareriil. 3ayBakKUMO, Y X0 JTOCITiIKSHHS
3’scoBaHo, 10 Onu3bko 1% ykpaiHChKuX miTeit
MO)XKHa Ha3BaTh OUITIHIBaMH (JIBOMOBHI), BiJIIO-
BiTHO 99% niTeit — MOHOMIHTBaMH (OTHOMOBHI).
VY neskux BUNAAKax L€ MPHU3BOAMTH 0 TOTO,
10 JWTUHY TMOYMHAIOTH CHPUHAMATU 5K «HEPO-
3yMHY», «HETAMYIIY», ajle¢ AUTUHA MOXE 1 He
BOJIOJITH 1HIIUM MOBHHM KOJIOM.

BinnmoBinHO o0 3amuTaHHA, SKHHl KOHTEHT
CHOXKMBAIOTh JITH JIOLIKIIBHOTO BiKY, OJN3BKO
51% € pocilicbkOMOBHUM, TAKUM YHHOM Yy JIiTEH
JOUIKUIBHAT HE TUIbKH C(OPMYBABCS 3rajlaHuil

mHj

Tak

Hiarpama 7. Uu mo:ke Bamia 1uTuHa (1iTu)
Mg Yac cniJIKyBaHHs i3 CTOPOHHIMH JTI0ABLMH
(imwi xiTH, 10pocsi) 3SMiHMTH MOBY CIIIIKYBAHHSA
(yxpaincbKy/pociiicbKy MOBH)?
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Hiarpama 8. MoBa cio;kMBaHHSI JUTHHOIO
KOHTEHTY Y Mepexi iHTepHeT,
o TejedayeHHi, y KHUrax, ;kKypHaJjax, Tomo?

«CYPIKHK», alie 1 3aKJIaIa€ThCs KYJIbTypa poCiii-
CBKOT1 HaIlil, BUTICHSIOYHU Ta POOJISTIN YKPATHCHKY
KYJBTYpY HEBAXJIMBOIO ISl HOBOTO IOKOJIHHS,
MalOyTHIX TPOMAJIIIH YKPaiHCHKOTO CYCIHiJIb-
ctBa. /lana miarpama AEMOHCTpPYE HaM OJIM3BKO
47% yKpaiHOMOBHOTO KOHTEHTY, SIKHUH BILUIN-
Bac Ha (popMyBaHHS Ta BOJIOIIHHS JACP)KABHOIO
MOBO10. ColliaIbHAM PO3BUTOK TUTUHHU JTOIIK1Th-
HOTO BIKY 31 CIIOCTEPEKECHb B XOZ1 OMUTYBAaHHSI
aBTOPKH CITOCTEPITA€ThCS PIZHUMA COIIAIBHUI
PO3BUTOK Ta HE BUKOHYIOTBCS €JIEMEHTapHI Mpa-
BWJIA KYJIBTYpU CIUJIKYBaHHS JITEH JDOUIKUIBHSIT
3 TOPOCJIMMU Ta OAHONITKAMH.

BucHOBKHU 10CTIIKEHHS Ta EPCIIEKTUBU Ha
MaiOyTHe (miarpama 9).

Sk 3a3Hau€HO, 3araJibHUM MMOKa3HUK BILJIUBY
COLIIAJIbHO-TICUXOJIOTTYHUX (aKTOpiB Ha mpo-
LieC BOJIOAIHHSI JICPKABHOKO MOBOIO cepej| JiTei
ckiagae: Omm3bko 42% yKpalHOMOBHHIX MITEH,
32% pocCiiiCbKOMOBHHUX, HEOOX1THO TaKOX Bij-
3HauuTU 26% cypxkuka 1 1% MOBM MEHIIUHHU.

YkpaiHcbka m Pociicbka u CypxuK H |Hwe
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30kpeMa, MU OaYMMO K BIUTUBAIOTH Pi3HI MOB-
JICHHEBI TPyNH HA PO3BUTOK IUTHHU JOIIKIJIb-
Horo BiKy. ®opMyBaHHS MOBHHMX HAaBUYOK DiJ-
HOi MOBHU J00irae cBOro KiHug MPUOIM3HO Ha
TPETHOMY POKY JKUTTS JUTUHHU. TakuM 4MHOM y
BHIIJKaX, KOJIM BAABAJIOCS CTaO1Ii3yBaTH COIli-
aJIbHY CUTYAIlil0 Ha PaHHIX €Tamax OHTOTCHE3Y,
[[e MPU3BOAMIO W JI0 MOCTYIOBOi cTabdimizaril
IPOIIECY PO3BUTKY MO3KYy IUTUHHU. OcobauBy
POJIb TYT BiJIrpae MpoLec OBOJIOAIHHS TUTHHOIO
PI3HUMHU TICUXOJOTIYHUMH 3HAPSAJSMHU, TOJIO-
BHUM 13 SIKUX € MOBJICHHSI. MOBIICHHS Ja€ 3MOTY
JUTHHI BiIPETy/IIOBaTH 1 nepedyayBaTu CBOi B3a-
€MHHH 3 [IPSAMCTHUM CBITOM, COLIaJIBHAM OTO-
YCHHAM BIANOBIAHO J10 inei [11, c. 24-26].

3a pesymsTaramu NICUXOJIIHIBICTUYHOTO OITH-
TYBaHHS Ta HEWPOICHUXOJOTIYHOI JIarHOCTUKH
BUSIBJICHO BIUIMB YCiX JOCIHIIPKyBaHUX TOKA3HU-
KiB Ha MOBJICHHEBY TIOBEJIIHKY JITEH Ta HAIIPSIMOK
1X MOBJIEHHEBOI'O PO3BUTKY.

Bu3zHauanbHUM  YMHHUKOM Ui PO3BHU-
TKy HAaBUYOK JIUTHUHHU € il MOBHE CEPEIOBUIIE.
TakoX 3HAYHUM BIUIMB HA PO3BUTOK HAaBU-
YOK 1 KOMIETEHII TUTUHH, 3HAHHS HEI Jep-
JKaBHOI MOBH Ta MOXIIMBOCTI Y MaiHOyTHbOMY
ONaHYBaTW LIKUIBHY MPOrpamy, BilirparoTh
JOLIKUIBHI HaBYaJIbHI 3aKiany. Jlesopranizosa-
HIiCTh (HEKOMIICTCHTHICTB) IEPCOHAY Y ITMTaHHI
JIOTPUMAHHS NIPHHUMIIB MOBHOI IOBEIIHKH 3
JTITbMH, O1HICTP MOBJICHHEBOTO CEpEIOBHILA

Ta HeyCBlI[OMJIeHHSI 3HAYYIIOCTI JOTPUMAHHA
MOBHO{ MOBEIIHKH BCHOTO MPOIIECY B HABYAHHI,
IPU3BOJUTD 10 3aTPUMKH HAJIC)KHOTO PO3BHTKY
JOIIKUTBHSAT Y MOBHOMY MMMTAaHHI, 9aCTO B3arail
BUKPHBJICHHS y OCTaHHIX YSIBIICHHS PO JOLLIb-
HICTh CIUIKYBaHHS YKPaTHCHKOIO MOBOIO Ta BJIO-
CKOHAJIEHHS MOBJIEHHEBUX HAaBUYOK.

KpiM TOro BCTaHOBJIEHO, IO CIIOXHBAHHS
koHTeHTY B XXI CTOJITTI BIAIIpa€e BaKIUBY ponb
Y HCI/IXOJIOFI‘-IHOMy (I)opMyBaHm KOTHITHBHOI
NISUIBHOCTI JUTHHU JOLIKLUIBHOIO Ble Cneun—
¢ika cTaHOBIEHHSI 0COOMCTOCTI Ha eTarll JOIIKLTb-
HOIO JMTHHCTBA IOTpeOye O00’€AHAHHS 3yCHIb
MearoriB Ta OAaTbKIB Y CTBOPEHHI comoKym,Typ
HOTO PO3BUBA/EHOTO CEPEOBHIIA Ta aJeKBaTHOI
[ICHXOJIONYHOI aTMOC)epy HABKOJIO podiieMu
CTAHOBJICHHS LIHHICHUX 0p1€HTau11/1 JuTHHHA [ 15].

I[epxcaBHa MOBa — KOJ HaIlli Ta HE3JIaMHOCTI
KpaiHu. I[epxcaBm YCTaHOBH 3aKJIAJal0Th (yH-
JaMCHT BO.HO,Z[IHH)I JIepKaBHOI0 MOBOIO. Benuka
BIJIMOBIJAIGHICTh TaKOX JIGKHTh Ha POJAUH-
HHUX Ta CIMEHHMX KOJaX, € € HITH AOLIKIILHOIO
BiKy, TOMy 110 ()OpMYBaHHS MOBHOI HOJIITHKH
MOYMHAETHCSA BAOMA. He 3MIHIOIOYM TOBEIIHKY
Ha TiJCTaBl BCIX BUIE MPUBEICHHUX JiarpaM B
MOAANIBIIOMY PO3BUTKY Ta (pOpMyBaHHS MOBHOL
HOBCI[iHKI/I JTHHH, MH OTPHMAEMO ' 3HAYHI _BTparu
B OCBlTHLOMy npouem y TIOYATKOBIH MIKOJIi, TOTIM
y CepeHiH, CTapIJ_III/I Ta MiJ] 9ac BCTYITY JIO BHIIUX
HaBYAJIbHUX 3aKJIAiB.
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POETIC TRANSLATION STRATEGIES
IN READER RESPONSE PERSPECTIVE

The article investigates the effect of the chosen translation strategies on the readers’ perception of poetry.
In the receptive aesthetics perspective, the choice of poetic translation tactics can be viewed as a decisive factor in
poetic text perception. The purpose of this research is to analyze readers’ aesthetic reception of poetry with regard
to the chosen translation strategy. The novelty of this study lies in the attempt to evaluate and analyze readers’
perception induced by different types of poetic translation. Based on the methodological foundations of poetics
with qualitative and quantitative data analysis, we hypothesized that the choice of poetic translation tactics could
determine poetic artwork aesthetic potential. The material of the research is presented via three kinds of poetic
translation of R. Frost’s poem «The Rose Familyy: phonetic, lexical, and interpretative. The phonetic translation
focuses on reproducing the original melody of the text by choosing lexical units that are phonetically consonant
with the original. The lexical translation emulates the lexical units of the original as accurately as possible.
The interpretation of the poem ideologically follows the original text without emphasizing phonetic and lexical
aspects. The questionnaire involved the students of the master s level elective course «Strategies and Tactics of Poetic
Translation in Historical Perspectivey. The proposed questions focused on different aspects of poetic text perception:
phonetic, lexical, and ideological respectively. The results of the analysis of the initial data show that the choice
of translation tactics significantly affects the readers’ reception. Thus, phonetic translation proves to be the most
dynamic and rhythmic. The lexical translation is the easiest to read and understand in general. Readers consider the
interpretation of the original poetry to be the most wonderful, real, and sincere. The results obtained have proved the
hypothesis validity that translator’s choice of tactics and strategies influence readers’ reception. Further studies of
poetic texts translatability in the perspective of receptive aesthetics will deepen the understanding of certain textual
aspects impact on the readers that will contribute to the improvement of translation strategies and tactics.

Key words: poetics, poetic translation, reader response theory, strategies and tactics of poetic translation.

Haranist Evens. CTPATETTi IOETUYHOI'O TEPEKJIAJTY Y PAKYPCI PEHENITUBHOI ECTETUKH

Y ecmammi posensioacmoca numanms éniugy 06panux nepexkiaoaybkux Makmux ma cCmpamezii Ha CHPUIHAMMmMS
uumavem noesii. Y pakypci peyenmugHoi ecmemuxu 6uOp Makmux i cmpamezii nNOEMU4HO20 NePeKIaoy Modlice
PO327A0AMUCS. SIK BUPTUWATLHULL PAKMOP 6NAUEY HA CRPUUHAMMA NOEMUYHUX meKcmis. Memoto Oanoi po3gioku
€ ananis ecmemuyHoi peyenyii noesii uumaiamu i0nogiono 0o obparnoi nepexaadaywkoi cmpamezii. Hogusna makozo
docnidoicentst nonaeac y cnpodi OYiHumu i NPOAHANI3Y8aAmU YUMAaybke CAPUUHAMMS PI3HUX MUNIE NOEMUYHO20
nepexnady. [pynmyrouucey na Memooon02iuHuxX 3acadax noemuKy i3 3a1y4eHHAM AKICHO20 Ma KilbKICHO20 aHAi3Y
OaHUX, MU BUCYHYIIU 2inome3y, Wo 6UbIp MAKMUKU NOeMUIHO20 nepexiady 00YMOBNIOE eCmemudHull noOmenyia
noemuyrno2o meopy. Mamepianiom 00CHiONCEHHs Cy2YIOmMb MPU GUOU NOEMUYH020 nepekaady noesii P. @pocma
«The Rose Familyy: ¢ponemuynuii, rexcuunuti ma inmepnpemamugnuti. @Ponemuynui nepexiao Qoxycyemovcsa Ha
BIOMBOPEHHT OPULTHANLHOI MENOOTUHOCMI MEKCMY 3a PAXYHOK 6UOOPY IeKCUYHUX OOUHUYb, POHEMUUHO CNIB38YUHUX
3 opueiHanom. Jlekcuunuil nepexnad AKHAUmMouHiuie 810MEOPIOE JeKCUYHi 0OuHuyi opucinany. Inmepnpemayis
noesii i0etiHo HacKidye MeKCm OPUSTHATY, He aKYeHmyuu hoHemuyHi ma J1eKcuyHi acnekmu. J{o onumyganms 6yiu
3anyUeHi cyxadi Mazicmepcovko20 pieHa eubipkogoi oucyuniinu « Cmpameeii i makmuku HOemudHo20 nepekiady
8 icmopuuHill nepcnekmugi». 3anponorHo8ani NUMAanHs GUCBIMIIOBANYU PI3HI ACNeKmMU CHPUUHAMMIL NOEMUYHO20
mexcmy. ooHemuuHULl, 1eKCUdHUL ma ioetiHull 8iON08IOHO. 3a pe3yibmamamy AHAI3y BUXIOHUX OaHUX MU 0TI
BUCHOBKY, WO 6UOIp MAKMUKU NepeKiady Cymmeso GnIugdc Ha peyenyito yumaya. Tax, gponemuynuii nepexiao
8UABUECS HAUOLIbW OUHAMIYHUM | pumMmivnum. Hailnecwum 0ns uumanns i 3a2anvHo20 i0etiH020 PO3YMIHHS —
aexcuunutl. Inmepnpemayiio opuciHaibHoi noesii uumadi 88axcardmv HAUOLILU 3AXONTIONY0I0, CHPABHCHLOIO
i siosepmoro. Ompumani pezyrbmamu 3ac8iOUUIU  BATIOHICMb PobOYOT 2inomesu woodo GNIUEY OOPAHUX
nepexnaoauemM makmux ma cmpameziii NOemu4Ho20 nepexiady Ha peyenyito yumaduis. Ilooanvwi docnidcenns
nepexIaonocmi NOeMUdHUX MEKCMIa y paKypci peyenmueHoi ecmemuxy no2aubasams po3yMiHHs 6RAUEY HA YUMAayd
OKpeMux acneKkmis mekcmy, wjo cnpusmume yOOCKOHAEHHIO NePeKIaoaybKux cmpameziti i maxkmux.

Knrwouoei cnoea: noemuxa, noemuunuil nepexnao, peyenmugha ecmemuxa, cmpamezii i makmuxy noemuyHo2o
nepexiaoy.

Introduction. Problem statement. The unique therefore, can be interpreted in various ways as the
kind of communication via poetic texts is aimed at  personal perception may differ immensely due to
reaching resonance between the encoded in imag- multiple factors [11, p. 847]. One of these factors
ery message of the author and the reader’s picture is translation. The issue of poetic texts compre-
of the world [10, p. 79]. Decoded information, hension is raveled by translation hindrances that
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may cause ambiguity due to the selected transla-
tion strategies. Consequently, readers’ response is
partially predetermined by the translator’s choice
of tactic that leads to different variations in target
text general composition. Basing on Andre Lefe-
vere’s [9] classification of poetic translation kinds,
we have conducted the research into the reader
response analysis of poetic texts perception with
reference to the translation strategies — phonetic,
lexical, and interpretative.

Purpose and tasks. The purpose of the
research is to evaluate readers’ response to differ-
ent kinds of translation of the same source text.
This approach to poetic texts perception embraces
a deep insight into the issues of translation strate-
gies and reader response theories. Therefore, to
reach the set goal, we need to analyze translation
tactics with their reference to subsequent readers’
emotional response. The novelty of the research
lies in the attempt to disclose possible variations
of poetic texts reception in translation angle.

The material of the research is Robert Frost’s
poem «The Rose Family» [6] translated in three
different ways: phonetically, literally, and in
form of interpretation. The translations were pre-
pared by the author of the article with regard to
the above mentioned tactics and strategies.

Methodological foundation rests upon gen-
eral principles of poetics and reader response
theory. To analyze the deviations of poetic texts
translation perception, the qualitative and quan-
titative analyses are implemented. The data pro-
cessed is retrieved from the questionnaire devel-
oped on Microsoft 365 platform and includes the
feedback of 58 students enrolled in Elective Dis-
cipline «Poetic translation strategies and tactics».

Research results. R. Jacobson [7] believed
that poetry, according to its definition, cannot be
translated. This statement, however, sounds as
an exception to his general judgment about the
translatability of any text [7, p. 113—114]. The
researcher explained that in the case of poetic
texts translation, creative transposition appears
to be the only valid way to translate the author’s
intention. And this standpoint can be supported.
Poetic text constituents at all linguistic levels —
phonetic, grammatical, lexical, syntactic — con-
tribute to the overall unity of the artwork. There-
fore, all elements (structural and figurative) of
each level are interconnected in accordance with
the author’s intention and poetic tradition [3, p. 4].
Regarding the differences between source and
target languages, the attempt to preserve every
element in translation looks rather questionable.
Supported by Coleridge’s definition of poetry in
terms of «the best words in the best ordery, its
translation process that involves replacing these
«best» words seems to be an unfulfilled mission.
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The words of R. Frost, who believed that «poetry
is what is lost in translation» [5, p. 24], resonate
with the standpoint of the British poet and liter-
ary critic.

A. Lefevere’s significant contribution to the
theory of translation lies in his attempt to gen-
erate a valid definition of literary translation.
The researcher defines translation as «a form of
rewriting that is produced and read in accordance
with a set of ideological and political constraints
of the target language» [9, p. 8]. André Lefe-
vere’s seven strategies are aimed at overcoming
the difficulties faced by translators and strength-
ening the empirical foundations of translation
studies [13].

A. Lefevere approaches the problem descrip-
tively: the author’s «seven strategies» [9] outline
the translation process itself, as well as the influ-
ence of the context of the original and translation.
The researcher not only considers linguistic tech-
niques, but also involves extra-linguistic factors
such as time, place, and tradition in the devel-
opment of translation methodology. By time and
place, the author means the historical aspect as
a culturally significant factor of influence. The
tradition refers to poetic principles on which the
«tradition of poetry composition» is based.

In his work, the researcher distinguishes
between «translation itself» and «interpretation»,
which has subtypes of «version» and «imitation»
[9, p. 56-57]. In a «version» the translator retains
the content but changes the form. «Imitation» is
a more creative type of translation that preserves
the main elements of form and content. In each
of the variants, consciously or not, the translator
limits himself or herself in accordance with the
chosen strategy.

By choosing the phonetic translation strategy,
the translator tries to preserve the sound corre-
spondence to the original to reach the musicality
of the source text [1; 2]. However, according to
Lefevere, this strategy may lead to infidelity of
idea and imagery. He admits that purely phonetic
approach is undoubtedly utopian as «it creates a
bilingual parody unable to survive in literature»
[9, p. 21]. Nevertheless, its sensible application
may add original musicality to the translation.
For example, in the phonetic translation, we
chose to use the word «pyxa» to phonetically
relate to «rose» in the original.

Literal translation accentuates lexical side of
the poem by providing precise translation of each
word. Lefevere admits that this strategy distorts
the meaning by devaluing poem’s communica-
tive component. Contextual meaning and conno-
tations, therefore, are being mostly neglected. In
our variant of literal translation we deliberately
duplicated lexical patterns of the original in tar-
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get text. For example, the original lines «But
now the theory goes | That the apple’s a rose» is
translated as «Ta 3apas meopemuuno /| I sadnyxo
mo mposinoa». Phonetic translation of the lines
sounds as follows: «Ta 3apa3z 6ysae dyace, | Lo
sa6nyko makodxc pysica». This exemplifies differ-
ences within two strategies that reveal weak and
strong aspects of both. In phonetic translation,
we follow the musicality of the original; how-
ever, the dialectal variant of «rose» («pyxa»)
may sound perplexing for some readers. On the
contrary, the literal translation poses no lexical
difficulty being reader-friendly to the target audi-
ence. Phonetically, thythmically, and metrically,
this kind of translation loses its original luring
charm.

By using interpretative translation strategy, the
translator, according to Lefevere, concentrates
on the poem’s imagery and philosophy. The for-
mal organization — rhyme, rhythm, meter — as a
rule, are neglected. Therefore, we may state that
the translators create their own text based on the
main idea of the original. For example, the ini-
tial verse of the poem «The rose is a rose / And
always a rose / But now the theory goes / That
the apple’s a rosey is presented like « Tposnoa —
Kpacu He3pieHAHOT kKeimKa — / 3asaicou Oyna Hero,
Hasiuno. / Xoua nopisnamucs 3 neto / Ilpacnymes
I IHWI KeTmuy.

Deeply rooted in cognitive approach, reader
response theory «acknowledges the varied inter-
pretations that readers might have on literary
works» [8, p. 252]. Moreover, it stems from the
idea that readers, in order to decode the message,
have to be critical, thoughtful and engaged. In
regard to meaning, Charles E. Bressler admits
that «Meaning [...] is context-dependent and
intricately associated with the reading process»
[4, p. 61]. Consequently, the reading process as
the response predetermining factor relies on lin-
guistic peculiarities of the text itself. Poetry in
translation highly depends on the translator’s tac-
tics and techniques that foreground different tex-
tual aspects. Depending on translator’s approach,
text may be more phonetically, lexically or idea
oriented. Therefore, reader response to the text
may vary based on general perception and inter-
pretative readers’ abilities [12].

Basing on the assumption that a poem as a lit-
erary work emerges from mutual relationship of
the reader and the text [12], we set forward the
idea that different translations may evoke various
perceptions and construct multiple meanings.
The potential value of each kind of translation
develops particular response based on emo-
tional and intellectual involvement into the text.
Phonetic translation adds to general musicality
[1, p. 42-43] and, therefore, resonates with emo-

tional side. Literal translation may be more intel-
lectually oriented, whereas poetic interpretation
opens readers’ minds to analysis and judgment.

To evaluate readers response to phonetic, lexi-
cal and interpretative tactics of poetic translation,
the questions to such textual characteristics were
offered:

. Easy to remember.
. Musical.

. Dynamic.

. Rhythmic.

. Easy to read.

. Wonderful.

. Deep.

. Real.

. Breathtaking.

10. Sincere.

Each quality is rated from 1 to 5 where 1 sug-
gests the lowest and 5 — the highest character-
istic appreciation level (Table 1). In our reader
response data analysis, we mainly concentrate on
these two extreme responses with answers rating
from 2 to 4 used as additional.

Highest points for FEasy to remember
characteristic reach 19, 20, and 21 responses
for each kind of translation. The lowest rate
(4 answers) is observed in interpretational
translation. This suggests that free translation
approach may pose some difficulty for readers
to remember the text. However, the majority
of answers show no distinct variation as to this
textual characteristic.

The Musicality of the poem rates from
13 in phonetic translation to 18 in lexical and
interpretation kinds. The lowest grade levels
at 3 for free translation and 5 for lexical and
phonetic types. This may suggest that phonetic
approach to translation due to the usage of
archaic and dialectal words influences general
perception and overloads musicality of the text.
Consequently, source text phonetic patterns
replication in translation does not influence
textual euphony and should not be misused. On
the other hand, phonetic kind of translation was
appreciated as the most Dynamic with 21 points
against 18 for other two. Therefore, we should
admit that phonetic approach to translation adds
to the rhythmic pattern of the verse by creating a
peculiar beat.

This assumption is supported by the results
of the next question that reveals the readers’
response to Rhythm in the translations. Phonetic
approach demonstrates the highest appreciation
level of rthythmic structure (25); on the contrary,
lexical and interpretational types of translation
level at 16 positive responses only. Therefore,
despite obvious drawbacks of phonetic
approach in poetic translation, we should not

OO0 ~IAN NPk WN—
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Table 1
Reader response quantitative results
Phonetic translation Lexical translation Interpretation

Level

Criteria > ! > ! > !
Easy to remember 19 2 20 1 21 4
Musical 13 5 18 5 18 3
Dynamic 21 3 18 3 18 4
Rhythmic 25 1 16 2 16 4
Easy to read 18 4 32 0 26 1
Wonderful 17 5 29 1 28 4
Deep 9 6 22 4 20 4
Real 12 7 24 3 28 1
Breathtaking 11 10 18 4 27 3
Sincere 10 8 14 5 26 2

disregard its strong sides that promote better
readers’ comprehension of rhythmic patterns
and general dynamics. Contrastingly, lexical
and interpretational translations hinder poem’s
musicality affecting overall perceptions.

Nevertheless, we should admit that latter types
of translations turned out to be Easy to Read.
According to the questionnaire results, lexical
translation scores 32 top positive answers for this
question. Therefore, rather limited phonetically
and rhythmically, this kind of translation
facilitates readers’ comprehension by providing
clear lexical correspondence between source and
target texts. Interpretational approach falls behind
by 6 points; phonetic translation is easy to read for
less than a third of respondents. Consequently, the
choice of vocabulary promotes more comfortable
comprehension of the encoded message compared
to other poetic translation strategies.

Only 17 respondents refer to phonetic
translation as  wonderful  opposed  to
29 and 28 positive responses for lexical and
interpretational translations. Such high points
may be justified by lack of lexical ambiguity in
the latter translations which harnesses overall
appreciation in the phonetic kind. Therefore, we
may assume that easy to read and comprehensive
vocabulary complements aesthetic readers’
perception of the artwork.

Similar observations are valid for deep
and real criteria where phonetic kind of
translation demonstrates the lowest resonance
with the readers. On the contrary, lexical and
interpretational translation techniques nurture
profound aesthetic comprehension and stimulate
positive readers’ feedback. The specifics of these
criteria are enrooted in readers’ interpretational
capacity of message decoding. Partially, it
may be explained by the choice of vocabulary:
lexical and interpretational translations operate

24

with comparatively simple and straightforward
words. On the contrary, phonetic translation
poses significant difficulty for readers in defining
the translation as deep and real.

Interpretative approach proves to be the most
breathtaking and sincere for readers. The words
choice and flexible structure of the translation
promote readers’ comfortable comprehension
and aesthetic appreciation. In contrast, phonetic
and lexical translations fall considerably behind
exposing low evocative power.

Conclusions. Literary texts, according to reader
response theory, are viewed as performing art
where readers create their own text-related practice.
This approach avoids subjectivity or essentialism
in descriptions produced through its recognition
that reading is determined by textual and cultural
constraints. Therefore, the text itselfacts as a feedback
defining factor, revealing text’s characteristics as
response oriented. Different translations tactics and
strategies, consequently, prove to be crucial for
overall readers’ perception of poetry.

Phonetic translation due its formal organization
and focus on replicating the source text musicality is
perceived as the most dynamic and rhythmic. Lexical
translation appeals to comprehensive abilities: the
readers regard to it as wonderful and real. Moreover,
the majority of respondents find this translation
the easiest to read. Interpretative translation tactics
reveal aesthetic properties of the text, appealing to
artistic interpretative skills of the readers.

Quantitative analysis of the questionnaire
results supports the initial assumption of
variable readers’ response to the different
poetic texts translations. The strategies, chosen
by translator, influence readers’ perception of
text qualities. Therefore, via implementation
of various translation tactics and strategies, the
translator accentuates different textual properties
that, in their turn, predetermine comprehension
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and interpretation of the artwork. Guided by
the text peculiarities, the reader perceives the
text multifariously, being more sensitive and
insightful to peculiar text qualities.

The results obtained may be used to pursue
further investigations of textual properties as

response predetermining factor. Similar reader
response analyses can help obtain more accurate
results as to the text characteristics of poetic
translations. The practical value lies in the
possibility to deepen insight into poetic translation
strategies to develop valid translation algorithms.
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KIJIBKICHO-CEMAHTHUYHI TEKCTOBI IOBYIOBHU:
KOTI'HITUBHO-TIPATMATUYHA IHTEPIIPETAIIA

Y ecmammi oocridoicyemo cyxynnicms MoGHUX 3AC00I8 GUPAIICEHHS KLTbKICHUX NApamMempis 6i000padicetHs pis-
HUX 00 €KMi6 HABKOTUUHBO2O CBIMY, KA OHMONLOSTUHO CNIBGIOHOCUMbCA I3 (DIIOCOPCHKOI Kame2opicto KitbKOCmi
abo KinbKicHOI 8usHaueHocmi, ma, nopsio i3 AKICHUMU XaAPAKMEPUCIMUKAMU U USHAYEHHIM MIpU CIYneHs 03HAKU,
8nacmuBa ycim 06’ €Kmam peaibHo2o ceimy, npome no-pizHomy iHMepnpenyEmobes Agmopamu MeKCmMosux UC108-
nenb. Memoto cmammi cmana HeoOXiOHicmb GU3HAYEHHS KOSHIMUBHO-NPASMAMUYHUX 3AKOHOMIpHOCHEN CIPYK-
MYPYBAHHSA ABMOPCLKUX MUCTEHHEBO-MOBIIEHHEGUX KLIbKICHUX YMEopeHb 3acobamu ykpaincovkoi mosu. Ocobrugy
yeazy npudiieHo MOSHOMY BUABY PEANbHUX CUMYAYill Y KITbKICHOMY GUMIDT Ma U3HAYEHHT MUNIG KEAHMUMATNUGHUX
CIMPYKMYp HA PI6HI A8MOPCbKO20 MEKCM06020 (hpazmenmy. 30iUCHEHO ONUC BUCTOBIEHD, SIKI 003605I0Mb MOOe-
JH08AMU MOBIECHHEBO-MUCIICHHESULL Npoyec KeaHmupikayii yuepes aemopcoki inmenyii, oyinku mowjo. Kinbkicha
BUBHAYEHICMb 00 €KMIB HA HAUWLOMY MamMepiani peanizyemuvcs K 8 AKICHO-KIIbKICHUX, MaK | npeoMemHux HoOMIHayi-
AX, 8 MAKCUMATILHO ONOCEPEOKOBAHUX HYMEPATbHUX CNLOBAX, MOOMO, 8i0 MOPGHOL020-CI080MBIPHUX Popmanmie 00
meKcmosux ppazmenmis genuxozo oocsey. KintbKicHo-oyiHHI eneMenmu 6 mekCmosux (pacmeHmax UKOPUCmaHmi
8 AKOCMI OCHOBU OJisl MOOENI0BAHHS KOSHIMUBHOI cumyayii 8i000padicenHs KiTbKOCmi 6 a8mopcyKill peghepenyii.
Takum uurom, 6 pobomi BUKOPUCIAHT MemOOU KOSHIMUBHO20 AHANI3Y, KOMNOHEHMHO20 aHanizy. Haykoea HosusHa
NoAsi2A€ 8 GUOLIEHHI MEHMATbHUX KIILKICHUX CIPYKIMYD VKPATHCOKOL MOBU, SIKI nepedaiomsb KeAHMumamueHi 3Ha-
HHS a8MOpa NPo HABKONUWHIN C8IM Ma peani3yiomy 3a2anbhe YS8IeH s U000 MOSHUX CMpamesii, AKi BUKOPUCTO-
8YI0Mb MOBYIL 8 KIIbKICHO-OYIHHUX ORUCAX O0BKILIS. J{UXOMOMISL «MOYHO20» [ «NPUOTUZHO20» KEAHMUMAMUBHO20
ONUCY OEMOHCMPYE CNPUTIHAMMS ABMOPOM MEKCMY eMAlOHHUX 3HAHb WO000 KINbKICHUX Xapakmepucmux o6 exmie
00CNI0NCEHHS, KOMYHIKAMUBHUMYU YCMAHOBKAMU, SHAUYWICIO 00 €KMA 0N COYIYMY.

Kniouosi cnosa: keanmumamusHicmo, KOSHIMUBHO-NPASMAMUYHI 3AKOHOMIDHOCTI, A8MOp, MOBLEHHEBO-MUC-
JIeHHEBUIL npoyec.

Alina Koziaruk. QUANTITATIVE SEMANTIC TEXTUAL CONSTRUCTIONS: COGNITIVE
AND PRAGMATIC INTERPRETATION

In the article the set of linguistic means of expressing quantitative parameters of the reflection of various objects
of the surrounding world, which ontologically correlates with the philosophical category of quantity or quantitative
certainty, and, along with qualitative characteristics and determination of the degree of a feature are studied, it is
inherent in all objects of the real world, but is interpreted differently by the authors of textual expressions. The purpose
of the article is to determine the cognitive and pragmatic regularities of structuring the authors’ thought and speech
quantitative formations by means of the Ukrainian language. Particular attention is paid to the linguistic manifestation
of real situations in the quantitative dimension and the definition of types of quantitative structures at the level of the
author s text fragment. A description of statements that allow modeling the speech and thought process of quantification
through the process of quantification through the author s intentions, evaluations, etc., has been made. The quantitative
determination of objects on our material is realised in both qualitative and quantitative and subject nominations, in the
most mediated numerical words, that is, from morphological and word-formation formants to large text fragments. The
quantitative elements in the text fragments are used as a basis for modelling the cognitive situation of quantity reflection
in the author s reference. Thus, the methods of cognitive analysis and component analysis were used in the study. The
scientific novelty lies in the identification of mental quantitative structures of the Ukrainian language that convey the
author s quantitative knowledge of the surrounding world and implement the general idea of linguistic strategies used
by speakers in quantitative descriptions of the environment. The dichotomy of «exact» and «approximate» quantitative
description demonstrates the author s perception of the reference knowledge about the quantitative characteristics of
the objects of study, communicative attitudes, and the significance of the object for society.

Key words: quantitativeness, cognitive-pragmatic regularities, author, speech and thought process.

ITocranoBka mnpodaemMu. Y mporeci Tmi3-
HaHHS aBTOPCHKOI Mojieni BepOastizallii KBaHTH-
TaTUBHUX SKOCTCH JTOBKLUIA, SIKA PEali3yeThCs
B TEKCTI CTPYKTypaMH KOTHITUBHOTO THITY, CITO-
CTEpiraeMo i€papxito pi3HUX PiBHIB aOCTpakiiii,
SIK1 TTOSICHIOEMO KOTHITHBHUM (DOHZIOM Cy0’€KTa,
WOTr0 MPaKTHYHOK MJiSUTBHICTIO, COIIaJbHOIO
ajJlanTali€rn, MOTHUBALIMHOK MOTPe0OI0, CHUTY-
aIie€r0 CIPUUHATTS KUIBKOCTI, €MOI[ISIMUA TOIIIO.
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Came TOMy B CTarTi aHaJli3yBaTUMEMO DPO3LIU-
PEHHSl ONMHHUIL OIUCY BIJ CJIOBOCIONYYEHHS
JI0 eJeMeHTapHoro abo CKIJIaJHOTO OararokoM-
MIOHEHTHOTO peuYeHHs, abo TeKCToBoro (par-
MEHTY Haa(pa30BoOro o0’eMy, sKe Ja€ JI0CTarT-
HbO 1H(opMauii IJi1 PEKOHCTPYKLIi peasbHOi
cutyanii BitoOpakeHHsS KinbkocTi. [pymyBaHHS
MOBHHX 3ac00iB /ISl BiJIOOpaXCHHSI TTi3HABAJb-
HOTO B1JJI3€pKaj€HHs] KUIbKICHUX O3HaK CBITO-
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GadeHHsl B1IOYBa€eTHCS 32 CLIOCOOOM CHPUAHATTS
aBTOPOM TEKCTY KUIBKOCTI Ta MOXe OyTH TOYHO
00’€KTUBHUM, NPUOIU3HUM, TOPIBHSIBHUM,
MOJAJIbHUM 1 T. 1I.

AHaJi3 0CTaHHIX X0CTiXKeHb i myOJiiKaii,
B SIKMX 3all0YaTKOBAHO PO3B’SI3aHHs JIaHOI Mpo-
O1eMu 1 Ha SIKi CIIUPAETHCA ABTOP, BUALICHHA
HEBUPILICHUX paHillle YacTUH 3arajbHOi Mpo-
61eMu, KOTpUM MPUCBSIYETHCS O3HAYCHA CTATTS.
Hp06neMy KaTeropiifHOro po3uwICHYBaHHS CBITY
anaiisysas B. Jlucwuii [12], mopgoinoriuny kare-
Topit0 uuciia IMCHHUKIB nociiukyBana T. Mopos
[14], H. Koctycsk o6rpyHTyBana cTaryc MiX-
pIBHEBMX ~ KaTeropiii Cy4acHoi —yKpaiHCBKOI
mosH [11]. JI. dixyH npoaHaiizyBajia KaTeropio
IHTEHCUBHOCTI B CydYacHiil yKkpaiHChKili MOBI Ha
TIII KUIBKICHOTO CHPUHHATTS Cy0’€KTOM HaBKO-
aumHboro cBity [9]. JliecniBHy KBaHTUTAaTUB-
HICTh y JUCEPTALIHHOMY TOCII)KSHHS OIKcana
I. Bakamok, sika CTBEpHKyBala, IO «(byHK-
L[IOHAJIbHO-CEMAaHTHYHA KaTeropis Ji€ciiBHOT
KBaHTUTATHBHOCTI IIPOAYKTHBHO IPEACTABICHA
THUIOJIOTIYHO PI3HUMU JA1€CTIBHUMHU TpaMeMaMHu
Ta € BU3HAYAJIBHOIO Ui MOP(OJOTIYHUX ONU-
HUIb JIECTIBHOTO Kiacy» [4, c. 16]. ABTOpH
crarti «MoBHa BepOaiizalisi KBaHTHTATUBIB B
Cy4acHHX MacMe/lia: MOBHO-KOTHITUBHHMI Ta
KOMyHlKaTI/IBHO IparMaTH4Huil  [apameTpu B
YKpaiHCBKiii MOBI» 3a3Ha4aroTh, 1O KPIM Jii€c-
JIiB, y POITi KOMYHIKATHBIB «y)KHBAIOTBCS YHCITIB-
HHKH Ta 1X 3HAYyIIli KOPEIIATH, Ki OepyTh y4acTh
Y MOJCIIOBaHHI KIIbKICHOIIO3HAYCHOI MOBJICH-
HeBOI cutyauii. [lepeiimoBim B 1110 cdepy, BOHI
HaOyBalOTh JII€CIIIBHUX KaTeropiil yacy, crnocoQy,
a TaKoX BUJY, AKi BUPAKAIOTHCS aHATITHYHO. ..»
[17, c. 150]. [IpoTre MOBIIEHHEBE BUCIOBICHHS SIK
OCHOBa MOJICTTIOBAHHS KBAHTUTATUBHOI CUTYaIlil
III€ HETOCTATHLO AOCIIIXKEHO.

Merta crarTi — mpoaHasizyBaTH MOJEIb KOT-
HITHBHOI CHTYallii, sIKa BIUINBA€ HA BUOIP MOBLIEM
Ti€l UM Ti€T JEKCUKO-TpaMaTHYHOi popMu; mpar-
MaTUYHOI CUTYyallil, sIKa MMOSCHIOE BUOIP MOBJICH-
HEBOI/TEKCTOBOI CTPYKTYPH; YMOBH KOMYHIKaLIji;
XapaKTep BIAHOIWICHHS MIK il Cy0’€KTamu, MK
HUMHU 1 AIHCHICTIO, 1O MOSICHIOE KBAHTHTATUBHI
napameTpu Iiei Mozeri.

Buxkiaax ocHOBHOro marepiaay aociii-
aenusi. Ilono TepmiHa «MOBICHHEBE BHCIIOB-
JICHHSD) YKPAiHChKI BUCHI CTBEPIKYIOTh, LIO «Y
KOHTEKCTI KOTHITUBHOI JIHTBICTUKM (heHOMEH
MOBA-MOBJICHHSI IIOCTA€ SIK CTPYKTYPHO-(PYHK-
uiliHa €[HICTb, a BIAIOBIAHO PEYCHHS-BHCIIOB-
JICHHS. — SIK LUTICHUHA 1 BOJHOYAC Oararoacrex-
THHH 00’€KT JOCIIDKCHHS, IO 3aKTyasli3oBye
HEOOXI/IHICTE  PO3MPALIOBAHHS TEOPii CHHTAK-
CHCY B KOHTEKCTI Cy4acCHO! KOTHITHBHOIUCKYP-
cuBHOI mapaaurmMm» [7 c. 167]. Takum yuHOM,
onuparounch Ha norsiau O. MenbHuuyka [13],

LP. Buxosanus [6], B.M. BplI_II/IHa [3], H06y;[0-
BaHI Ha CUCTEMOLICHTpPHYHiN koHuenmii Pep-
muHanna ge Coccropa ta mocrysarax ICHXoce-
manTuky I Tiiioma, Teopito aKTyam3aun H_[apnﬂ
Bajuii MeTogamu KOrHITHBHOI Ta HparMaTi4Hol
iHTeprperanii cnpoOyeMo BIATBOPUTH MEXaHi3M
(hopmyBaHHsI KUIbKICHOTO BUCJIOBJICHHS Ta eJie-
MEHTH JIIHIBOKOTHITMBHOI MOJENI HPUPOAHOL
MOBHO{ KBaHTI/anKauu 1 BuUOIp MOBIIEHHEBOT/
TEKCTOBOI CTPYKTYpH aBTOPOM TeKCTy. Takum
YMHOM Ha IMeplie MICIe BHUXOOUTh KaTeropis
NCUXIYHOTO 00pa3y sK BiOOpa’keHHS HaBKO-
JMIIHBOTO CBITY, OCKUJIBKM OO €KT pPeajbHOro
CBITY IPOXOAUTH MHUCICHHEBY CTail0 MEPETBO-
PEHHs1, KOJIM BioOpa)KyBaHUII 00’€KT BIUIMBAE
Ha cy0’€KTa CIPUMHATTS Ta BUKJIUKAE 3BOPOTHIH
BIUIMB, INEPETBOPIOIOYHUCH y MPEAMET BUCIIOB-
neHHs. «O0pa3 — coIialibHUN €TaIoH MO3UTHUB-
HOTO YM HETaTMBHOIO — BUCTYIAE SK JIMHAMi4-
HUIl (DCHOMEH: BiH CBO€EPIZHO AKYMYIIOE€ BCe
GararcTBO acouiauiil , sSKe BIANOBIIA€E IICBHOMY
KOHKPETHO-ICTOPHYHOMY €TaIly y PO3BUTKY KOH-
TUHYYMY, 3MIiCT 00pa3y 3 4acOM MO)K€ 3MiHIOBa-
TUCsl, 30aradyrouuch HOBUMH KOHOTALISMH, 5K
HALIAPOBYIOTHCS HA YHKE ICHYO41» [16, c. 93].

Excrikarisi TO4HOI KiJBKICHOI [1ii MOXe
MO€HYBATUCS Y BUCIIOBJICHHI K 3 Ha3BOIO TOY-
HOI BEJIMYMHM, TAK 13 BUPA30M KiTbKICHOT OL[IHKH
ui€i BeJMYMHY 3 PI3HUX TOYOK 30py. Touna abo
OLliHHA (bopMa € BUOOPOM aBTOPA BUCIIOBJICHHSI
3TIAHO 3 HOTO IHTCHLIAMM — HA3BaTH BEIMYMHY
TOYHO YW NPUOIM3HO, YU JaTH il KiJIBKICHO-
ABTOPCBHKY OIIIHKY.

Hanpuknan, y BUCIOBIEHHI MoOxe BepOalti-
3yBaTUCs MpsME MOBIIOMIICHHS 3 TOUYHOIO YHC-
JIOBOXO KBAaHTUTATHBHOIO CTpyKTyporo (1), Tax
1 3 mpsiMOI0 ab0 OIMOCEpPEIKOBAHOIO BKa31BKOIO
Ha OI[IHKY BEJMYMHU SIK HAJUIMIIKOBOTO (2) 4H
JIOCTaTHBOTO KOMIOHEHTA (3).

«36icHo, € 3anacka, i HA8iMb OOMKpam 0ecs
Mae Oymu, ane ya8umu, wo B80HA 3i CEOIMU
n’amoecamoma Kinozpamamu 2epoiuno NioHi-
Mae Mauwiuny, 6iOKpyuye OONmMu 6enUKUM CIpUM
Kaouem...» [2, c. 5].

«B ouikyeanni npomunyno we nonao nigzo-
ounuy [2, c. 20].

«Bin npuensoaemocs 00 gikon Bipunoi xamu,
00 0deepeti, 00 OuKkoi epywii noceped 2opoody i
WKOOYE, WO Max i He 80aN0Ch NOOAUUMU PiOHOT
cecmpu mMamepuHoi, sika — 8iH i 00cCi He nepe-
cmae Ougy8amucs ybomy — 00800UMbCIL UOMY
MIMKOI0, X04 cmapuia 6i0 Hb020 POKie Ha CiM,
He Oinvwe...» [8, c. 12].

Y mnepmioMy BHUCIOBJICHHI aBTOpPKa TEK-
cry (cy0’ekr) nepeiae IOBIAOMICHHs PO
00’€KTUBHY KUIBKICTb. Y JPyromy i TPeTbOMY
BUCJIOBJICHHSIX TOYHI KIJIBKICHI pe3ynbTaTu He
eKCIUTIKYIOThCS, KUIBKICTh Ha3BaHa MPHOJIN3HO,
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pOTe KBAaHTH(IKYETHCS BIAHOLICHHS Cy0’ekTa
jo npeamety kBaHTHQikauii. Take BigHOUICHHS
€ CyIYTHIM JI0 KiIbKiCHOT OLIHKH IIOZ0 OIHCY-
BaHoi Benuunnu. Sk crBepukye H. O. biryHosa,
«IIPOLEC OUIHIOBAHHS MICTUTD TaKI eTanu: 00K
CYTHICHHX XapaKTEpUCTHK CyO’€KTa OI[HKH,
ycBitoMJieHHA 00’ekta (mpoOiieMHOi cuTyarii),
BUSIBJICHHS JUCKPETHUX XapaKTEPUCTUK 00’ €KTa
(3aHypeHHs y chepy npeamera / SABUILA), BUOIp
KPUTEPIiB OLIHIOBAHHA, OLIHKA KpUTEpIiB, (op-
MYBAaHHS BJIaCHE OLIIHHOI XapaKTepUCTUKU 00pa-
HOTO KpUTepilo, mapamerpa (OLIHKH 00’€KTa).
[Ticns UWKITy CTBOPEHHS OIIHKH MOMJIHBHUI
etarn BUOOpY 3aco0iB ii peasnizawii yepe3 cI0BO
abo HeBepOadbHUH KOMYHIKaTUBHHMH 3aci0,
OLIIHHE CY/DKCHHS MOXKE MEPEeHTH y BHYTpILIHE
Y{ 30BHILIIHE MOBJICHHEBE BHCJIOBIIOBAHHS
[1,c. 82].

ABTOp TEKCTy Y)KHUBae abo TOUHY, abo npu-
6JII/13Hy (omHCOBY) Ha3By KUIbKICHOI KOTHITHBHOI
Ji1 3 METOI MOBIJOMJICHHS TOYHOTO 3HAUYEHHS
BCTAHOBJICHOT BEIMYMHU, TOOTO 00 €KTUBHOTO
CTaHy peyeil, M KUIbKICHOI OIIHKH IIi€1 Benu-
YUHM SK 3HAYYIIOT AJIs 1HIMBITyalbHOT 00 COoIli-
abHOI JAiSUTBHOCTI KOMYHIKAHTIB.

[Tig yac KOTHITHBHOI omeparii BiIOyBa€ThCs
BepOamizamist crerudiunoi (GopMu BHpaKEHHS
pe3ynbTary KBaHTHU}IKalii: npuOIru3Ha 4nucioBa
KBaHTU(IKaLis, sIKa MOKe OyTd He pesyisTa-
TOM MiJpaxyHKy a0o BUMIpy, ajie 70 sIKOT BXO-
JSTh HAa3BU YMCIIOBUX BEIWYHH 3 MPUOIM3HUMHU
NIOKa3HUKaMU. «Mama nouana cugimu nizHo,
Pokie y wicmoecamy [15, c. 61]; «Ha nawomy
KYMKY MOIMU POGECHUKAMU I CHMAPUWIUMU HA
Pik-06a Oynu eunamxogo xaonyi. /lisuama s —
abo manenvKi, MeHuii Hagimv 6i0 Hawoi JIini, abo
JC 308CIM OOPOCII: SIK KA3AMU CMapuli — HANie-
oigxu 1 diexuy [15, c. 63]; «3pewumoro, axwo
yepe3 Kinbka Owuig nicia eudyxy na YAEC — a ye
Oyn0 maiixce HaA N’AMHAOYAMYb POKI6 Ni3HiuLe
8I0 MOIX WKINbHUX JNiM — HOSHAIU CHOIUYHY
0imeopy Ha napao, xoua pieenv padiayii asic
3aUIKANI08A8 HA 6Ci3 BUMIDIOBATILHUX NPUNAOAX,
mo yomy ou manu'y 70-x pokax cucmemamuyHo
He 8UNYCKAMU HA X0J00pUucy NPAKmMuyHo po3osie-
nyme wHaymeoy [15, c. 204].

CrocrepiraeMo Haif4acTOTHILLY KBaHTI/I(I)l-
Kallilo B CTPYKTypax, 110 ONUCYIOTh BiK IepoiB.
Ile Mmoxxe OyTH BKa3iBKa 3 TOUHOIO HUpporo: «-A
He X0Yy cmamu makoio JHcupHoio, Ax eu, Hino
llasnisno! — icmepuuno eueyxkuyna Okcana. —
A we xouy 1106086i 8 c60i cOpoK n’amv pokie!y
[10, c. 204]. I'pamaruunuii cy6’ekt A crae
00’eKTOM KBaHTH(biKaui'l' BEJIMYMHOIO, KA IIifI-
najae i BAMIP. 3a CIOCTCPEKCHHAMU Hajl
aHATI30BaHUM  MarepiajoM  KBaHTUTaTHBHA
CTPYKTypa Moxe (pyHKIIiFoBaTu B Jianosi, B ele-
MEHTApHOMY CKJIQJHOMIIPSTHOMY YH CKJIaJ-
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HOCYPSIIHOMY ~PEYEHHI, MOJINPEAUKATUBHOMY
CKiajHOMy pedenHi. Takox Taka CTpyKTypa
MO>Ke TepeOyBaTH B MPEMO3HILI YH MOCTIO3HLLT
JI0 TIPEANKATUBHOI YaCTHHH B CKIIAl CKIAJHOTO
peyeHHs1, OyTH B KOHTAKTHOMY IOJIOKEHHI 10710
CaMOCTIHHOTO PEUEHHS, TAKOXK JAUCTAHLIHHO — Y
(bparMeHTi MOBJICHHS /TEKCTY.

«— Ax meiti cun? — 3anumas fOpa.

— Homy o0eadusame pokie. Homy eoce e
nompiben Hi mamo, Hi simuumy [10, c. 207].

[Top.: «4A mooi 6 m00i 6ynu panni winoodU, U
osaouamupiuna I enena suxoouna 3amixic 3a He
MeHUL NePCREKMUBHO0 I0HAKA, SKULL MEHC MPU-
Mmas kypc na acnipanmypy» [10, c. 73].

Jnist  aBTOPCHKOTO  MOBICHHS BIJl NEpLIOL
oco0u, y IpsAMiii Y1 HeBIIACHE-TPSMil MOBI mep-
COHaXIB — IIe, KpIM 3aliMeHHUKa I, 3aiiMeHHUK
MU: «A mas mooi 0eadusame wiicms pokis, a
60HU — N0 sicimHaousambvy [5, c. 13].

Y BumajKy, Koiu poib Cy0’ekra KBaHTU(I-
Kauii MOBEIb NPUIHCY€E PELHITIEHTY, TO BKHBA-
IOThCSI 3aMEHHUKH JIpyroi 0coOM, 3BEpTaHHS:
«Bam npononyemuvcsa 0obpa poboma, HackinbKu
5 opienmyrocsi, mucaui mpu e micsiyvy |5, c. 149].

Y aBTOPCHKOMY MOBJICHHI BiJl TPEThOI 0COOH
cy0’exT (iHAMBinyanbHMA abo TpymoBuil) y
TEKCTI MoXke OyTH BKazaHe iM’sl, mpodecis,
BIH (Cy0’€KT) MOXE MaTH SKHMHCh CTOCYHOK JI0
MOBu;I/aBTopa TEKCTY, 3BUYHO BXKHUTI B TaKOMY
TEKCTI 3afIMEHHHMKH TPETbOi OCOOM OJHHHH B
MepepaxoBaHUX Ta BIAMIHKOBUX 3aKiHYCHbB:
«3apasz ye e6xce cmapenvka 6abycs, 60 Hapo-
ounacs 1909 poky, omoice, mae wicmoecsam
0eg’simb, 3a3HAUOMUBCS 3 HEH MPU POKU MOMY,
KOU, npayiondu 6 oO1acHomy apxiei, nampa-
nue Ha it cnpaegy, AKy 3asena I’lOJZiI/;i}Z y 36 ’53KY 3
youscmeom enacnuxka pecmopayii «/JE JIA TIE»
Hosepa Ipoccar [5, c. 65].

[Hma Hpono:mum KOHTaKTHA YU JUCKAaHTHA —
BioOpaxkae 3B’ 130K 00’ €kTa (HOCISI KBAHTUTATHB-
HO1 03HAKH) Ta HOro KBaHTHU(DIKATOPA.

Y BUnNaAKy BXKMBaHHS OIIOCEPENKOBAHOI KBaH-
Tudikamii crnocrepiraemo cneumbquy bopmy
BUPQXXEHHSI PE3yJbTary [ii — MpuOiIn3Ha Yuc-
JI0Ba KBaHTHU(]IKAIlisl, sika MOXKe HE OyTH pe3ylib-
TaTOM MiApPaxyHKy, BUMipy, 0OpaxyHKy, ajie /10
AKOT BXOISTh HA3BU NPUOIU3HHUX YUCIOBHUX
BeanuuH. KOrHITUBHMI MexaHI3M i B TaKuX
CTPYKTypax He ecCIUTiKyeThcs. KomyHikaHTH
BUKOPHCTOBYIOTh TaKy (opMy TOIi, KOJIU y3y-
ajbHa YrcIoBa (hopMa MpeACTaBICHHS BEITUYHH
Oaxana abo HeoOXiJHa B MOBIJICHHEBIN CUTya-
11ii, aJle aBTOP BHUCIIOBIICHHSI HE Ma€ MOMEPETHIX
3HaHb 200 MOXKJIMBOCTEH, 4M OakaHHS TOYHOI'O
BUPQ)XXCHHS BEIUYHMHU, A& BUKOPUCTOBYE MpH-
Onu3Hy KBaHTUQIKALIIO: «AKoCh 60HA nodymana,
Wo y 6iyi MpoxXu 3a cOPOK YiIKOM 3a00801bHUNLA
€68010 nompedy 6 Manopax, iosioana yci micma,
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npo ki mpisna we 6 onocmiy [10, c. 209]; «To
03ginxutl 2onoc Okcanu Ilonysn, eunyck cimoe-
cam mpemwvo2o poky» [10, c. 110].

HaBeneni mpukiagu OOBOASTH, MO KOTHi-
THUBHA KBaHTHq)iKauiﬁHa JISI-BITHOIIIEHHS MOXKE
OyTH PeKOHCTpYIOBaHa SIK MOBJICHHEBO-MHCIICH-
HEBa Omeparlisi Ha OCHOBI aHaji3y KOHKPETHOTO
TEKCTOBOTO MaTepiaiy.

BucHOBKH 3 [aHOr0 AOCJHII:KeHHA i mep-
CMEKTHBH MOJAMBIINX PO3BIIOK Yy JaHOMY
HANPAMKY. MOBIICHHEBE BTUICHHS KOTHITHBHOI
cTparerii KBaHTH(IKaLi 3A1HCHIOETBCS B CTPYK-
Typax, siKi HECyTh CEMaHTHKY TOYHOTO Bif0Opa-
KEHHS KUTBKOCTI a00 11 MpuOIM3HOT BETMYUHHU.

MiHiManpHUM KOHTEKCT I KOTHITUBHOTO
1 PAarMaTuyHOro TIYyMayeHHs CTPYKTYp 3 eKcC-
IUTIIMTHOIO KBaHTU(IKOBAHOIO JI€I0 BiIMOBINAE
OHOMY €JIEMEHTapHOMY peueHHI0 abo Oinb-
LIOMY ()PAarMEHTy TEKCTy 3 KOHTaKTHO PO3Mi-
LICHHUMH YH IMCKAHTHUMH CTPYKTYPaMu Bisio-
OpakeHHsI cTparerii mi3HaHHS KUTBKOCTI.

3a3HayaeMO B3a€EMHE TIEPEXPEICHHSI KOTHi-
THUBHO-CEMAHTHYHUX (YHKIIH JIeKCeM TOYHOT
i _omocepenkoBaHoi (mpubnu3HOi) KBaHTHU(DIKA-
1ii, IO CBIAYMTH MPO T€, L0 BOHM HAJIEKATh 10
000X MIATHIIB 1 0 3araJbHOMOBHOI Kareropii
KinbKocTi. Taki JekceMr MOXKYThb MPEACTABISATH
HC CTUIBKU KOHKPETHHH cmoci0 (ikcarii Kiib-
KOCTI, a came JisIbHE, MMi3HaBaJIbHE, BiIHOUICHHS

cy6’exra kBaHTH(iKaLii 10 Horo npemery. [Ipo-
BC/ICHHMII IHTCPIPETATHBHUI aHAII3 J03BOJIMB
00’eaHaTH PI3HI 32 CEMAHTHKOK 1 CTPYKTYPOIO
MOBJICHHEBI / TEKCTOBI (PPArMEHTH B €IMHY MOBHY
CyKyHHICTB cy6none 3ac00iB BUPAKEHHS KOTHI-
TUBHOT CTpaTeru KBaHTH}IKauii.

OnHuM i3 HANCYTTEBILINX THIIIB €TAJOHIB, HA
K1 OPIEHTYIOTHCS KUTBKICH1 JIEKCEMH, € YSIBICHHS
npo TpaayalpHy cepenuHy. Tomy BBa)kaemo,
10 MOJAJIbIIE JOCHIPKEHHS! BapTO MPOBOAMTH,
JOCTIIMBIIM PO3MIPHI JIEKCEMU SIK «HOPMY,
gKa MOXE pO3MHUBATHCA. AHTPOIOMETPHYHI
€TaJIOHHI BEIMYMHH JJOCHTH CTaOUIBHI Ta 700pe
BUBYEHI, OKa310HAJIbHI — BUKOPUCTOBYIOTHCS JUIS
CTBOPEHHS XYJI0’)KHBOTO 00pa3y 3 METOI0 Mijicu-
JICHHS MTOJIANIBLIOTO BIUIMBY Ha perumnienta. [lep-
CHEKTUBHUM BBa)KAEMO BHJIUICHHS Ta BUBUCHHS
€TAJIOHHUX BEJIMYMH B TaKUX Bapiallifx: 3aralb-
HOJTIOZICHKI, COIlialibHi, IHUBIAyaIbHI TOIIO.

OcoOnuBICTIO IPEAMETa OMHCY TaKOXK MOXKE
6yT1/1 NOMIMOPHICTh KUIbKICHHX BU3HAYCHOC-
Te nipeaMeTiB OyTrs. OCKUIBKA CUTYaLlist Mi3Ha-
BAJILHOTO BIJI0OpaKeHHs KUIBKOCTI iCHye camo
1o coOl TUIbKM B yMOBax abcTpakiiii, moTpioHO
JOCTIIUTH 1 BIACTUBOCTI 00’ €KTIB-HOCIIB KiJlb-
KICHOTO 3HayeHHA. Y KOMIUIEKCHHUX HOMIHAIISAX
yCiX THUMIB MPOCTEKYEMO BIUIMB (PYHKIIHHHX
BIIACTMBOCTEH BEJIMUMH Ta iX HOCIIB, a TaKOX
[parMaTHKy NPAaKTHYHOL JiSUTbHOCTI JFOMHH.
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JEKCUKO-CEMAHTUYHA TUHAMIKA JIESKUX HOMIHAIIIA
HA MO3HAYEHHA NOHATD «'POIIOBA OANMHUIIS»,
«'POIIOBUM 3HAK» TA «TPOIIOBA CUCTEMA»

B YKPAIHCHBKOMY CJOBHUKAPCTBI

Mema po3gioxu. Basicnueuti acnekm ananizy ma 00CHioNHCeHHs N1eKCUKU 3a2aiomM CMaHo8ums Qinanco8o-eKoHoMiuHa mep-
MIHONO2IS SIK CYMHICHULL CKIAOHUK 3A2ANIbHOL CYHACHOT YKPATHCbKOT mepMiHON02iuHOT cucmemu. AKmyanibHoo 011 6USUEHHS.
nocmae e8onoYis QyHKYIOHYBAHHS 3a2ANbHOBHCUBAHUX HOMIHAYI | NOCIYNOGe 3ANYVUAHHA IX 00 KI0Y08UX MepMIHie (haxosoi
aexcuku. Cmagumo 3a memy amaniz NOOAHHs Yy MIAYMAYHI J1EKCUKO2PAGIT NeGHUX 302aNbHOBHCUBAHUX HOMIHAYIT, WO 32000M
Xapaxkmepusyioms QiHaHco80-eKOHOMIUHUL MepMIHO02TUHUL OHO. 3a3Hauena Mema Hadac MOACIUBOCHT OOKAAOHO ONPAYbO-
8y8amu pisHOMAHIMHUL TeKCUYHULL pecypC HAYIOHATbHOL MOBU, NI3HABAMU GHYMPIWHI 3aKOHU iT (DYHKYIOHY8AHHS, 8I0CMON06A-
mu camobymmicms po36y008u YKpaiHCbKoi MOSU.

Memodonoeis. ¥ npononosaHiti po36ioyi 3acmoco8yromscs CHOCMePeXtCeHHs, NOPIBHANbHO-ICMOPUYHULL AHATI3 K Memoou
HAYKOBO20 NI3HAHHS CEMAHMUYHUX 3MIH HOMIHAYTI.

Hayxosa nosusna. Cknao ykpaincoko2o inanco8o-ekoHOMiuH020 MepMIHONOSINHO20 NOJA 30a2auyEMbCsl 3A60AKU NPOYecam
MepMIHONO02T3aYil 3a2aTbHOBHCUBAHUX IEKCEM, BUKOPUCTAHHIO 3ANO3UYEHUX MEPMIHOHOMIHAYI 6 YKpAiHCbKoMY (haxoeomy Mog-
JI€HHI 3 YPAXYBAHHAM MINCHAPOOHUX MA HAYIOHATLHUX 0COOTUBOCTEN BUSHAYEHb NOHANMb KONCHOI MEPMIHON0TUHOI 00UHUYI.

s nopmanizayii ma cmanoapmuzayii mepmiHOIO2IYHO20 CKAAJY 3A2ANbHOHAYIOHATILHOT MOBU SANCIUSUMU MAIOMb OYMU
PO32TIAI0 CeMANMUYHUX 3MIH 3A2ATbHOBICUBAHUX JTEKCEM (A came. 2o, PUBHS, 6aNIOMA) HA PI3HUX ICIMOPULHUX emanax, npo-
CIOKOBYBAHHS NOCMYNOBUX NPOYECi8 MePMIHON02I3ayii ma GOpMy8anHs HOGUX MEPMIHOLOSIYHUX CUCHEM, Y SIKUX aKMUGHO
yuryionyroms 3asnaueni 0o ananizy Hominayii. Heobxiono ypaxoeysamu iHmpaniHe6aibHi ma ekCmpanie8anibHi 03HAKU KOKC-
HO20 iCMOpU4H020 nepiody, AKi 8i00UBAIOMbCS 8 YKPATHCLKUX TeKCUKO2pagiunux 0dxcepenax, y miyMaieHHax ma KOMeHmapsax
00 Yux HOMIHAYIL.

Bucnoexu. Ynopmosane nooanns nexcem Ha NO3HAYEHHs NOHAMb «SPOUIOBA OOUHUYAY, «SPOUOBUL 3HAKY MA «2POUlo8d
cucmemay 8 YKpaiHCbKUux 3a2anbHux i MepMiHOIOIYHUX CLOBHUKOBUX BUOAHHAX (30KpeMa i 6 OHaalH-TeKcuKoepagii), 006i0-
HUKAX, HAYKOBUX NYONIKaYiax cnpusimume He MilbKu ixuiil YHigikoeaHitl ghikcayii, ane ti yOOCKOHANEHHIO TeKCUYHUX, MOPPOL0-
2IYHUX, CUHMAKCUYHUX, akyeHmyayiunux Hopm. Omoice, mepMiHon02iuHa niOCUCmMeMa YKpaincoKoi HayionanvHoi nimepamypuoi
MOBU NOBCAKHAC BIONOBIOAMUME HOPMAM | 8 HOBIMHITL OPYKOBAHIN MA OHAAUH-IEKCUKOSPAPIT.

Knrouogi cnosa: mepminonozizayis Hominayitl, (hiHAHCOB0-eKOHOMIYHA MEPMIHONO02ISA, YHOPMOBYBAHHSA YKPATHCLKOZ0 ClO6-
HUuKapcmea.

Olena Kucherenko, Olena Radchenko. THE EVOLUTION OF LEXICAL SEMANTICS DYNAMICS
OF CERTAIN NOMINATIONS TO DEFINE THE CONCEPTS MONETARY UNIT/TPOIIOBA
OIUHUIIAA, MONETARY SYMBOLTPOIIOBUI 3HAK, MONETARY SYSTEM/I'POIIIOBA
CUCTEMA IN UKRAINIAN LEXICOGRAPHY

The research aim. The article deals with an important aspect of analysis and research of certain concepts
concerning financial and economic terminology which is an essential component of the whole contemporary
Ukrainian terminology system. The evolution of functioning of commonly used nominations and the process of
their gradual involvement as the key terms of professional vocabulary determine the relevance of the present study.
The research attempts to analyze presented in the explanatory dictionaries certain commonly used nominations
which subsequently characterize the financial and economic terminological fund. The specified goal is an opportunity
to study in detail the diverse lexical resource of the national language, learn the internal laws of its functioning,
uphold the identity of the Ukrainian language development.

Research methods are subordinate to the aim and tasks of the study. They are based on observations and
comparative historical analysis, i.e., scientific methods for studying semantic changes of nominations.

Scientific novelty of the research. The system of the Ukrainian financial and economic terminological field is
enriched due to the terminologization of commonly used lexemes and application of loanwords in the Ukrainian
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language for professional purposes, considering international and national characteristics of the concept definitions
of each terminological unit.

In order to uniform norms and standards of the national language terminological system, we analyze the
semantic changes of commonly used lexemes (money, hryvnia and currency) at different historical stages and trace
the gradual processes of the terminologization and formation of new terminological systems in which the above-
mentioned nominations are actively used. Also the intralingual and extralingual elements of each historical period,
which are reflected in Ukrainian lexicographic sources, in interpretations and comments on these nominations are
considered.

Conclusions. We uniformed the presentation of lexical item concepts such as MONETARY UNIT/ I'POLIO-
BA OITUHUILA, MONETARY SIGH/ 'POLLIOBUHU 3HAK and MONETARY SYSTEM/ I'POLIIOBA CUCTEMA in
general and terminological dictionaries of the Ukrainian language and, in particular, online lexicography, reference
books, scientific publications that will contribute not only to their unified recording, but also to the improvement
of their lexical, morphological, syntactic and accentuation norms. Therefore, the terminological subsystem of the

Ukrainian literary language will always comply with the norms of the latest published and online lexicography.
Key words: financial and economic terminology, terminologization of a nomination, unification of Ukrainian

lexicography.

AKTYyaJbHICTh Mpo6saemMu. Jlekcnunuii GoHxa
YKpalHChbKOi MOBH TiepedyBa€ y MOCTIHHOMY
CaMOpO3BUTKY Ta €BOJIOLIi. AKTyaJbHOIO IS
OTIPAIIFOBAHHS IIOCTa€ JWHAMiKa (yHKIIOHY-
BaHHS 3arajibHOBKMBAaHUX HOMIHAIM Ta mOCTy-
MOBE BXOKEHHS IX J0 KJIIOUOBUX TEPMiHIB
(haxoBOi JIEKCHKW. AHaJli3 MEBHUX HOMIHAIIN y
TIYMa4Hii JIeKCHKOrpadii, MO XapaKTepu3yoTh
cy4acHy (pIHAHCOBO-CKOHOMIYHY TeleHOJ'IOFIIO
Hajla€ MOXIIMBOCTI JOCIIAMTH PiSHOMAHITHHI
JICKCHYHUH PeCype Hal[lOHAJIBHOI MOBH, Ii3Ha-
BaTH BHYTPIIIHI 3aKOHU 11 (byHKuloHyBaHH;I BiJI-
CTOIOBATH CaMOOYTHICTh p030yI0BH MOBHOI CHUC-
TEMHU YKPaiHChKOI MOBH.

AHaJI3 OCTAHHIX HOCTIIKeHb | MmyOstikaunii.
[Iporiecn mepeOynoBH  YKpaiHCHKOI  JIEKCHYHOT
CHCTEMHU JOCIIKYIOThCS HAyKOBLISIMH MTOBCSKYAC
[3; 16; 17; 18]. Oco0MMBOCTI JEKCHYIHOI CUCTEMHU
YKpaiHChKOI MOBH Ta ii TEPMIHOJOTIYHOI TIijI-
CHCTEMHU CTaBaJil 00’€KTaMU HAayKOBHX PO3BIJIOK
Oararb0X MOBO3HaBIB [16; 17; 18]. BakmuBwmii
aCIeKT CHOCTEPEeXKEHHS Ta BHUBYEHHS JIEKCHKH
CTaHOBUTH (DIHAHCOBO-CKOHOMIUHA TEPMIHOJIO-
Tisl SIK CyTHICHUHM CKJIaHUK Cy4acHOI YKPaiHCBHKOT
TepMiHonorquo'l' cucremu B3araii [2; 19]. Crian
YKPATHCBKOTO (hIHAHCOBO-CKOHOMIYHOTO TEPMIHO-
JIOTIYHOTO (hoH Ty 30aradyeThCsi 3aBISKH MPOLIC-
caM TepMIHOJIOT13alLli] 3araJlbHOBKHUBAHUX JICKCEM,
BUKOPUCTAHHIO 3all03WYEHUX TEPMIHOHOMIHAIIIM
B YKpaiHCbKOMY MOBJIEHHI 3 ypaxXyBaHHSIM MiX-
HApOJHUX Ta HAIlIOHATBHUX 0COOMMBOCTEN BU3HA-
YEeHb TIOHATH KOYKHOT TEPMIHOJIOTTYHOI OIUHUIII.

Bu3HaueHHsI MeTH Ta OCHOBHHMX 3aBJIaHb
aocJikenns. Haa3suyailHO akTyallbHUMU ISt
HOpMaJTi3allii Ta CTaHIapTH3allii TepMIHOJIOTII,
K CKJIAQJHMKA 3arajbHOHAIIOHAJIbHOI MOBH,
MaloTh OyTH aHali3 CEeMaHTHYHUX 3MiH MEBHUX
3arajlbHOBKMBAaHUX JIEKCEM Yy PI3HI Tepioau
MOBHOTO PO3BHUTKY, CIIOCTEPEKEHHS IMOCTYIIO-
BUX IIPOIIECIB TEPMIHOJIOTI3AIll, ONpPAIFOBAHHS
(yHKIIIOHYBaHHS Ta IUIAXIB po30yIOBH HOBUX
TEPMIHOJIOTIYHHUX MiJACUCTEM, IO XapaKTepu3y-
I0Th YKPaiHCbKY HAyKOBY MOBY.

32

YHOpMOBaHe MOJaHHS HOMiHaLii Ha MO3HA-
YCHHS IOHATE «2POUL0BA OOUHUYAY, «2POULOBUIL
3HAKY» TA (2POULOBA CUCMEMA» B YKPAIHCBKHX
3arajJpHUX 1 TepM1H0nor1qHHx CIIOBHHKOBHUX
BUJIQHHSIX (30KpeMa 1 B OHJIAMH-CIIOBHUKAPCTBI),
JIOBI/IHHKAX, HAYKOBHX myOriKarisax CHIPHATHME
HEe TUTbKM iXHIN yHi(ikoBaHil ¢ikcarmii, ane i
YAOCKOHAJICHHIO JIGKCHYHUX, MOPQOIOTIYHHX,
CUHTAaKCUYHHX, aKICHTyalliiHuX HOpM. Tep-
MIHOJIOTiYHA TiJCUCTeMa YKpaiHChKOI HaIlio-
HAJIBHOI JIITEpaTypHOi MOBH 3aBISKU YyceOid-
HOMY OIIPAIIOBAHHIO BIAMOBIJaTHME HOPMaM i B
HOBITHIH IpyKOBaHi# Ta OHJaiH-IeKCuKorpadii.

CraBUMO 3a METy CTarTi aHaji3 MOJAHHS Yy
TIlyMauHii JeKkcukorpadii MeBHUX 3arajbHO-
BXKMBaHNUX HOMIHALIMH, IO 3rofoM XapaKTepu3y-
F0Th (D IHAHCOBO-CKOHOMIYHHH TEPMiHOIOTTIHHIT
¢doHI Ta TOTPeOYIOTh HOpMAaTi3aIlii Ta CTaHIap-
TH3aIl1.

MeTtopoJiorissi. Y mNponoHOBaHii PO3BiaIi
3aCTOCOBYIOTBCSI CTIOCTEPEKEHHSI, TIOPIBHSIBHO-
ICTOpUYHMI aHai3 K METOAM HAyKOBOTO ITi3-
HAHHSA CEMAHTUYHUX 3MIH HOMIHAIIN.

Bukiag ocHOBHOro Marepiajqy Ta MeTH
AOCHiT:KeHHs. [HTpamiHrBaJdbHI Ta eKCTpa-
JIrBajbHI O3HAKH BIAMOBIHOTO ICTOPUYHOTO
nepioay BiAOMBAIOTHCA B YKPAiHCHKUX JIGKCHUKO-
rpadivHUX JpKepeax, y TIyMauyeHHSIX Ta KOMEH-
Tapsx JI0 HOMIiHAII{ Ha O3HAYCHHSI BiIOBITHUX
MIOHSATB.

J10 TeKCUKO-CEMaHTUYHOTO aHaJi3y Ha MTO3HA-
YCHHSI TIOHSATD «2POULOBA OOUHUYAY, (SPOULOBUIL
3HAKY Ta (ZPOuI08a cucmemay y Haiii possiaui
0o0paHO HOMIHAIIT epowti, epueHs Ta eanomad.
JluHaMivyHi 3MiHM 3Ha4€Hb Y3ATHX JIO0 PO3TISAY
JICKCEM HAsBHI B ONpAlbOBAHOMY HaMU yKpa-
iHCbKOMY CiIOBHUKApCTBi. JlekcnuHi oauHmL,
O3HAYeHI BHIIE 1O aHamisy, QYHKUIOHYIOTH Y
MOBJICHHI K 3arajbHOBXHBaHi, 3roJjoM Haly-
BAIOTh TEPMIHOJIOITYHOTO 3HAYCHHS Ta CTAKOTh
CTPYKHEBUMH TEPMIHAMHU Ul (DiHAHCOBO-EKO-
HOMIYHOTO TePMIHOQOHIY — CKIIa/IHHKA YKpaiH-
CHKOi HayKOBOi MOBH.
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Jlekcema «epowi» 3aCTOCOBYBAIIACs Y MOBCSK-
JEHHOMY KHTTi, OCKUIBKM €KOHOMIYHI YHHHUKH
OynH Ta 3aHIIAIOTHECS OJHUMHU 3 BU3HAYAIBLHUX
JUISL PO3BUTKY Oyzib-sIKOTO Cycrinbersa. Haidrmo-
BHILLIE YKPaiHCHKE JICKCHKOTpaivHe BUAAHHS 10
noyarky XX cromitrst — «CiioBaph yKpaiHChKOL
MOBI» 3a penaKLue}o b. I'pinuenka — MICTHUTH
HOMIHALII0 «2powii». 3 HABEICHUX IPHUKIALIB
70 Hei, OKpIM HaJlaHUX TPAaMAaTUYHHUX BapiaHTIB
3aKiHYE€Hb OPYJHOTO BiIMiHKa, I[IKABUMH MOCTA-
I0Th aHTOHIMIYHI 32 CEMAHTUYHUM HABaHTaKEH-
HSIM CIIOBOCIIONYYECHHS «Umu 6 2pouti», TOOTO
MiABHUILYBAaTH IIHY, Ta «BUXOOUMU 3 2pOUel:
«I powi, -wetl, anc. [enveu. Ipoweti bacaywvio,
a wacms mano. Hom. Ne 1434. I poweti — 5K y
arcuda. Teop. nad. I powuma i epivimu. 3 epivimu
OypHs-Hegienaca nouyumyioms. Hom. Ne [431.
B epowi timu. Iloonumamscs 6v yewne. Kinb
MONOOUU 8 2powii tide, a CMApull BUXOOUMDb.
Hom. Ne 10230. 3 epoweti suxooumu, epowti
2youmu, nadamo 6v yere. Cmapuii (Kikb 3 2po-
wett) suxooums. Hom. Ne 10230» [7,1. 1, ¢c. 331].
SIK CHHOHIMIYHI 0 2pouti, HaBeIEHO TYT TaKOX
30ipHI IMEHHUKU epoutayys («I powauus, -uus, c,
co0. [lenveu, oenvea. Tenep mysrcuxu no3agoouu
epowiayys ma i CKynogylomv y NAHI6 3eMII0»)
[7, T. 1, c. 331]) Ta epowsa («I powsa, -6u, o,
co0. ﬂeﬂbeu Ooenvear ) [7,T. 1, c. 331].

Pi3HOMaHITHA HHU3Ka IHIIMX CHHOHIMIYHUX
JI0 HOMIHALIl «2powiiy TPE3CHTOBAaHA Y CIIOBHU-
koBi A. Kpumcekoro: «/[envea — epowisa, epiu
(p. epowa). [T powsu 6azayvro manu. A 3apodime
SKY KORIUKY, 3100cume 00 Kynu, om i epiut 6yoe
npo ecaxutl sunadok] (Koyrb.)» [6, T. 1, c. 284]
Ta «/lenveu — epowi, epiut (p. epowa), (cpeo-
CIMBa)—KOWI, ULYMIL KYRUNLO, NAMUIO, NOOPASKAYLY
[6, . 1, c. 284]. Tyt epowi, epowsa abo epiut —
HC TUIBKM WIHHI 3HaKH npu KyIIBII-IPOAKY,
TOOTO TPOIIIOBI OTMHMIII, aJie U KarmiTana abo KOIIIT,
110 CTAIOTh MIPUJIOM CTaTKiB TpoMajsiH. Jlekcema
«epowiiy HalyBae O03HaK Oarato3HauHoi, (op-
MY€ThCS TIoJTiceMiyHa HoMmiHaiis. CHHOHIMIYHI
HOBOTBOPHM L(bOTO ICTOPUYHOTO MEPIOAY, YTBO-
pEeHi 3a YKpaTHCHbKIUMH CIIOBOTBIPHUMHU MOJIEIISIMU
(xynuno, nramuno Ta noopsaskaui (13 TO3HAYKOIO
IIyT1.)), pi3HOMaHiTHI. L[i HOMIHAIi BUKOpHC-
TOBYIOTHCSI HE TIJIbKU HA MO3HAYCHHS TPOIIOBUX
3HAKiB YW TPOIIOBHX OJMHHUIlb, 3aBASKH SIKUM
BUKOHYIOTbCS TI€BHI IUIATDKHI omeparii, ane i
O3HAuYarOTh OOCAT I'POLIOBUX HAKOIIMYEHb, Karli-
Tan. Jlo mpukmaxy TOXIIHHHA BIX OpAskomimu
MHOKHHHHH IMCHHHUK noOpAsKayi, epiui, Koum
MAalOTh 3HAYEHHS YUMAJIOl KUTBKOCTI, OKpIM TIIa-
TDKHOI CIIPOMOYKHOCTI.

Y mepeMoBi 110 JIEKCUKOTpahi4HOTo BUIAHHS
noyarky XX ctomittst A.KpumcbKoro 3a3HaueHo,
1[0 BOHO MiCTHTB TEPMiHH, 30KpeMa 6yxraJ1Tep-
cbKki. HomiHaris «epowsiy He Ma€e TEPMIHOIIOTIY-

HOi mo3Hauku. OJHAK Yy CIOBHUKOBI BMIIIIEHO
3HAYHy KUIBKICTH CIOBOCIONYYCHB i3 KIIOYO-
BUM CIIOBOM «2pouiiy, O TEX HE MO3HAYCHI K
TEPMIHOCIIONIYKH, XO4a XapaKTepU3yloTh 6yx-
TaiTepeeKy crpasy («borvuiue Oenbeu — BeluKi
epouti, 8enUKULl 2pili, 8eNUKI KOUIMU, 2POULBA»
[6, T. 1, c. 284]; «Menxue denveu — OpiOHAKUY
[6, T. 1, c. 284]; «Hanuunvie Oenveu — 2omosi
epouti, 20mieka (peoxko) 20MosU3Ha, 20MOBUK»
[6, T.1, c. 284]; «Kopmosbie denveu — xapuose,
xapuosi epowiy [6, T. 1, c. 284]; «lIpoconnsie
Oenveu — npozonuy [6, 1. 1, c. 284]). HasBHicTs
PI3HOMaHITHUX BUKOPHCTOBYBAHHX JICKCHYHHX
ONMHAILb CBIXYATH 1 NPO CTanMi CaMoOyTHi
PO3BHTOK YKPAiHCBKOI MOBH, 30KpeMa TepMi-
HOJIOT1YHO1, 1 PO MOAABITY HOCTYIOBY Tele-
HOJIOTI3aIllF0  3arajibHOBXKMBAHUX HOMIHAIIIH.
[TinTBEp/HKEHHAM 3a3HAYEHOTO MOCTAE Y IOMY
CIIOBHMKOBOMY BHJaHHI HE TIJIbKM TBIpHHUMA
IMECHHUK «2powti», ane N TMOXIAHUH TPUKMET-
HUK 3 HABEICHUMH BapiaHTHI/IMI/I cydikcamu
«epowiesuii | epowosuiy. 3rajaHi JIEKCHYHI
OIVMHHLI 3aCTOCOBYBAHI SIK CaMOCTIHHO, TaK
1 y ckmani 0aratbOX CJIOBOCIIONYYEHb («O6pa-
MUums 8 OeHbeU — NOBEPHYMU & 2POUli, 32po-
wumuy [6, 1. 1, c. 284]; «/[enedxcnvlie nosu-
HHOCmuU — oniamku. [Onnamku mii 3a xamy
HONAMUNU: | 20POOCHKI, [ 3eMCbKi, | 8 KA3HY,
i we saxico[» [6, T. 1, c. 283]; «/lenexcroe noco-
bue — niocobHi epowti, epoutefo]ea Oonomoeza.
[/sa pazu dasanu 3 3a600y no kapbosanyto nio-
cobnux epoweti]» [6, T. 1, c. 283]; «/enesicHulii
wmpag neuma, epowiosa kapa» [6, T. 1,
c. 283]; «/lenesxcnwiii coop — 30upanusn epouteiiy
[6, T. 1, c. 283]; «/leneaxcrnoe obpawenue — odie
epomeu») [6, T.1, c. 283]. Jeski 3 HaBeACHUX
BHUIIIE JICKCEM Ta CJIOBOCIOIYYEHb 3r0JI0oM Haly-
BalOTh TEPMIHOJIOTIYHOTO 3HAYCHHS Ta BXOMSTH
JI0 CKJIay Cy4acHUX TepMiHOcucTeM (Top. obie
epowteli, 2pouioéa OOnoMo2d, NeHA, 20MOosi
epowii), a JeAKI — XapaKTepu3yloTh (iHAHCOBY
[[aPUHY BUKIIOYHO [BOTO ICTOPHYHOTO TEPIOLy
(epowsa, onnamku, comosusna, 20mosux, opio-
HAKU, Xap4ose, NPO2OHU, NIOCOOHI 2pouli, 2po-
Woea Kapa, NOBEPHYMU 6 2pOouli, 32POULUmMU).
KinbpKicHO mepeBakaloTb MHOXKHMHHI Ta 30ipHi
IMEHHUKHU.

«[IpakTUYHMi CIIOBHHK CHHOHIMIB YyKpaiH-
cbkoi MoBu» CB. KapaBaHchbKOro HaBOJUTH 10
HOMIHAMIl «2powiy Taki X CHHOHIMIYHI JIEeK-
cemy, sk y A. Kpumesbkoro (kynuno, noopsiskadi,
2omieKka, (comogi) epowi), Ta 1HIII, CEpel TKUX
3’SBISETHCS 0arato 3amo3udeHb — (naneposi)
acueHayii, 6aHKHOMuU, Kpeoumxu, 8aioma, a Ta-
KOX YKpalHChKiI HOBOTBOPH — (CpiOHi) cpiOHaKU,
(Mioni) miousku (nop. «I powi, MH., (nanepogi)
acuenayii, baHkHomu, KpeOumxku, gham. earoma,
MoHema, Kynuio, noopsaskadi, gpinancu, (2omoai)
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epowti, eomieka, (cpibui) cpibHAKuU, (MiOHI)
Mdeﬂku») [5, c¢. 77]. Mo ckmamy JnTepaTyp-
HOI YKpAiHCBKOI MOBH, 10 ii TEPMIHOJIOTI4HOL
CUCTeMH Ta BIAMOBITHUX MiJCUCTEM, IO (op-
MYIOTbCSI, TIOCTYIIOBO BXOISATh TEPMIHM MiX-
HapoaHOi (iHAHCOBOI TEpMiHOJIOrii Ha MO3Ha-
YEHHS MOHATh «2POULOBA OOUHUYAY, «SPOULOBULL
3HaK». BUKOPUCTOBYIOThCS 3alI03MUEHHS 3 Oara-
THOX MOB: 3 aHIIIMCHKOI — OaHKHOMU, 3 1TATIH-
CbKOI — santoma, 3 (GpaHIy3bKoi — ¢pinancu,
3 JTaTUHCBKOI — acueHayis, kpeoum.

Vike sik 0araro3HauHy 3arajJbHOBKUBAHY HOMi-
Halio «epowiy monae «CIOBHUK YKpaiHCHKOT
MoBW» B 11-tu Tomax: «l powi, e, mu. 1. Mema-
J1e6l i naneposi 3HaKU, Wo € Mipoio 6apmocmi npu
Kynieni i npooasxcy. I omosi epowii ous. 2omosuii.
2. Kaniman, cmamox» [12, 1.2, c. 177].

AKIICHTHI Ta BaplaHTHl rpaMaTqu HOPMH
710 BXKUBAHHSI MMOJICEMIYHOT JIEKCUYHOI OJMHHUIIL
«epowi» tmpe3eHTye «CIOBHUK YKpaiHCHKOL
MoBH» y 20-Tu ToMmax. 3a3HauyeHE aKaJeMiuHe
BHUJIAHHS HAJa€ JIBa TEPMIHOJIOTIYHUX CJIOBO-
Crioy4eHHs (piHAHCOBO-€KOHOMIYHOI I[apUHU
20moei epowii Ta nanepogi cpouti i pO3MOBHUN
CUHOHIMIYHUHN BIIMOBITHUK 20miéKka IO YHOP-
MOBAHOTO TE€PMIHOJIOTIYHOTO CIIOBOCTIONYYCHHS
eomosi epouti: «I powii, epowieti, op. epowel, op.
epiwumu i epowuma, mH. 1. Memanesi ma nane-
PO8I 3HAKU, WO € MIDOIO 6apMOCMi npu Kyniejui
ma npodaxcy. 2. Kaniman, cmamox, xowmu.
He 6 cpowax wacmsa (npucnie’s). (5) ITomosi
2pouti, po3M. — 2pouti, AKI € 8 HAABHOCMI; 2OMIBKA.
(6) llaneposi epowii — euopykysami Ha nanepi
3HAKU, 3ANPOBAOINCEH] 0epIHCcABoI0 AK Mipa eap-
mocmi npu Kynieni ti npooadicy» [14, 1. 3, c. 686].

He no3naueHo y 1oMy HalIOBHIIIIOMY CydJac-
HOMY YKpaiHCHKOMY TIYMauHOMY CJIOBHHKOBI,
110 3arajbHOBXKUBAHE CIIOBO 2pouii Ta MOX1THUN
IPUKMCTHHK epomoeud (Jiekcema epoutesuti He
BIANOBIZAE Cy4acHI MOP(HOIOrivHiii iTeparyp-
Hil HOle CTOCYETBCSI PO3MOBHOTO MOBJICHHS).
Ipowosuii 'y CKianl YMCICHHUX TEPMIHOJIOITY-
HUX CJIOBOCIIOJNYYeHb HalyBae TGleHOJIOI‘l‘I-
HOTO 3HAYCHHSI JIJISl CHCTEMU JnTepaTypHm yKpa-
iHCBKO1 MOBH (TI0D. «I powiosutl, a, e. po3m., pioko
epowesut, a, e. [Ipuxm. 0o epou. // Bupasicenuti
epowuma, y Gopmi epoweii. Tocmaparocs, wjo
MITbKU 3MOJCY, 3pobumu 0isi 2pouiogoi 0ono-
moeu [I.@pankosi] (M. Koyrobuncoruii) // Cmoc.
00 epowetl (y 2 3nau.), pinancosux cnpag. bauku
gidieparoms B€NUKY POl Y nIOMpUMAHHI 008ipu
00 2pouio6oi cucmemu (3 MOGU OOKYMeHMis))»
[14, 1. 3, c. 686]). Buimesraiani JeKCHUHI OJIH-
HULI yTBOPIOIOTH 200 BXOASATH /10 CKITaly KIlo-
4OBHMX TEPMIHOHOMIHALIH (I3 HaA3BMYANHO PO3-
TTy’)KEHOI0 CHCTEMOIO Tillepo — TiMOHIMIYHUX
3B’5I3KIB) YKPAIHCHKHX (DIHAHCOBO-CKOHOMIYHHX
TEPMIHOJIOTIYHUX CHCTEM Ta TMiJACHCTEM, SKi
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XapaKkTepU3yTh CyTHICHI HATPSIMKA PO3BUTKY
CKOHOMIKH Ta (I)lHaHCIB (mop. epouli, «2apsaiy
epouti, 20mieKo8i epouti, pouloguil ooie, epo-
W06a 0OUHUYS, 2POULOBUT PUHOK, 2POUL0BA NOLI-
MUKA, 2pOuo8a cucmema, eneKmponti epouti Ta
iH.). Cy4acHi yKpaiHChKi TEPMIHOJIOIIYHI CJIOB-
HUKH 3 CKOHOMIKH 1 (pIHAHCIB, HOPMATHBHI 10Ky~
MCHTU Ta BIANOBIJHI CTaHIAPTH 00OB’S3KOBO
MICTSTh TEPMIiH epouii Ta TEPMIHOIOTIYHI CIIO-
JTy4YeHHS 3 HUM a00 MPUKMETHUKOM 2poulosuii 1
BHU3HAUCHHS BII[HOBII[HI/IX MOHATH [2].

Cucrema 3B’S3KiB MK TEpPMIHOJIOTTYHUMU
OJIMHUIISIMU Ha PiBHI TIOHATH 1 BU3SHAYCHD MTOHSTH
HAJ3BUYATHO pO3raiyXeHa, M0 MiATBePIKY-
€ThCSI AKTHUBHMM BUKOPHUCTAaHHSIM B Cy4YacHUX
YKPAiHCBKHX HAyKOBHX Ta HOPMATHBHHX JDKe-
penax (piHaHCOBO-CKOHOMIYHOI LapuHy. DiHaH-
COBO-€KOHOMIYHA TEPMIHOJIOTIYHA CHCTEMa Ta
MiJCUCTeMH Y ii CKJIaJi TOBCSIKYAC 3MIHIOIOThCS,
iXHi¥ MomanbIIMii PO3BUTOK 3arajioM BU3HAYATH-
METBCSI y HOAANIBIIOMY JIMHAMIKOO 3MIH JIIHIBIC-
TUYHUX Ta IO3aJHIBICTUYHUX YMHHHUKIB YKpa-
THCBKOTO Ta MIKHAPOAHOTO TEPMIHOJIOTTYHHUX
doHIiB.

CuHOHIMIYHA HH3Ka CIIB J0 «2powiiy 13
CEMaHTUYHUM HABAHTAXKCHHSM «2POULOBUL 3HAK
OnsL. Kynieni-npooadycy» 'y HOBITHIX CIIOBHHKaX
CYTTEBO yplBHOMaHlTHIO€TLC$I Mo:xHa crioctepi-
raty 301pHI HoMiHauli (konitika, monema, epiut),
3arno3udeHi — (bankHomu, ganoma), pO3MOBHI

3 eKcIpecuBHUMHU adikcamu — (epowenama,
epowuku) (nop. «I powi (memanegi i nanepogi
3HAKU 86APMOCMI MOBAPY), PO3M. 2POUEHAMA, 30.
Konilika, MoHema, 2piw, (1uuie nanepogi) oam-
KHOMU, (IHO3eMHa) 6anioma// 2pouiosi 3HAKWY)
[11, c. 256].

CyyacHa HOMIHALS 2pu6HsA TIYMAuYUTHCS
HEPEIOBCIM K «2POUL08a OOUHUYSLY, «POULOBULL
3Hax». Y 0aratboxX yKpaiHCHKUX JIEKCUKOTrpadiu-
HUX BHUJAHHSX 3a()IKCOBAHO JIEKCEMU 2pusHa Ta
2pusHsi, BOLHOYAC CIIOCTEPEKECHO HEAOHSIKY JICK-
CHKO-CEMaHTHYHY JTUHAMIKY [IUX CIIiB.

Jo Hominamii epusna «CrnoBapb yKpaiHCHKOT
MoOBU» 3a pell. b. I'pinuenka nomae take Tiryma-
yeHHs: «[ pusna, Hi, xc.l. Meonas monema 6v
3 K., 8 UHbIXb MecmHocmAxb 6 2 7> xon. O.1861.
X1 109;1862.1V.94. Cmas y opami 3 mivuxom epo-
wietl i ycim 0as no epueni. Pyou. Ck. 11163. Cka-
3a6 Ha epusHio npasou. Hom. Ne6900. 2. 3onoma:
uepsoneys. Oboaposana Mapycenvka cpusHamu
3onomumy, manapamu oumumu. Jlykaut.153»
[7, 1. 1, c. 490]. Pi3HuUIA 1BOX OCHOBHHMX 3HA4YCHb
I[[LOTO CJIOBA Y 3TaJIAHOMY BUJIAHHI MOJISITA€ B MaTe-
piani (cpiGyo 4M 3070T0) Ta Y HOMIHAJIBHIN ITiH-
HOCTI caMe MOHETH SIK TPOIIOBOI onuHMIl. IMeH-
HUKA 2PU6HA 'y 3a3HAYCHOMY CIIOBHUKY HEMAE.

Tinbku JeKkceMy epueuss 13 CHHOHIMIY-
HUMHU TOXITHUMH OJUHUIIMHU 3 ABoMa adik-
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caMHM YKpaiHCBKOI CIIOBOTBIPHOI MoOzelni epus-
HAKa Ta epueHsAza Takok Hajgae A.Kpumcbkuii:
«l pusna — epusns, (npenebp.) cpusnsixa, pus-
nazay [6, T. 1, ¢. 256]. OOuzBa 3rajaHi CJIOBHUKH
MICTATh OJHOKOPEHEBY HOMIHAIUIO JIO 2puUgHs —
epusenux: «I pusenux, ka. Monema 6v 10 xon.»
[7, 1.1, c. 489] Ta «I pusennuk — copokieka (copok
Kon. Ha acueH.) osaoysmka (20 epoweli), epuse-
HuK (cepebp. 10 xon. monemxa), decsamuux (3an.).
[Toii 1y03uK ax decAmHUYOK 3a80ILUKU, A OpPY-
eutl — oinvut 00 epusni (Ceuon.)[» [6, T. 1, c. 256].
VY A. KpHUMCBKOTO TpE/ICTaBIEHO HE TUIBKH PO3-
IIMPEHY HU3KY CHHOHIMIB, ajie i MMO3HauYeHo, 1110
OecsaimHUK 3allaJHEe YKPAiHChKE JIaJIeKTHE CIIOBO.
[oximHUX BiA epu6Hs TPUKMETHHKIB B 000X
3rajlaHux JIEKCUKOrpadivHUX BHIAHHAX HE MiC-
TUTHCSL.

Haromicte «ETHMONMOTIYHMN CIOBHUK yKpa-
fHCPKOI MOBU» y 7 TOMax BMIIIy€e JEKCEeMHU
2pueHs Ta pueHa Ha O3HAYCHHS MOHATTS «2po-
woea oounuysay:. «lpusHa — Mmiona MoHema
6 mpu abo 08i 3 NONOBUHON KONIUKU, 30]10Mda
i cpibHa moHnema, epuseHUK [epusensv]; n’amv
Konitiok; n’smuaoyams konitiox» [1,T. 1, ¢. 593]
Tta «[pusna — cpowiosa oouHuYsa y 6uUnA0L
3numKa cpibna, memanesa NpUKpaca Ha WU
Ilepgicne 3HaAueHHA «HAMUCMO» OONOBHULOCH
8 OKpeMUx MOB8ax 3HAYEHHAM «2POUlo8a 0O0u-
HUYs» BHACTIOOK 36UYAl0  poOUMU  HAMUCTO
3monemy [1,T. 1, c. 593]. [ pusns, epusenux — ue
NepeaoBCiM MOHETH pi3HOi BapTocTi. HoMiHaltis
2pusHa y 1bOMY CJIOBHHKOBI O3HA4Ya€ i 3TUBOK
KOILITOBHOTO METaIly, 1 KOIITOBHY IIUIHY XKIHOTY
MIPUKpPACY, HAMUCTO 3 MOHET.

CyTTeBi BIAMIHHOCTI y 3HAUEHHSX JIEKCHY-
HUX OIMHHIE ZPUSHA Ta epusHa 3apikcoBaHO
y CIIOBHHKY yKpaiHChKOI MOBH B 11 ToMax, ne
2pueHs € TIONICEMIYHUM CJIOBOM: «I pusHa — 1.
YV cmapooasniii Pyci — cpionuil 31umox 6azoro
OMU3bKO pyHmMa, AKULL CIYIHCUE OCHOBHOIO 2pPO-
wosor oounuyero. 2. Miona monema 6 mpu,
a 8 OesaKux Micysx — y 08i 3 NOI0BUHOI KONIUKU.
3. sacm., pioko. Te came, wo epusenuxy» [13,
T. 2, C. 166] I'pusHs 03HaYAE TPOIIOBY OAMHUIIIO
y BUIVISIAAL cpiOHOTO 3mMBKa a60 MoHeTH. JIekcema
2pueHa y LUTOBAHOMY CIIOBHUKOBOMY BHJAHHI
OJTHO3HAYHA, KiHOYAa MeTajieBa MpuKpaca: (mop.
«l pusHa, u, sc. Memaneea npukpaca y 6uensioi
obpyua, saxy Hocuiu Ha wuiy) [13, T. 2, c. 166].
Po3mexxyBaHHS JIEKCUYHHMX 3HAYEHb 2puUeHs Ta
2pusHa BiAOYBAa€ThCA TAKOXK 3aBISKU PI3HUII
BIMOBIAHNUX 3aKIHYEHbD.

[omicemito clioBa epugHs TPE3EHTYE TAKOK
aKaJIeMiYHUN CIIOBHMK YKpPaiHCBKOi MOBH Y
20 tomax: «I pusns, i, axc. 1. I powosa oounuys
Vrpainu (3 1996 p.), wo oopisuroe 100 xoniii-
kam. Hazea yxpaincoxoi epowosoi o0ounuyi
«2PUBHSL) POC. MOBOIO BIOMBOPIOEMbCS «2PUBHS»

(a ne «epusnay) (3 Hayk. nim.). 2. 'V cmapo-
OasHill Pyci — cpibHuil 31u60K 6acow OIU3LKO
@ynma, AKUL CIYHCUE OCHOBHOIO 2POULOBOTO OOU-
Huyero. 3. Miona monema 6 mpu, a 6 0esaxKux mic-
YAX — Y 081 3 NOIOBUHOTO KONIUKU. 4. 3acm., PIOKO.
Te came, wo epusenuxy [15, 1. 3, c. 681]. Hepe-
JIOBCIM JIeKCEMa 2pueHsi 03HAYAE came YKpaiH-
CbKY IPOLIOBY OXMHHIIIO if BiJIMOBI THHIA rpomo-
BUI 3HAK MEBHOI BapTOCTi. 3HAYCHHS HOMIHAMIT
2pugHs K CpiOHOTO 3JIMBKA, MITHOT MOHETU YU
rpuBeHHKa € 3acTapinuMu. lIpore BiAmoBiAHY
MO3HAYKy HAJaHO TUIBKH O OCTaHHBOTO 3HA-
YCHHSI JICKCUIHOT OJ[HHIII.

VY 1poMy CIIOBHUKOBOMY BHUaHHI Ha BiIMIHY
BiJl TIOTIEPEIHBOTO (/I BOHA BmcyTHﬂ) HaJaHo
OIHOKOPECHEBY IPUKMETHUKOBY HOMIHAIIIIO 2pUG-
Hegull 13 3a3HAYEHHSIM HOPMATHBHOTO HATOJIOIIY-
BaHHS epueHesuli, a He epusHesutl: «I pusHesutl,
a, e. Ilpukm. 0o epuens. YV eepecni epusHesuil
KYPC, Hapewmi, 8Uliuio8 3i CMAaHy 3aMOPOHCEHHS]
(3 eas.); // Bupaoicenuii y epuensix. besnepeuno,
3PYUHO MaAmMu 2pUeHesull i 6aNIOMHUL PAXYHKU 6
00HOMY 6auKy (3 Hayk.-nonyn. aim.). I pusHesa
seapmicmouy [15, T. 3, c. 681]. Y komeHTapsax 10
2pueHesuli HABEIEHO TEPMIHOJOTIYHI CIIOIYKH
2pueHesull Kypc, epUueHesuli paxyHok, epueHesd
eapmicms, WOTMpaBaa 0e3 MO3HAYOK HAJICKHOCTI
0 TeBHOI TepMiHomoriyHOi cucremu. OTKe,
JeKCHYHUHA (HOHI yKpaiHChKOi HAyKOBOI MOBH
PO3IUMPIOETHCS 3aBISKU TEPMIHY SpUGHsL Ta JIBO-
KOMITOHEHTHUM TeleHOCHOJIy‘ICHHSIM anaH-
COBO-EKOHOMIYHOT LapHHH i3 epusnesuii (1op.
2PUBHSL, KVPC 2PUBHI, 2PUBHEBULL KYPC, 2PUBHEBUT
PAXYHOK, 2pUBHe8a 6apmicmsy TOIO).

Ha mo3HaueHHS! MOHSITTA 2poutogoi 0OUHUYL
ynepiie 3adikcoBaHo y cinoBHukoBi CB. Kapa-
BAaHCHKOTO 3alO3WYCHHS 3 ITANIICHKOI sartoma
13 MO3HAYKOKO (pam., TOOTO (hamiIbspHO. 3a THX
4aciB HOMIHAUIsS 6arioma HE BIAIOBIJaa JeK-
CHUYHI HOpMi yKpaiHChKOi MoBH. HaromicTb
¢dyHKIIOHYEe 0araro 3amo3MYEHHX Ta MHUTOMUX
OJUHUIIb, IO TOAI Oyld CHHOHIMAMH 10 Hel
(op. acuenayii, bankHomMuU, KPEOUMKU, MOHEMA,
Kynuno, noopsaskaui, (comogi) epouii, 2omiska,
(cpibni) cpibHaxu, (MiOHI) MIOHAKU).

«COBHUK 1HIIOMOBHHX CIIB» 32 PEIAKIIi€I0
O. MenbHUYYKa HE MICTUTH JIEKCEMU BAIHOMA
Ha 03HAYEHHS TPOIIOBOI OJMHMIIL, 110, HAIIEBHO,
3YMOBIICHO 1JI€OJIOTIYHUMH HACTAaHOBAMU PaJIsH-
CBhKO1 100W, 3a SIKO1 BiH yKiianaBcs. L{ikaBum € Te,
10 BUJAHHSA HATOMICTH HAIa€ OMOHIMIYHUN 10
eanoma apXiTeKTypHUH TepMiH (1op. «Banoma
(6i0 nam. voluta — cyeiil, 320pmoK) — CKylb-
nMypHa 03006a y 6ucnA0i CRUPATLHO20 36UMKA
3 OYUKOM Y YeHmpi, Hanpukiao, Ha IOHIYHIl Kani-
meniy) [8, c. 146].

ExcrpaninrBicTiuuHi (i1€0JOTIYHI) YHHHUKH
NO3HAYMJIMCA Ha TIyMadyeHHI Oararo3Ha4HoOi
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HOMiHaLi éanoma W B aKaJeMIYHOMY BHJIAHHI
70-x — 80-X pOKIB MHHYJOIO THUCSYONITTA:
«Bantoma, u, oc. 1.1 powosa oounuys, nputinama
3a OCHOBY 2poulo8oi cucmemu depoicasu (kapoo-
saneysb, KpoHa, doaap i m. in.). Bu uyoecro posy-
Mmieme, Mill Opyxce, Wo PAOSHCLKI KapOOBanyi
YinkomM 00CmouHa eanoma uwob 3mazamucs 3
oonapom (Jle, B cuoni.., 1960, 226); // 30ipH.
Ingpnayia [y 6ypoicyasnux kpainax] npuzgooums
00 3pPOCMAaHHA CneKyiayii 3010Mmom ma iHo-
3eMHOIO 8ANIOMOI0, WO MAKONHC 0A€ NPpUOYmMKu
[Bichuxk AH,6,1957,19.] 2.Tun 2powioeoi cuc-
memu, wjo die 8 Kpaini. 3onoma eanioma, nane-
poesa eanioma, cpiona sanromay [12, 1. 1, c. 286].
Jlekcema 6anioma BUKOPUCTOBYETHCS Ha MO3HA-
YEHHS TIOHSATh «2POULO8a OOUHUYY, «2POULOBUL
3HAKY» Ta «PIZHOBUO 2POULOBOL CUCTEMUL .

Y TnyMaquHi no eamoma 20 — TOMOBUH
aKaJIeMIYHNN TIyMayHUH CIOBHUK yKPAiHCHKOI
MOBU HE TUIBKH J0ja€ HOBI 3HaueHHS. JIek-
CUYHA OJWHULA eanoma — e 1 M1>1<Hap0;[Ha
rPOLIOBA OMMHHLI, 1 MDKHAPOJHHH IPOLIOBUH
3HaK, 1 MDKHapoAHa rpoioBa cucrema. Howi-
HaIlisl eantoma y CIOBHUKY JI€1/1e0JIOTi30BaHa,
CTa€ CHHOHIMOM JI0 2pu6Hs Ha TIO3HAYEHHS TPo-
1I0BOi OAMHUII YKpaiHCBhKOI AepkaBu. OKpim
TOTO, JICKCUYHA OJMHHUILISA 8A170Ma TPE3eHTOBaHA
SIK OJHOKOMITOHEHTHHI TEPMiH, 1 K CKIIAIHHUK
6ararb0X TEPMIHOJIOTIYHUX CHOIY4EHb 13 MO3HAa-

yKoto (piHaHCOBa cucTeMa (TIop. 8aIoma nepuioi

Kamezopii, eanoma euwjoi Kkameeopii, eanoma
36IMHOCMI, anOmMa niameglcy, KOHE8epmosanda
eanoma, HEKOHEEPMosauna eanioma, Hayio-
HAbHA 8ANIOMA, GLILHOKOHEEPMOBAHA 8AIOMA,
eomiskoga eanioma, ©Oe3eomiekosa eanomd,
pesepsHa eanioma, meepoa 6aniomd, eneKmpo-
HHA 8al0Ma Ta iH.).

Cr0oBOCIIONyUEHHSl  e1eKmpoHHA 8anoma Ta
enekmponHi. epowii PyHKUIOHYIOTb y Cy4acHOMY
YCHOMY Ta [IMCEMHOMY CIIUIKYBAaHHI SK CHHOHI-
MiuHi. BoHu XapaKTepU3yroTh 0COONMBOCTI TIEB-
HOTO THUITY IPOLIOBOI CHCTEMH, SIKA 3aCTOCOBYETHCS
B JiepXkaBi. AKTMBHO BHKODHCTOBYETBCS TaKOXK
CHHOHIMIYHMI /IO HABEJCHMX BHUILE JBOKOMIIO-
HEHTHUX OJVHUIh IHIIIOMOBHUM TEPMiH-KOMIIO-
3UT Kpunmosamoma (4acTo PO3MOBHA JIEKCeMa

Kpunma) 3 YUCJICHHUMHU HOBOTBOpaMH (TI0p. Kpun-
moeamaneyb, KpPUNMOPAxyHKu, KpUNmopuHoKx,
KpUunmopaspaxyHku, KpUunmoeKoHOMIKA TOILO).

Ha mo3HayeHHs pi3HOBUAY E€JIEKTPOHHOL
a6o um¢poBoi BalOTH, TOOTO MEPUIOi KPUIITO-
BaJIFOTH, a TAKOX II€BHOI IUIATDKHOI CHUCTEMH
MOCIIYTOBYIOTHCSL 3aMO3WYCHHSIM 3 aHIIIHCHKOL
0imKoiH, SK€ aKTUBHO YBIWIUIO 1O Cy4acHOI
YKpaiHCBKOi TEPMIHOJIOTI4HOT MOBH: (TI0p. «bim-
koun 1. llenmpanizoeana enexkmpouna (8ipmy-
anvha) eanroma. 2. Ilnamidxcna cucmema, Axa
BUKOPUCTMOBYE OIMKOUH 5K OOUHUYIO DO3PAXYH-
kigy) [4]). ¥ cyyacHoMy (axoBomy canyBaHHl
KOPHUCTYIOTbCS CHHOHIMAMHU e1eKMpPOHHI 2poi,
€IeKMPOHHA  6anI0OMd, KPUNmMosaioma 1o
AHIIIACHKOTO 3aI03UYCHHS OIMKOIH. I[o aKTHB-
HOTO JICKCHYHOTO (DOHIY YKPAiHCHKOI MOBH
came 3apa3 BXOIATh HAaBE/CHI BULLEC CHHOHIMIYHI
onnunwi. Hanpukaz, y CJIOBHHMKY 1HIIOMOBHUX
cniB 3a penakuiero C. SI. €pMoseHka, BUIaHOMY
y 2006 porii, BiICyTHI JIEKCEMHU Ha TO3HAYCHHS
€JIGKTPOHHOI BaJIOTH Ta CHCTEMHU 00Iry KpHIl-
TOBAJIIOTH, a TEIep MAEMO Ui KOPHUCTYBaHHS
CJIIOBHUK HAaWIOMYJSPHIIIMX KPUIITOBATIOTHUX
TepMiniB [9; 10]. CydacHa ykpaiHcbka (iHaH-
COBO-CKOHOMIYHA TEPMIHOCHCTEMA 3aCTOCOBYE
SIK [IATOMI TEPMiHH,TaK 1 ‘-Iy)KOMOBHl cepen SIKuX
3HaYHa KUIBKICTb 3 aHIIiichKkoi MoBH. Bapro
MPUUIATH OCOOMHBY yBary mpouecam HOpMalti-
3auii Ta cTaHIAPTU3aLIi HOBITHIX TEPMIHIB, 00U-
paroyM JOLiJIbHE BUKOPUCTAHHS HAIllOHAJBHHUX
Ta MIKHAPOIHUX OAMHUIb.

BHCHOBKM Ta mnepcHeKTHBH IOAAJIBIIAX
po3BifoK. TakuM YMHOM, NOCIIUKCHHS IMHa-
MIKH PO3BHTKY CEMAaHTHKH IPOaHaJIi30BaHUX
3araJlbHOBKMBAHUX HOMIHALIM 10 CTPHXHEBHX
TEpMiHiB (piHAHCOBO-EKOHOMIUHOTO (OHITY crpu-
SITUME HOPMATHBHOMY (DYHKILIOHYBaHHIO YKpaiH-
CBHKOI MOBH SIK 3arajbHOi HAIllOHAJILHOT CUCTEMHU.
OnpartoBaHHs €BOJIOLIT JIEKCHYHOTO MaTeplany
MOBMHHO BPaxOBYBAaTH MDKHApPOIHI iHTErpauiiiti
npouecy (PyHKIIOHYBaHHS MOB, a TaKOX CaMo-
OyTHIi cTanuii pO3BUTOK YKPATHCHKOI.

VY noganpuioMy CTaBUMO 32 METY YKJIaJaHHS
3araJlbHOTO PEECTPY TEPMiIHOJIOTI30BaHUX OJIHU-
HUIb (iHAHCOBO-CKOHOMIYHOT IIAPUHH.
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JIAJIOT SIK 3ACIE CAMOPEAJIIBAIIII OCOBUCTOCTI

Y emammi 0ocniosxcyromscs MosHa ocobucmicms AK Y4ACHUK OCBIMHBO20 OUCKYPCY MOd4Ce aKMUBHO (DYHKYIO-
Hyeamu minibKu Ha 3acadax dianoziunocmi. Mixcoucyuniinapuuil cmamyc npobiemu camopeanizayii npuzeooums
00 PI3HOMAHIMMA MPAKMYBAHb YbO2ONOHAMMS, OOHAK 8 HUX MOJICHA BUOITUMU 3a2anbHi Kouogi momenmu. O0-
HUM 3 MAKUX MOMEHMIE € 00YMOBIEHICHb CAMOPeanizayii CRIIKYSAHHAM 3 IHUWUMU TFOObMU, HA U0 6KA3YIOMb OesKi
CyyYacHi O0CTIOHUKY, 36ePMAIOYU MUM CAMUM Y8a2) HA KOMYHIKAMUBHUL ACneKkm npobremu, sSIKUll Ha yeti MOMeHMm
He0oCmamub0o OCMUCTEHUL.

Dinocoghis dianocy 00CHiONCYe CMABNEHHS THOOUHU 00 THULOT TIOOUHU, SIKI MOICYMb OYmu 6MileHi y 080X MUNax:
BIOHOCUHU BIOUYIICEHHSA (usHauaromvcs popmynor «A — Boroy, wo o3uawae cmaeienus 00 mo0uHu K 00 peui)
i gionocunu dianocy « A — Tuy. Bionocunu « A — Tu» npunyckaioms napmuepcoKi CmMoCyHKU, GUSHAHHA 6 IHUOMY Dig-
HONpaeHoi ocobucmocmi, OCKiIbKuU 0lanoe — ye po3moea 3i cnpoboio 3p03yMimu CRiBPO3MOSHUKA Oe3 HA8 '3VEAHHS
tiomy ce0ix oymok ma cyodicenv Modicemo 3aysadxcumu, wo dianociynicms y cghepi suwjoi ocimu € 3nauyuwoio 3a
ymosu il peanizayii 8i0noioHo 00 3anumis 3000y8auie euwioi oceimu, NPoPecioHanizmy HAYKO80-nedazo2iuHux
npayienuxis. /[lianoe na 3acadax moiepanmuocmi cnpusie QopMy8aHHio ma po3eUmMKY «No6ediHKOB020 penepmy-
apyy cmyoenmis. Ilonsmms nogedinkogoco penepmyapy, npononogare 1. B. Bypoeiinoio, nepedbauac xcugants
8 posb (haxieysi, MONCIUBICMb BUOOPY, NPUUHAMMSL 8LACHUX PiuLletb, POPMYBAHHS YCBIOOMLEHOI 8ION0BIOAILHOCTI,
peanizayii memu. Axujo dc 36epHymu yeazy Ha ocobausocmi 0ianozy 6 3aKiadax euuoi 0ceimu, mo Moicemo 3a-
SHAUUMU, WO eheKMuUBHICIb 0iaN02y NPAMO 3ANeNCUMb 8i0 6MiHb HAYKOBO-nedazoziunozo npayienuxa. [lpumipom,
BUKIAOAY A0anmye mMamepia 0s. Kpaujoeo CRNPULHImMms Cmy0eHmamu, niooupae HaouHicmb, CMEOPIOE MYIbIMU-
MeOIiHI npe3enmayii, maKum YUHOM NOKPAWYE He aule PiBeHb PO3YMIHHA CIYOeHmamu Mamepiany HasualbHUX
oucyunmin, a i 3abe3neuye HeoOXiOHull 360pomHull 38 430K 3 HUMU. Le He «2pa 6 0Oni sopomay, ye peanizayis mux
npuHyunie 0ianociuHol 63aEmo0ii, sKi 8nacHe i cnpusiioms Qaxositi camopeanizayii 3000y8aua uujoi oceimu.

Cyuacna mparncghopmayis cucmemu YIiHHICHUX MOJICIUBOCMEN camopeanizayii ma eubopy cnocodie nposey
iHOUBIOyanbHOCMI 3YMOBNIOE MEHOEeHYi0 00 30INbUIeHHA 8apPIAHMI8 cOYIANbHOI 83aEMO0IL, BHYMPIUHLO2O CEIMY
JOOUHU i3 3068HIWHBOIO coyianvHoto peanvhicmio. Ha oymky I'O. Banna, uepe3 080100inHA KOMNEMEHMHOCMAMU
(cneyugiunumu 015 pisHUX 2any3ell HAYKY) © uepe3 pOoKpumms Cymo iHOUBIOYATbHUX MEOPUUX NOMEHYIl, 0COo-
bucmicms Mae 3M02y He 00MeINCYBAMUCS 3ACEOEHHAM (BCE3a2aNbHUX 3HAHD | YiHHOCMEU Ha aDCMPAKIMHOMY PIGHIY,
a cnpuiivamu ix aK cyO’exmusHo 3Hauywyi 015 el y KoHKpemHiti mpy0ositi disiibnocmi. Lle, hacamneped, cmeopioe
0715 Hel Wanc 3podumu Ceill 8aiCIUBUL BHECOK ) IX YMBEPOICEHHS | KOHKpemu3ayiro. 3 yicio memoio y pisHux 3a-
K1adax suwyoi oceimu npoeoosims HAYKo8i KOHMepenyii, KONOK8IyMU, CeMIHAPCLKI 3aHSIMMSL, SIKi CHPUSIIOMb 2APMO-
HIUHOMYPO38UMK) 0cOOUCMOCmI, 8RAUBAIOMb HA i1 cmaHo8ieHHs. [lianoe y maKomy KOHmMeKCcmi NOCMAe 3acooom
CAMOPO3BUMKY JHOOUHU MA CYCRITbCMEA, A0HCe HAYKO8d poboma 3000y8aya uujoi oceimu — ye oOur 3 nposeie
camopeanizayii y KOHmMeKcmi HA8YAHHS.

Hianoe sidiepae sadicaugy poiv y po3eumiy cyo’ €KmMHOCMI ma CIMAHO8IEeHH] ITHOUBIOYATILHO2O «2010CY», 61ACHO-
20 «A», YCBIOOMIEHHI C8020 CMABIEHHA 00 IHUI020, BIONOBIOHO, € OOHUM i3 20I06HUX (PAKMOPI6 PopMYBAHHI MO8~
Hoi ocobucmocmi. B npoyeci Oianociunoz2o cniikyéamnHs 6i00y8acmvcs NOCMIUHE «NePeKIOYeHHsA» 3i CIYXAHHS
Ha 2060DINHSA, 31 CHPULIHAMMS, POZYMIHHA, HA NAAHYBAHHS MA NOPOOANCEHHS BLACHO20 BUCTIOBTIOBANHS.

Moenenneea disinbHicmsy y 0iano3i po36UBAEMbCS 3A CXEMOI. Mema — 3amucen — mexkcm — peaxyis. CniiKyeanms
8I00Y8AEMbCA Y NEGHIL KOMYHIKAMUGHIL cunyayii. Cumyayis npoxooums Kpizb npusMy c8i00MOCHI JHOOUHU, NO-
Cmaiou 0CHOB0I0 (POPMYBAHHS CEMAHMUUHOL CMPYKMYpU 6uciosuiosanis. Moseys peanizye KOMyHIKAMUGHy oyin-
Ky cumyayii. Bio Hbo2o 3anedxcums O6auenus cumyayii, BUOKpEMIEHHA MeMROPAIbHO20, CUMYAYIliHO20 ACNeKmIg,
BIONOBIOHO 00 SKUX OPOPMAIOEMBCS NPASMAMUYHA CIPYKIMYDA 8UCTOBTI08AHHSL.

Knrwuosi cnoea: npoyec dianoey, ghinocogpia dianoey, akmusHo-yeHmposaruil niomun, 0ianoe, MincOUCYuni-
HapHUti cmamyc.

Sergii Liashenko. DIALOGUE AS A MEANS OF SELF-REALIZATION

The article explores the linguistic personality as a participant in educational discourse can actively function
only on the basis of dialogicity. The interdisciplinary status of the problem of self-realization leads to a variety
of interpretations of this concept, but common key points can be identified in them. One of these points is the
conditionality of self-realization by communication with other people, as pointed out by some contemporary
researchers, thus drawing attention to the communicative aspect of the problem, which is currently not sufficiently
understood.

The philosophy of dialogue explores the attitude of a person to another person, which can be embodied in two
types: the relationship of alienation (defined by the formula «I— It», which means the attitude to a person as a thing)
and the relationship of dialogue «I — Youy. The relationship of «I — Youy implies a partnership, recognition of the
other as an equal person, since dialogue is a conversation with an attempt to understand the interlocutor without
imposing one’s own thoughts and judgments on him/her.
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The philosophy of dialogue explores the attitude of a person to another person, which can be embodied in two
types: the relationship of alienation (defined by the formula «I— It», which means the attitude to a person as a thing)
and the relationship of dialogue «I — You». The «I — You» relationship implies a partnership, recognition of the
other as an equal person, since dialogue is a conversation with an attempt to understand the interlocutor without
imposing one's own thoughts and judgments on him or her. We can note that dialogicity in higher education is
significant if it is implemented in accordance with the needs of higher education students and the professionalism of
research and teaching staff. Dialogue based on tolerance contributes to the formation and development of students’
«behavioral repertoirey.

The notion of behavioral repertoire proposed by I.V. Burdeina implies getting into the role of a specialist, the
possibility of choice, making one'’s own decisions, forming conscious responsibility, and realizing the goal. If we
pay attention to the peculiarities of dialogue in higher education institutions, we can note that the effectiveness of
dialogue directly depends on the skills of the academic staff member. For example, a teacher adapts the material
for better student perception, selects visuals, creates multimedia presentations, thus improving not only the level
of student understanding of the material, but also provides the necessary feedback to them. This is not a «one-way
streety, it is the realization of the following principles The modern transformation of the system of value opportunities
for self-realization and the choice of ways of manifesting individuality leads to a tendency to increase the options for
social interaction, the inner world of a person with the external social reality. According to G. O. Ball, through the
acquisition of competencies (specific to different fields of science) and through the disclosure of purely individual
creative potentials, a personality can go beyond the assimilation of “universal knowledge and values at the abstract
level” and perceive them as subjectively significant for him or her in a specific work activity.

This, above all, creates a chance for them to make an important contribution to their affirmation and concretization.
To this end, various higher education institutions hold scientific conferences, colloquia, and seminars that contribute
to the harmonious development of the individual and influence his or her formation. Dialogue in this context is a
means of self-development of a person and society, because the scientific work of a higher education student is one
of the manifestations of self-realization in the context of learning.

Key words: Dialogue process, Philosophy of dialogue, Active-centered subtype, Dialogue, Interdisciplinary status.

AxTyanbHicTh npodaemu. BaxmiBoro 3Ha-
YeHHs Jlaory Hajasas e COKpat, BBaXAKOUH,
10 B KOXKHOMY J1iaji031 MOBHHEH 3/iHCHIOBaTHCS
MpOLIeC caMoITi3HaHHA. A camorti3HaHHs, 3a Cokpa-
TOM, — MeTa JitouHU. [IpoGriemi cuIKyBaHHS TpHU-
JITWIIa yBary 1 HiMelpka kiacudsa ¢inocodis. Tak,
1. KanT roBopus 1po 106po3ntnsy TOBapI/ICLI(ICTb
JIONIel, MAro4yM Ha yBa3l HACTYNHMM aHTAroHI3M:
CXWJIBHICTh JIO CIIUIKYBaHHS 3 €00l MOAIOHMMHU
€ OCHOBHOHO O3HAKOHO JIFOJIUHHU, TIOPSI/] 3 IHILIOK O3Ha-
KOO — MParHeHHsSM YCAaMITHIOBAaTUCS, TIOB’SI3aHUM
3 Oa)kKaHHSIM BiJICTOIOBaTH BIIACHY J{yMKY, Oa>KaHHSM
JiaTH Ha BracHui poscyn. Lleit antaronizm 1. Kant
BBAXKaB MPUPOHUM 3aCO000M ISl 3IIHCHEHHS pO3-
BUTKY BCIX 3aJIaTKiB JIIOJECH, TOMY IO IpParHeHHs
YUHUATH Ha BJIACHUH PO3CY[] IITOBXA€E JIFOIAUHU JI0
IUTIJHOTO CyTIEpPHUIITBA 3 001 oioHuMH [4, ¢. 78].

. ®ixTe BBaXKaB JIIOAMHY HEMOBHOIO, HE3a-
KIHYEHOIO, CHOBHEHOIO NPOTHUPIY, SKIIO BOHA
KHBE 130J1b0BaHO. TUIBKU B 3B’S3KYy 3 1HIIUMHU
JIFOBMH JIFO/INHA MOXE PO3KPUTH CBOKO CYTHICTb.

3riamo JI. PeiiepOaxom, BIOKpEMIICHA IFOAMHA,
BIJUIUICHA BIJI 1HILMX, HE MICTUTB Yy COOI JIFOICHKOL
CYTHOCTI, SIKa POSIBIISIETBCS! TUIBKH Y CIIUIKYBAHHI,
Y EAHOCTI JIFOZMHH 3 JIFOMHO0. OKpeMa JIF0MHA He
BOJIOJII€ JIFOZICBKOIO CYTHICTIO Hi SIK CMEPTHA ICTOTa,
Hi sIK Mucisiya ictota. CyTHICTD JFOAMHU — TUIBKH
B CIUIBHOCTI 1 €IHAHHI JIIOAEH; aje L€ €IHaHHS
IPYHTY€TbHCS TUIbKH Ha PEaTbHOCTI PO3MEXKYBaHHS
«S» 1 «Tw». Buenns JI. ®eitepbaxa, 3riIHO 3 IKUM
CTpaBXHA JIOAMHA ICHY€E TUIbKH B €IHOCTI «SD» 1
«Twy», cTano TOYKOK BILTIKY A7l 3aXiAHUX Jiajo-
rivaux mucnurenis [1, c. 145].

[Ipobnema «S» 1 «Tw» 3HAXOAMTH CBIi
nofanpIMKi po3BUTOK B KoHuemnuii M. byOepa,

KHHTA siKoro «S1 1 Ty cTana TeOpeTUYHUM JIKe-
peoM BCIX CyYacHHMX AMCKYCIH mpo miajnor. 3a
M. By6epom, «S» aronuuu 1Bosike, came o coodi
«5I» Hemae, BOHO HE € OHTOJIOTIYHO JaHUM, a
BUCTYIAa€ CKJIAJIOBOI0 YaCTHMHOIO OCHOBHOTIO
cioBa «S — Tw», TOOTO, 3 SBISIETHCS JIHIIE Yy
pe3ynbTaTi CTOCyHKIB 3 «Tu», a00 OCHOBHOTO
cioBa «5 — Bono». CBIT BiTHOCHH, CTBOPIOBA-
HUW OoCHOBHUM cioBoM «SI — Tu », M. byOGep
OUIMTh Ha TpU cdepu: KUTTA 3 MPHUPOJIOIO,
KUTTS 3 JoapMu (B Wi cdepi BIIHOLICHHS
oopmIIeHE y MOBI), KUTTS 3 TyXOBHUMH CYT-
HOCTSIMM (y Wil cdepl BIAHOIICHHS HE BOJOAIE
MOBOIO, ajie MOPOKye 1i). JlocmimHuk 3a3Havae,
0 TUTBKH Yy BimHOcMHAX «S — Tw» monuHa
CTa€ MPUYETHOIO J0 AYXY.

Metoro crarri. HaiiOinpin BiZOMHM aBTO-
pom Teopii aianory ctaB M. M. baxtin. 3rizHo
3 HOro BYEHHSAM, JIIOJCHKE CIUIKYyBaHHS, MOYH-
HAIO4YM 31 CJOBa 1 3aKIHUYIOUM TEKCTOM, IIpo-
HU3aHE BIJHOCHHaMHU aianory. Jlianor, 3 Touku
30py M. M. baxrina,e cmoco6om B3aemoii CBi-
JIOMOCTEH, BHUCTYIa€ MEXaHI3MOM TEKCTOTBO-
PEHHsI, IEPBUHHUI MO BIJHOIIEHHIO J0 TEKCTY
(MpOAYKTY CHIIKYBAaHHS) 1 PO3KPUBAETHCS Yepe3
TekcT. JlronuHa, CTBOPIOIOUM TEKCT, BUPAKAE
TUM camuM cebe. ToMy B rymMaHITapHUX HayKax
JIONMHY HEMOXJIMBO BHBYATH 11032 TEKCTOM
1 He3aJIekKHO Bi}l uporo. Ha nymxy H. Bomsuo-
BOI, CaMe y 3B’5I3Ky 3 UM JOCIIIHUKH, 1100 3po-
3yMlTI/I 1 BUBUUTH JIIOJMHY, BCTYNAIOTh Yy A1aJIoT
3 MiCcHUM a00 MOKJIMBUM TEKCTOM [2, ¢. 251].

Buxnan ocnoBHoro marepiaay. [Ipouec nia-
JIOTY SIK HaWBa)JIMBIIIOTO CHOCOOY pPO3yMIHHS
Ta MPOAYKTUBHOIO KOHTAaKTy MIX JIIOJbMH,
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B TOMY YHCIII ¥ TaKuX, 10 HaJIEXKATh O PI3HUX
KyJIBTYp, JETajbHO ONUCAHO Y (iIocodChKuX
po3131m<ax I Tapamepa. @inocop nmie npo
BULUMI TUII TEPMEHEBTHYHOTO 0CBI/Y — BIAKPH-
TICTb Ha3yCTp1q iHImoMy; mi3HatH iHIE «Tu»,
JI03BOJIUTH HOMY BHCIIOBHTHCS Ta [OYYTH HOro.
Inest BIKPUTOCTI HA3yCTPiY Aialiory € NPHHLK-
IIOBOKO JUIsl TEPMEHEBTUYHOI KoHLenwuii, 60 6e3
BIKPUTOCTI OMH JJISi OJHOTO HE ICHY€ HISKHUX
CIPAaBXHIX JIOICHKUX 3B’ SI3KiB. BIIKpUTICTD 1is
¢inocoda — 11e He NIuIIe TOTOBHICTh JI0 JIiajory
CBOEIO PIHOI0 MOBOIO, BOHA TAaKOX Iependayae
AKTUBHE BHBUYEHHS IHIINX MOB, a2 BUBUCHHS 1HO-
3eMHO{ MOBH, 30KpeMa, po3IIUpIO€e chepr BCHOTo
TOTO, 1110 MU B3araji MOXXeMO BUBYHUTH.

I Tagamep BHMCOKO OIIIHIOE JIFOACBKY 31aT-
HICTh /0 PO3LIMPEHHsS BJIACHOTO CBITOIVISAY:
«SIk0 MU 3aBASKH B3a€EMOJII 3 1HIIMMU MOB-
HUMHU CBITaMH JIOJIAEMO 3a0000HU W KOPIOHHU
HAILIOIO KOJIMIIHBOIO J0CBi/Y, TO LIe HE O3HAYaE,
L0 MU 3aIePEIyEMO 1 3AIMIIAEMO HALl BIaCHUH
cBiT. [TofopoKyroun, Mi [IOBEPTAEMOCS JOZIOMY,
30aradeHi HOBUM JOCBiZOM». Takum YHHOM,
BUBYEHHS 1HO3EMHOi MOBHM HE 3MIHIOE CBOIO
CTaBJICHHS JI0 CBITY, ajle PO3LIMPIOE Ta 30ara-
qye HOro 3aBIsIKU IHLLIOMy MOBHOMY J0CBIJIOBI.
3po3ymiII0, 1O came Liei MiX1/ MOXKe HaliKpalue
OIMCATH KyJIbTYPHY 11CHTHYHICTb OUIIHIBIB, LIS
SKHX OOMJIBI MOBHU 1 OOMJIBI KYJIBTYPH € TPaHAMU
ix enquHOI ocobucrocrti [3, ¢. 67].

A. JI. HemunnoBa BusIBIIsie HEOOX1IHICTH Jia-
JOTYy B TBOPYill AiSUTBHOCTI, PO3AUISAIOYH TOUKY
sopy I C. barumesa i B. C. bibnepa npo nia-
JIOTTYHICTH TBOPYOCTI. TBOPUICTE BOHA PO3IIIS-
J1a€ SIK JISUIBHICTD, L0 TIOPOJUKYETHCS Yy [1ajosi.
BasxaHHs TBOPUTH IPYHTYETBCs Ha AIaJIONTYHUX
BIZIHOCHHAX, B HUX Peasli3yoThCsl BCI KPeaTHBHI
noreHuii ocoducrocri. Ha nymky pociiaxuu,
JIOJIMHA CIIOYATKy € TBOPYOIO iCTOTOIO, a Jiajior
JIOTIOMAra€e MPOSIBUTHCS 1[I SKOCTI B JIFOMUHI.
ITix miamoroM BOHA posyMie croci0 1ICTUHHOTO
JHOICHKOTO OyTTs1, OCKUIBKM came 3 [11ajorom
MOB’s13aHE Ii3HAHHS 1 NEPEeTBOPEHHS JIIOIU-
HOIO CBiTY. Jliamor BHCTyNae TBOPUOIO pealib-
HICTIO, TIpOIlecOM, B sikomy S poskpuBae cebe
[HIIOMY, 1110 O3HaYa€ TBOPEHHS, peaizailiro cede
y TIOBHOMY po3yMiHHi. CaMme B Jiano3i JroauHa
3HAaXOIUTh cede, 30Mpae BOEANHO, ajle HE 3acIo-
KOKETHCs HA ILOMY, & 3HOBY B3aemoie 3 [HumMm,
1100 3HOBY 3HAMTH ceOe, BKE 3MIHEHY. 3nauenHs
1aJIOri4HOl (1)111000(1)11 -y MMOEAHAHH] KOHIIEIIT
0COOMCTOCTI i KOHUEILLi JIiasiory.

I3 mo3umii mcuxonorii, SK CTBEPIKYE
JI. Pynenko, nianor € yHiBepCalbHUM CKJIaHN-
KOM KOMYHIKalii IpOTAroM yChbOTO >KUTTSI OCO-
oucrocti. JianoriynakoMyHIKalis 3 TOYKH 30py
TICUXOJIOTii € (pOPMOKO CHUIKYBAHHS, IO IpyH-
TY€ThCS Ha BHYTPIIIHBOMY anpiopHOMY CIpPHU-
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HATTI OJHUM OJHOIO fK IIIHHOCTEN caMHX
no cobi Ta ypaxoBye OpI€HTALil0 HA 1HIUBI-
JyalbHy HEMOBTOPHICTh KOXHOIO i3 CyO’€KTiB
CHUIKYBaHHSA. BOHO BiTKpUBa€e MOKIMBOCTI IS
CHPaBXHbOTO TMi3HAHHS, B3a€MOIPOHUKHEHHS
JI0 CBITY CIIBPO3MOBHUKA, OCOOHMCTICHOTO B3a-
emos0arauenns. «Ha emomiiiHomy ¢oHi Takoro
CHUIKYBaHHS BUHUKA€ MPArHEHHS CaMOYI0CKO-
HasneHHs. OTxe, cneuudika AlaloriyHOro CIiji-
KyBAaHHs IOJISrae y NPHIyYeHHI Cy0’ekra 10
cy6 €KTa, opraH13aui1 IXHIX CHUTHHHX JIii, JyXOB
Hil eqHOCTI» [7, €. 98].

[HTEepHeT-CNIKyBaHHS — 1€ BipTyalbHe CHiJI-
KyBaHHS, OIOCEPEIKOBaHE KOMII'IoTepoM abo
IHWKMM rajpkeToM. Bipryanizauis CHiHKYBaHHH
Mae psijl IepeBar, sIKi OJHOYacHo € 1 Horo Hejo-
mikamu. Tak, BIACYTHICTH 6e€3MOCEPEAHBOIO
KOHTAaKTy 31 CIIIBPO3MOBHUKOM yMOMKJIHMBIIIOE
BIZCYTHICTb (DI3MYHOTO KOHTAKTy IapTHEPIB,
aHOHIMHICTb, ICHYBaHHs B 1HIIOMY (i3H4HOMY
1 MOpaJIbHOMY BUIJIsIAL. Pe3ynsratom Lporo crae,
MO-TIepIIIe, MaiKe [OBHA BIICYTHICTH Bep6am>-
HUX (IHTOHALS, BUMOBA) 1 Bi3yaJbHUX (MiMIKa,
KECTH) 3aco0iB CIUIKYBaHHS, 3aMICTh SKHX
3’SBJISIFOTHCS CIIeLiaibHI IITYy4YHI 3ac001 — cMaid-
JMKH; TO-ApYre, BTPA4aeThCsl 3HAYCHHS LIJIOTO0
psiny Oap’epiB (cTarh, BiK, COLIANBHHUHA CTaTyC
tomo). B IHTepHeTi Bignamgae HEOOXiHICTH CTe-
KUTH 32 HeBepOAJbHUMM PEaKIisIMH MapTHepa
1 KOHTPOJIIOBATH CBOI, AOTPUMYBATHCS 4Yepro-
BOCTI y pO3MOBI (MOXH BI/JBOJIIKATHCS, TATHY TH
3 BIANOBIALIO, 30BCIM HE BIAINOBIAATH 1 T. JL.).
SIK mizncyMoK, 3 oHOTO OOKY, BUHMKA€E TOYYTTS
0e3MexHO1 CBOOOAM, BIAYYTTS HOBHX MOXKIIH-
BOCTEH, HEOOMEKEHUX OUTbII (PI3UUHUM BHUIIIA-
JIOM 1 COIIaJIbHUM CTaTyCOM, 3 SIBIISIEThCS HaMIisd
peaiisyBati SKOCTI 0cobUcTOCTI, He3aTpeOyBaHi
B peCalbHOMY JKUTTL. 3 IHWIOro OOKY, BiACYT-
HICTb Bi3yaJIbHOTO CIIJIKYBAaHHS, 3aBISIKU SKOMY
MH OTPHUMYEMO Ha MiJICBIIOMOMY piBHI 3HauHY
4acTKy iH(opmalii npo JIoaAuHy, Beae 10 ooMe-
KEHOCT1 ySBJICHb NpPO MapTHEpa CILUIKYBaHHS,
HallyacTime 3BOAMTHCS A0 TEKCTYy, HAapaTHBY,
po3KazaHoro HUM camuMm. Lle 1o3Bosse roBo-
PUTH TPO CBOEPIIHICTH MPOTIKAHHS IMPOLECIB
MDKOCOOUCTICHOTO CHpUAHSTTS. CBITONISAHO-
TYMaHICTHYHHA 3MICT Jiaiory obrpyHTyBaB
B. Bl6nep (aBTOp (Q110COPCHKO-TIEAArOTIYHOT
koHuenuii «llkona xianory Kynbryp»), KOTpui
BU3HAYMB AIaJIOT, SIK I'yMaHITaAPHE MHUCIICHHS,
B3sTE B MOro Bce 3arayibHOCTI. Jlianmoriyni igei
I10/10 JIFOZICHKOI MIPUPOJIU 3’ ABISIOTHCS HA MEXI
XIX crt. JI. ®eitepbax, BUAATHHUI MPEACTABHUK
¢bi10c0(pCHKOro aHTPOMOIOTI3MY, 3ayBaXKUB, 110
JIOJIChKA CyTHICTh € HAsABHOO TiJTbKH B €HOCTI
monuHu 3 monunoro. CyyacHa ¢inocodis aia-
JOTy TIpeACTaBlieHa B HAyKOBHMX pO3BiaKax.
[5, c. 98].
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AKTyalbHICTh JOCTIIKEHHS A1aJoTy 3yMOB-
JICHa TOCTPOIO TOTPEOOIO TEOPETHIHO 0OIpyH-
TyBaTH CTBOPCHHS MEXaHi3MIB TrapMOHi3allii
CY4YacHOro I_II/IBIJIISaLIlI/IHOFO PO3BHTKY, Halirosno-
BHIIMM B SIKOMY € PO3B’A3aHHS HE TUIBKH IPO-
071eMH MIXKKYJIBTYPHOI KOMYHIKallii, sIK Takoi, a i
JeTaiizanis cnocobiB akTuBizamii cy0’€eKTHOCTI
iHHOBaIHOT 0cobucTocTi. [lificHO, BiJl KOMYyHi-
KaTUBHOIETHKH 1 KyJIBTYPH, 3 OJHOTO OOKY, 3aJie-
KHUTb XapakTep COLIOKYJIbTYPHHUX 3pYIICHB, a, 3
1HIIOTO OOKY, PO3KPUTTS MOXIJIMBOCTEH JIFOIUHH,
il IpUPOIHUX BIACTUBOCTEH, 30KpeMa Aiajoriu-
HOCTi. ToMy HEBHIIAJKOBO JiaJOTi4HICTh BU3HA-
YeHa sIK yMOBa iICHYBaHHS 0COOMCTOCTI 6ararbMa
¢inocodpamMu MUHYIOTO 1 Cy4aCHOCTI.

KirouoBoro Ta HaWOLIBII BaXXIMBOK OJUHU-
LIEI0 B3a€MO/I1T CyO’€KTIB B OCBITI 3aBXK/IH BUCTY-
nae jiaior. I sxio npupoza nianory ocobuc-
TOCTI BU3HAYAETHCS OJHIEIO 3 yMOB i ICHYBaHHSI,
TO OCBiTa, IO HANpABJICHA HA JIIOJWHOBIIIIO-
BIHICTb, Ma€ (PyHIAMEHTOM MAiaJIOTi4HICTh SK
NeIaroriYHUi MPUHIMIT HAaBYaHHS 1 BUXOBAaHHS
Ta WOro 30aradyeHHi J11aJJoroM METH, CMHUCIY Ta
opraHi3aui171H0- yIpaBIiHCHKUX MEXaHI3MiB pea-
JIi3awii OCBITHBOTO MPOLECY.

Jocniguiiy npaui BYCHHX, SKI PO3ISLAAIN
POk [UaJOry y HaBYaHHI, MM BHOKDEMHIIH
HEIOCTATHICTb (I)IJIOCO(I)CLKI/IX 1 menaroriu-
HUX OOIPYHTYBaHb POl Aianory y ¢opmyBaHHi
OCBITHIX ~CTaHJapTiB, OCBITHBO-NPO(ECIHHNX
IPOrpam, HaB4YAIbHUX ILIAHIB, IPOrPaM, MiApyY-
HUKIB 1 MeTopnyHoi siteparypu. besmiu poci-
JUKCHb 3aCBIIYYIOTb 3HAYHY KUIBKICTb (paKkTopiB
1 IepelyMoB, sIKi MOXHA BU3HAYUTH SIK HEJO-
CTATHICTh KYJIBTYPHU Ta €THKH iajioTy B OCBITI
[6, c. 76]:

— JiaJior 1 A1aJOTIYHICTh BUCBITICHO y Mislib-
HOCTI BHIIOi Ta (axoBoi MEpEeiBUIIOI OCBITH
BHUKIIFOYHO a00 SIK JOJATKOBI CKIaIHUKH (HopMy-
BaHHsI TOJIEPAHTHOCTI, a00 SIK TOTIOMI>XKHUI 3aci0
OCBITHIX TEXHOJIOT1M PO3BUTKY €BPUCTHYHOCTI;
CI/ITyaI_[iH K II0TpeOy€e PO3YMIHHS Ta IMIICMCH-
Tawi Jianory sk MeXaHi3My HOCTYAIBHOTO PO3-
BUTKY JKUTTEBOTO, MI3HABAJILHOIO HpoLecy, 30a-
rayeHHs KOMYHIKallii HOBAaTOPCHKHUMHM 11€SMHU,
KOPETyBaHHAM TOYOK 30Dy, 3HAXOKCHHSIM KOH-
CEHCYCY y Cylnepeykax, a JaloriyHICTh y LbOMY
3HAYCHHI Ma€ JJOCIIIZUKYBATHCSA K 34aTHICTB 0CO-
OucTocTi peamisoByBaTH iHAMBIAyalbHI Xapak-
TEPUCTHKA T Y3TO/DKYBATH iX 3 COLIaJbHUMH
iMIepaTuBamy;

— mpobneMaruka Jianory # JianoriqHocti
Yy BUILIH KOl HE HAOyBae OCHOBOIOJIOXKHOIO
CMHCJly B PO3rOPTaHHI COLIAJBHUX I[POrpam
0COOMCTOCTI, Y KOHCTYKTI il BIAMOBIAAIBHOCTI,
CTUYHOCTI, IHTerpauii y JKATTS LIHHOCTCH
1 CMHCIIB, TOOTO METOLOJIOTIYHI, LIIHHICHI, [IPH-
KJIa/IH1 CKJIQJIHUKU CBITOPO3YMiHHS 1 CBOTO BJIac-

HOTO «S1» 3aUIIAOThCS 32 paMKaMH KyJIbTYpPHO-
OCBITHBOTO IMPOCTOPY SIK B 00’ €KTHBHOMY, TaK
1 B cy0’€KTUBHOMY BUMIpax;

— Y TEOPETH30BAHHX PO3BIIKAX Ta Y NpaK-
TUYMHOMY JIOCBI/ 3aKJIajiB BULIOI OCBITH HEMae
HAJIOXKHOTO 1HTEpeCy 10 peanizauii cy6’ekramu
BUILLOT OCBITH JIIAJIONYHOCTI y 30BHILIHBO-OCBIT-
HBOMY CEpE/IOBHILI, SIKe, (POPMYIOUH JKUTTEBUM
CBIT JIFO/IHH, [IOBUHHO NEPEXOAUTH 10 MeTadi-
3UYHOTO OCSATHEHHS JIHCHOCTI, IPOTE BiH (KHUT-
TEBUN CBIT) | IPOJIOBIKYE 1HTEHLIi Ha 0COOHUCTICTh
1 He Haziae il mpocTopy (cepenoBUILA) ATl CaMO-
peaizarii Ta aianory;

— 32 MEXaMH HayKOBOTO JOCIIJKCHHS 3aJH-
IIA€THCSI BHMBYCHHS J1aJIOTOBOTO IMOTEHINATY
B 3a0e3nedeHH1 HpI/IpOIIOBiIIHOBiILHI/IX TEXHOJIO-
Tl 1 IPaKTHK Ta IX GyHKUIT y HABYAIbHO-BHXOB-
HOMY IPOLIEC], B CUCTEMI IIIFOTOBKH I1earoriv-
HUX Ka/IpiB TOILO;

0araTbOX HayKOBUX pO3BiAKaxX JIianor
YaCTO PO3LISIAETECA 3 TOUKH 30Dy POBIAHOT
3HAYYIIOi pOJi BHK/Iajga4a, B TOW 4ac, sK JUis
camopeayisauii OCBITHBOIO IOTCHL{AIy 0Co-
ouctocti HeoOXiHA aKTHUBIi3allis JiaJoroBoOi
JIsUTBHOCTI 37100yBaya OCBITH Ta HayKOBO-TI€/ia-
roriyHoro mnparniBHuka. Camopeanizaiis — ue:
MO-TepIle, IPOIEC BTUICHHS 0COOUCTICTIO CBOIX
YMiHb, 3HaHb, TAJAHTIB y JKUTTS, THM CaMHUM
CTBEPKYIOUHCh y IKHUTTI SK OCOOHCTICTD;
Ho-Apyre — MpoLeC CTaHOBICHHS cebe SK 0co-
OHMCTOCTI y CYCHIJIBCTBI, MPOIEC CTAHOBJICHHS
ABTOPUTETY, BUKOHAHHS CBOiX OakaHb, EBHOIO
MIpOI0 Il 3aBOIOBAHHS HAWOUIBII HpI/maTHoi'
JUIsL OCOOUCTOCTI HKUTTEBOI TEPUTOPIL, MiCLs
Ml COHIEM; MO-TPETe — peai3allis MOTCHI-
aiy, 311HCHEHHs CBOIX CYTHICHUX OakaHb, CBOIX
3HaHb, yMiHb 1 KOMIIETEHTHOCTEH, BIaCHUX YSB-
JIeHb PO CBOE «SI» icBiM musax y xutti. Camo-
peaiizallisi CTOCY€ThCS KOHKPETHUX 3aBllaHb
CaMOpPO3BUTKY 0cOOHMCTOCTI B i OIHM3bKOMY
(orepaTHBHOMY) 4aCOBO- IPOCTOPOBOMY BHMIpI,
peaiisauii MarTh MiAABaTHCSA Ti HOTpeOH Ta
HaXWIM OCOOMCTOCTI, SIKI BXE YITKO BUSBIIEHI,
TOOTO BifOyBaTucs y BUMIpI THX pHUC, y SKHX
0COOUCTICTH ce0e Bke «3HaumIay. [1;76]

Sk cinymHo 3a3Hadae Issabekova G. B.
camopeaizalis IOYMHAETHCS 33/10BI0 0 BCTYITY
JI0 YHIBEPCUTETY, ajleé CTYACHTChKUH BIK — II€
HaIHTEHCUBHIILIUI Mepios camopearizanii 3ara-
JIOM, 1 TBOPUOTO CAMOPO3BHTKY, 30KpeMa.

Sk 3ayBaxyroth Valeeva N., Pivkin S., camo-
peaizailiss MOBHOI OCOOMCTOCTI € HEOOXiTHUM
KPOKOM JI0 TOIIUOJICHOTO BUBYEHHS TIIMOOKUX
SIKOCTEH 0COOUCTOCTI, sIKa MparHe peasisyBaTH
CBI/l BHYTpILIHIM [OTCHLIaNT 32 JOIOMOIOK
BUKOPHUCTAHH JIIHIBICTHYHUX 3HaHb Ta J0CBiLY.
JlronuHa Mae Hamip po3rajiaTH TAEMHMI, IO
CTOCYIOTHCSI MOBH Ta MOBJIeHHs. Lli 3HaHHS BoHA
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BUKOPHCTOBYE [l KpAlloro PO3yMiHHs cebe
Ta HABKOJIHIIHLOTO CBlTy Po3yMmiHHs TekcTO-
BOTO CBITY 1 JIIONWHU Y 3B’SI3KY 3 TEKCTaMH CTa€
OJTHIEI0 3 HAWCKIAAHIMIUX iJeH TIHTBICTUYHOL
ocBitu croronHi. Camopeasizalisi MOBHOI OCO-
oucrocTi 3abe3meuye mMoOeTanmHE OCSTHEHHS
1iJ1el 32 yMOBHU HAassBHOCTI: 1) MOTHUBIB; 2) KOMY-
HIKaTUBHOTO Ta Ti3HABAJbHOTO CEPEIOBUIIA,;
3) KOHTEKCTIB BUpiLIeHHs mpobiem 4) mone-
Jel Ta METOJIB BUpIIIEHHS mpobiem [5, c. 65];
5) nepenaqi HabyTUX 3HaHb Ta HABUYOK 6) ped-
JICKCUBHOTO MOHlTOpI/IHFy IPOCYBAHHS B HAaB-
qanbHii  uM  Oyab-sIKiM  IHINA  AISJIBHOCTI.
30kpema, I OCHOBa aKaJeMIYHOI isIIBHOCTI
Ma€ BEJMKE 3HAUEHHS MiJ 4Yac BUBYCHHS 1HO-
3eMHUX MOB. MoxHa 0e3 mepeOiIblIeHHsS CKa-

3aTH, WO camopealisallis MOBHOI ocoOucToCT
NiBOJAUTE MEXY IHiJl CTOCYHKaMH MDK 0CO-
OUCTICTIO 1 MOBOIO 1 SBISE COOOIO CKJIATHHIMA
1 He O,Z[HOMOMCHTHI/II/I npouec. 3 0aHOro GOKY,
JIOMHA TPUB’s3aHA 70 PiIHOT MOBU HEPO3PUB-
HUMH y3aMH 1 BCE€ CBOE JKUTTS BUKOPHCTOBYE
il >KMBWJIBHUH MOTEHIal. 3 IHIIOro — moTpeda
NPOHUKHYTH B ii MO BUHHUKAae abo, MpaBHIIb-
HIllIE CKa3aTH, BITYYBAETHCS TOMII, KOJIM BOHA
nepeQyBae Iepe HEOOXIIHICTIO OCBOITH HOBI
MOBHI CHCTEMHU, OCKIJIBKH 3aBXK/IU HE BHUCTAYa€E
3ac001B [UIsl BUPaXeHHs CBOET Aymku. Jlronuua,
L0 BOJIOJIE [CKLIbKOMA BepOAIbHUMU MOBaMH,
pO3yMie, 110 OfHA 1 Ta XK AyMKa MOXKe OyTH po3-
KpUTa B PI3HOTO CTYNCHs ACTali3auil i MOBHOTI
B PI3HUX MOBHUX CHUCTEMaX.
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THE SEMANTIC AND GRAMMATICAL PECULIARITIES
OF FRAGRANCE ADVERTISEMENTS IN MODERN ENGLISH

The aim of the paper is to identify the semantic and grammatical peculiarities of the most noticeable fragrance
advertising texts in Modern English. The impact of semiotics on the promotion of fragrance products has been
analyzed.

Methodology. According to the purpose and the tasks of the research, namely the functional peculiarities
identification of fragrance advertising texts, the functional method that envisages the study of language in activity
has been used. Such methods as: the inductive-deductive method of analysis of language material; the method
of the semantic modeling, the method of the quantitative counting of received language empirical data, the method
of semiotic analysis contribute to figuring out the main components of fragrance concept.

Scientific novelty of the paper coincides with the factors influencing the translation of fragrance advertising
texts from the English language into the Ukrainian language. These factors include the following points: the com-
municative purpose of the advertising text and the communicative intention of the author and the type of a recipient.
Other parameters include the peculiarities of intercultural and socio-cultural communication aimed at a mutual
understanding between the English and the Ukrainians in the process of translating fragrance advertising texts.

Summary. As a result of our research we have testified the concept of fragrance and established its peculiarities.
Accordingly the features of the compositional structure of advertising discourse, the role of verbal and non-verbal
components of the advertising text and the factors influencing the translation of fragrance advertising texts have
been determined and highlighted. We have established the lexical, grammatical and semantic features of the English-
language advertising texts relevant to their communicative-pragmatic potentiality. The emphasis on the differences
in language use of male/female perfume advertisements and the image, they influence the consumer have been given.

It is postulated the idea that the translation of fragrance ad texts requires a wide range of skills for the final
product of translation to be an ‘adequate, sophisticated and influential’ one.

Key words: semantics, pragmatics, fragrance advertisement, concept, communicative intention, sign, media, the
recipient.

Mapin MarkoBcbka. CEMAHTUYHI TA TPAMATUYHI OCOBJIUBOCTI PEKJIAMU APOMATIB
Y CYYACHIA AHITIIMCBKIN MOBI

Memoto cmammi € UAGNEHHA CEMANMUYHUX MA SPAMAMUYHUX 0COOIUBOCMEN PEKIAMU APOMAMIE Y CYUACHII
ameniticokii mMosi. Ilpoananizoeano yHKYIOHY8AHHA MOGHUX CEMIOMUYHUX 3AC00i6 ma 6NAU8Y OCMAHHIX HA
OpeaHizayiro npoCcyB8anHs Cyyacrux openoie apomamie enpooosaic 2018-2022 poxis.

Memodonozis. Bionogiono 0o memu i 3a60aHb O0CHIONCEHHS, d caMe 8USHAYEeHHS PYHKYIOHANbHUX 0COOIUBOCMEl
PEKAAMHUX MEKCNIB apoMamis 6UKOPUCIOBYB8ABCS (DYHKYIOHATbHULL MemO0, AKULL nepedbauae 00CaiOHNCeH s MOBU
8 0ii, 3acmoco8yrouU MemoouKy KOHMEKCMYAalbHO-IHMEPNPemayiiHo20 ma npasMamuiHo20 aHaxi3y MeKchy.
Memoo KinbKicHO20 aHAi3y MOSHUX OAHUX, IHOYKYII/0eOYKYIl ma CeManmuyHo20 MOOET0B8ANHS CHPUSLU BUOLTEHHIO
CKAA00BUX eleMeHINi6 NOHAMMS apOMAm.

Hayxosa wnosusna cmammi cniggioHOCUMbCA 3 hakmopamu, 5Ki 6HAUBAIOMb HA NEPeKAdd pPeKAaMHUX
meKcmie npo apomMamu 3 aHeIiticbKoi MOBU HA YKPAIHCLKY M0o8Y. Bionogioni ¢pakmopu marome Hacmynmi 03Haxi,
a came KOMYHIKAMUGHY Memy peKIaMHUX mekcmis, KOMyHiKamueﬁuﬁ HaMIp aémopa ma mun peyunienmd. Tnwi
QynKyionanehi napamempu Micmsamy 6 cobi 0coONU0CII KOMYHIKAYLT MIJICKYIbIMYPHO20 OOMIHY, HANPABIEHUX HA
00CsA2HEHHs. 63AEMONOPOIYMIHHA MIdC YKPATHYAMU MA AHSTIUYAMU, d MAKOHC 3A0e3NeUeHHs COYIOKOMYHIKAMUBHOT
aoexeamHocmi npu nepexIadi peKiamMHUux MeKcmie npo apomamu.

Bucnoexu. Y cmammi npoananizosano ma 6CmaHo81eHo J1eKCUYHI, SpAMAmuiti ma ceManmuiti ocoonusocmi
KoHyenmy apomam. Bionogiono usnaueHo pucu KOMNO3UYIUHOI CMpPYKmMypu pPeKidMHO20 OUCKYPCY apoMamy,
PONb 8epOANbHUX | HeBepOANbHUX KOMNOHEHMIB PeKIAMHUX MeKCmie ma hpakmopie, AKi eniueaoms Ha nepexiao
PEKIAMHUX MeKcmis, wo eKayaoms apomamu. Ilpoananizogano 8iOMiHHOCMI nNepexiady PeKidMHUX MeKCmig
npo apomamu ma ixHill GNAUE HA 0COOTUBOCI YOTOBINO20/HCIHOUO2O BUOODY.

Tlocmynoemsca ides, wo nepexiao pekiamMHux MeKCmie npo apomamu nepeobayac 8enuxy MacmepHicms
nepexiadaya, wob 1o2o Kinyesuli npooyKkm 8i0Noeiods eumozam, 6ye 00CmMamubo GUULYKAHUM MA 8NJIUBOBUM.

Kniouoei cnosa: cemanmuxa, npazmamuxa, pekiama apomamis, KOHyenm, KOMYHIKamueHui Hamip, 3Hax, meodid,
peyunienm.
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Introduction. Advertising text is a special
text that contains and represents the information
that is used to promote a product and influence
a range of consumers that is the target audience.
Proper composition, accurate use of linguistic
devices as well as manipulation of emotions,
social standards, and value systems contribute to
its success.

It is rather important to know how to describe
the product sufficiently and properly for it to be
sold out. That is when the language begins to play
a key role in reaching the customer. Therefore,
this paper examines the language of advertising
as a social phenomenon. The main task of the
work is to study the peculiarities of grammar and
semantics in the most successful and noticeable
English-language fragrance advertising texts,
ever as well as some brand new ones, and their
semantic/communicative-pragmatic influence on
the reader. The paper also dwells on the difficul-
ties that can occur in the process of translating
such advertising text. As fragrance is a very deli-
cate and fragile product, not vital for our exis-
tence, it gets hard to engage the customer to buy
it. Nevertheless, for the translator the issue lies in
a profound and correct translation or interpreta-
tion of the text, to be noticed by a potential buyer.

Recent research and publications. Linguis-
tic studies of recent decades are marked by the
significant increase in the study of texts of mass
communication, in particular, the language of
advertising. Advertising is a sociocultural phe-
nomenon, and it is also of great interest to lin-
guists who have studied various aspects of the
advertising text, namely: in socio-psycholinguis-
tics (Cutler, Thomas, and Rao, 2000), in commu-
nicative pragmatics (Wierzbicka, 2003), gender
ideology (Cameron and Lalonde, 2001), identity
and difference (Woodward, 1997), scent of adver-
tising (Bursh, 2003) based on the material of dif-
ferent languages. But until now, few studies have
been conducted on the peculiarities of translating
the English advertising texts as well as difficul-
ties associated with this process and the aspect
of language influence upon the recipient hasn’t
been studied to a full extent. As for the research
in stylistics, M. Toncar and J. Munch analyzed
the impact of using metaphors and other figures
of speech to create a proper sensual ‘mood’ ¢ in
the advertisement [13, p. 55-65]. Woodward K.
describes the transformational advertisement’s
effects on the recipient, which is created using
the English language. They mainly focused on
the gender aspect of the means that transforma-
tion advertisement possesses. However, the use
of grammatical structures in order to form a sty-
listic individuality of the text has not been stud-
ied fully [14, p. 151-153].
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The aim of the paper is to identify the seman-
tic and grammatical peculiarities of the most
noticeable English-language fragrance advertis-
ing texts structure, use and interpretation of dif-
ferent signs (images, sounds, language, namely
how these texts influence the reader.

Presentation of the main material. The lan-
guage of advertising responds instantly to the
appearance of new ideas, events, and changes in
any area of life are inevitably reflected in adver-
tising text. We can observe it in such peculiarities
of perfume advertising texts.

Since, the sound image of the advertising text
is an important component of its success; the
creators of advertising texts often use a variety
of replays at the phonetic level, both sound and
lexical such as alliteration, anaphora, and ono-
matopoeia. At the present stage, the technology
of creating advertising texts is widespread, which
is based on the use of the phenomena of phone-
mics and paronymic attraction. English linguist
J. Firth pointed out that some English sounds and
sound combinations convey certain meanings in
responding to situations. One of the functions
is the phono aesthetic function — the ability of
sounds to create a specific context [7, p. 53—54].

A large number of repeated morphemes in the
advertising text creates an internal attraction of
words, synthesizes sound images, forms an asso-
ciative field of advertising slogans, intensifies
textual meanings: «The first fragrance for men
from TOM FORD» (Tom Ford perfumes); «BIO-
LAGE: hold stronger, longer. Find strength in
styling. BIOLAGE styling» [11].

Graphical means allow increasing the capac-
ity of the advertising text. The implementation of
this method is carried out in different ways and
can occur within a single word, phrase, sentence,
or the entire text. Each of these organizations
has its benefits for one type of product as well
as target audience, depending on their age and
abilities. So it is very important to take this factor
into account as we analyze the structure of the ad
[9, p. 197-198].

Syntactic characteristics include sentence size,
the level of sentence complexity, and a number
of compound constructions. In this case the rule
‘the less the better’ can work. Nearly all perfume
advertisements have a relatively short length of
broadcasting time when it comes to TV commer-
cials. Nevertheless, in both cases, the text has
to be as short and catchy as possible, as simple
and transparent in its meaning as the audience is
ready to consume it [9, p. 221-222].

Elliptical constructions are often used, which
stylize the text into more like spoken language.
And imperative constructions give liveliness and
emotional coloring to the expression. In general,
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syntax is perhaps the most powerful means of
conveying emotional information in advertis-
ing. These are rhetorical questions, exclamatory
sentences, syntactic repetition/parallelism, etc.
[9, p. 247-248].

There are several stylistic principles any
advertisement should follow: brevity, accuracy,
coherence, persuasiveness, originality, expres-
siveness, good correspondence (9, p. 317-318].

Lexical characteristics include word size,
the usage of abstract and concrete words, the
usage of foreign words, and frequency of the
word usage. In addition, positive evaluation of
vocabulary predominates, which is expressed by
adjectives, adverbs, and nouns with the seman-
tics of high quality (magic, miracle, powerful,
proven, selected, sensational, special, superior,
terrific, unique, etc.), and the evaluation itself is
often exaggerated. Grammatical means are also
used for the positive assessment, in particular the
highest degree of comparison of adjectives and
adverbs, often performed by vocabulary close to
high style [15, p. 234-235].

Morphological characteristics depend on the
following factors: number of verbs, number of
prepositions, and number of affixes (prefixes,
suffixes). Wordplay on the morphological level
is also very widespread [15, p. 327-328].

To generalize, the language of fragrance
advertising has the following linguistic features:
1. specific selection of vocabulary, which is
characterized by the rich connotative palette;
2. stylistically marked words that attract the
recipient’s attention; 3. the use of the words
in their figurative meaning to increase the
expressiveness of the text.

The future of successful perfume advertise-
ments is in the combination of two worlds: west-
ern traditions of scent making and eastern views
on life. There has been a recent collaboration
with Symrise A.G., who is a major producer of
flavors and fragrances, based in Germany. They
successfully collaborated on four new fragrances:
«M17 L’Eau», «Before and After», «Shanghai
Vibe» and «Sway with Me». The advertisement
they created for these fragrances is useful in
terms of linguistic, semiotics, and international
cultural experience exchange [5, p. 98-99].

In these particular ads, we may observe a
stunning fusion of European and Asian legacies
and cultures. The names of scents themselves
serve as markers: «Shanghai Vibe» directs us to
the vibe of a highly developed, modern Chinese
city with endless tradition, and «Sway with Me»
in its turn gives the reference to the famous song
«Sway with Me» by Frank Sinatra. Returning
to the aspect of fragrance advertisement impact
on the customer, a gender representation plays a

great role. The emphasis on it in perfume adver-
tisements is done regarding its history, when
there was only a differentiation for male and
female scents, although the scent itself has no
such classifiers. What underlies such a division
are socio-cultural conventions and ideologies
[10, p. 211-212].

Gender ideology refers to the respective roles,
rights, and responsibilities of men and women in
society. It can be full of stereotypes, which are
pervasive and carry relatively well-defined pre-
scriptions for typical male and female behavior
[3; 14, p. 217].

Women are usually described in terms of
light, care, hedonism, creativity, flora, as reliable
ones, successful, seductive, and confident. The
target audience can be easily recognized here
because of the countless enumerating of the pro-
noun ‘she’. The example dictates how a woman
should look, behave and smell, what she should
like, and what is appropriate for her. But for now,
one more thing that is typical for most female
advertisements is ‘Celebrating femininity mood’
and ‘being confident in one’s gender identity and
embracing youthfulness as an attitude’ entitled
to consume post feminist femininity and culture
of post-critique [10, p. 371].

It is possible to observe how with the help of
cultural, ideological research and efficient use of
language the concept for promotion can be created.

We've already mentioned Maison Dixsept, a
new Chinese fragrance brand, and their four new
fragrances: «M17 L’Eau», «Before and After»,
«Shanghai Vibe» and «Sway with Me» [I;
2, p. 17]. The first perfume advertisement of this
line is the most cumbersome: «Lively and fresh,
vet earthy and warm. The bergamot on top brings
out a green sparkle, complemented by the unique
sustainably sourced ginger from Madagascar. At
heart, a precious floral bouquet. The passion sig-
nature comes at heart with the precious vetiver
from Madagascar — earthy, smoky, leathery, and
licorice» [6, p. 55; 8, p. 119]. Ingredients inter-
twine with the effect they provoke — refreshing,
down to earth, natural and exotic. Describing
the scent as «in reverse» starting from the top
note, then moving to the ‘heart’, creators leave
an intrigue for the customer. The whole abstract
has a circular structure: it starts and finishes with
an aesthetic description of a scent, which subse-
quently helps the viewer to get immersed in the
feeling.

The concept of advertising is a complicated,
multicomponent issue that requires a lot of
research in different studies, linguistics, semiot-
ics, cultural studies, etc. Over the past few years,
based on east and west traditions of collaboration
on scent commercials, the symbiosis of signs,
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cultural references as well as language was spot-
ted. The sufficient development in organizing
and structuring the discourse also brought sig-
nificance and now serves as one of the methods
to draw customers” attention and build up their
brand perception [4; 12, p. 371].

Some examples of grammatical structures
and stylistic devices used in English fragrance
advertisements. For instance, in this magnificent
Crystal Noir, Versace advertisement we can find
prepositional phrases used the most frequently,
the second place goes to participial phrases:
«She has a presence. She’s a Versace woman.
She wants a sumptuous fragrance, the olfactory
equivalent of a long trail on a fabulous evening
dress» (Crystal Noir, Versace) [5, p. 17]. Despite
the very gorgeous style of the advertising, the
structures of the sentences are simple. Present
Indefinite makes it easier to read and compre-
hend. Besides that, we can easily determine the
target audience: women, because of numerous
references by adding the pronoun «she» almost
at the beginning of every sentence. «My favor-
ite part of my body? I like my lips — for kissing»
Scarlett Johansson advert for Dolce & Gabba-
na'’s «The One» [5, p. 21]. J’adore Dior is one
of the most impressive commercials, filled with
luxury, and is also gilded with infinitive and
modal structures and phrasal verbs. It is con-
structed of short sentences, based on antithesis.
The sentences are mostly verbless and simple,
which make them catchy and comprehensive
(5, p- 27].

A stunning Chris Hemsworth for the HUGO
«Man of today» talks about the importance of
integrity in modern business life. In his speech,
he uses antonymous structured sentences, which
continue one another. Prepositional phrases and
infinitive constructions create a strong, sophis-
ticated, and confident image of a man to crave
for: «We make our living about what we get. We
make our life about what we give. Choose to
strive for more, for better» [5, p. 26]. He goes
on by enumerating pronouns, which carry an
inspiring mood like one is ready to conquer the
world with this fragrance.

The perfect example of beauty in simplicity
is the Dior Sauvage advertisement featuring
Johnny Depp. It unfolds the thoughts of a wan-
dering man as he appears in his mind, alternat-
ing interrogative sentences with the answers to
them. The use of prepositional phrases, modal
constructions with slang, and phrasal verbs,
deliberately placed in a particular way gives the
expression of a human mind flow. The repeat-
ing of the pronoun «I» gets the recipient closer
to the role model and helps to get involved in
the action: «/ gotta get out of here. Which way?
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Idon't know. What am I looking for? Something
I can't see. I can feel it. It's magicy [5, p. 20].

«The sophisticated scent from Dolce & Gab-
bana. ... He is the Dolce & Gabbana gentle-
many (The One Gentleman, Dolce & Gabbana)
[5, p. 21]. In this particular example we can evi-
dence the typical description of an «ideal many.
If we take a closer look at the language we’ll
notice the dominance of adjectives as well as par-
ticipial and prepositional phrases. They appear
almost in every sentence giving it the precise
and very accurate meaning, of how exactly one
should look. The use of infinitive constructions
along with simple sentence structure persuades
us to believe in the clarity and immovability of
the consumer. Without a doubt everything in
this advert makes us trust the unconditional true
effect of the product.

Versace Dylan Blue Pour Homme advertise-
ment is created with exquisite diligence and pow-
erful emotions: «The world turns around and
around. [ was dancing with you in an infinite loop.
Iwas far away but there you were. A cycle of last-
ing... We are forever...» [5, p. 43]. Calling on the
endless traditions of branding Versace brings their
circle back to commercials. It reflects not only in
the video, shot as if in one take camera constantly
rotating but in the language as well. Starting slowly
with the setting description: «The world turns
around and aroundy» the camera moves respect-
fully, and proceeds with a story in past continu-
ous — an unusual choice of tense because it's not
that simple. In fact, it is hard to follow the timeline
of a whole story, because of the tense change in
every next sentence, which creates that very effect
of a loop. Some sentences aren't even finished
«A cycle of lasting.. We are forever...» they don't
seem to have a purpose and subject. Therefore, we
may admit that the text here is composed in order
to provoke the viewer to feel this immense of rep-
etitions, time loops, and circulation.

The next example is all about the use of
antithesis and opposites. This strategy may seem
too uncomplicated and obvious, nevertheless, in
this example, it plays to the advantage: Chanel
L Eau No5 featuring Lily-Rose Depp «I am night
and day. Question and answer. Composed and
excessive. Instant and Infinite. Artist and muse.
Vulnerable and invincible. Breaking and mak-
ing. You know me and y The entire commercial
is built on antitheses and simply structured sen-
tences. The words appear on the screen in white
and black colors and simple fonts. References
to events (parties, the invention of electricity,
masquerade, the French revolution, etc.) play in
the background and change according to words.
Usually, such striking composition causes con-
trast and drags attention [5, p. 76].
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Thus, we can assume that the most users are
prep051t10nal phrases and infinitive constructions
in all analyzed fragrance advertisements.
Regarding the language difference in male and
female ads, we can certify that the prepositions
still prevail, however, there is a drastic difference
in gerund and antithesis use [14, p. 213]. There
are more frequent cases of them in female
ads, that may point out the more deliberate
and complicated way of perception, although
the main features of grammar structures in
advertisements for female audiences are not so
diverse — prepositional phrases, oppositional
constructions, modal verbs, infinitive and gerund
constructions with a bit of simile.

Conclusion. The language wused in the
advertisements is highly descriptive. Parts of
speech that dominate the discourse are adjectives
and nouns. Verbs are not so numerous and they
usually take present simple tense form, which
only puts more emphasis on the habitual nature
of the actions expressed in the advertisements.
Sentences are mostly simple, often imperatives or
declarations. Imperatives usually come in the form
of ‘be with participle/adjective’. Declaratives
serve more the purpose of giving a statement about
the personality of the role model promoted. There

are also verbless sentences, adjective phrases,
noun phrases. They are usually short and are used
for giving a statement or attitude.

We have learned that the language of
advertising is inherent in the following linguistic
features: specific selection of vocabulary,
which is characterized by a rich connotative
trail; stylistically colored words that draw the
attention of the one who perceives the text, the
use of vocabulary is not in the literal sense to
enhance imagery. In relation to the grammatical
organization of fragrance advertising texts, the
use of inversion and passive structures should
be emphasized. There are some basic approaches
to understanding the translation equivalence:
the concept of formal correspondence, when
transmitted everything that is subjected to
transmission, even the structure of the source text
and the concept of content compliance, when the
equivalence is the balance of the exact transfer of
elements to the source text.

The factors influencing the translation process
of English-language fragrance advertising
texts into the Ukrainian language include the
following ones: the communicative purposes of
advertising text and the communicative intention
of the author and the type of recipient.
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Cmamms npucesyena 00Ci0NCeHHI0 cmpamezii NO3UMUBHO20 8PAHCEHH AK 3aco0y anento8ants 00 pumoput-
HO20 emocy 8 aHeNOMOBHOMY Di3HeC-OUCKYDCi. ABMOop po32nsioac NOHAMMms «NO3UMUBHO2O BDAICEHHS» ) KOHMEK-
cmi 83aeMO0ii 8 Di3HeC-KOMYHIKaYil, a makoxc aHanizye eepbanizamopu, aKi peanizyroms cCmpameio no3umus-
HO20 8padicentst. Akmyanbricmb 00CIONHCEHHSI NONA2AE Y 3POCMAIOYILL 8ANCTUBOCHLE MIJNCKYIbMYPHOL KOMYHIKaYil
ma epexmusHoco GUKOPUCIAHHS MOBHUX 3AC00i8 y Oi3Hec-cepedosuwyi, 0coOMUBO 6 Kpainax, 0e aHeniliCbKa MO8a
€ MOBOI MINCHAPOOHO20 Oi3Hecy. Mema cmammi nonseae ¢ momy, wob po3enanymu 6epoanizayitinuil nomenyian
cmpamezii NO3UMUBHO20 8PANCEHHS 8 AH2TOMOBHOMY OI3HEC-OUCKYPCI 8 PUMOPUUHOMY Achekmi. 30Cepedrcyiouucy
Ha pUmopu4HomMy emoci, KUt CHPAMOBAHUT HA CAMONPe3eHmayilo opamopd, Cmammsl 6UCBIMIIOE, SIK ehekmusHe
BUKOPUCAHHS NOZUMUBHO20 BPANCEHHS CNPUAE NIOBUUEHHIO 6NIUEY MA NEePEKOHAUBOCMI 6 Di3HeC-KOMYHIKayii.
Aemop nazonowrye, wo po3yminHa cmpamezii NOIUMUBHO20 8PANCEHHSL Y DI3HEC-OUCKYPCI MOdce 00NoMo2mu nio-
SUWUMU YCRIWHICMb 8 NPOGeCTlinill JIATbHOCMI MA NOKPAWUmMu penymayiro opamopa. ¥ cmammi pumopuura
cmpamezis NO3UMUBHO20 BPANCEHHSI MPAKMYEMbCA AK NIOXi0 00 MOBHO20 6NAUBY, CHPAMOSAHUL HA CMEOPEHHS
CHPUSMAUBO20, 00OPOUUNUBO20 MA BNEBHEHO20 BPAICEHHS NPO BIACHY 0COOUCMICMb, NPOOYKM, NOCIYZY abo op-
eawnizayiro. ABmop 00CHiOHCYE, AK NeGHI MOBHT 3ACOOU NOZUMUBHO BNAUBAIOMb HA CNPUUHAMMSA AYOUMOPIE opa-
mopa ma niosuwyoms agmopumem i 008ipy 0o cnikepa abo opeauizayii. A6mop HasoOums NPUKIAOU YCHRIUHOZO
BUKOPUCMAHHS CIpamezii NO3UMUEHO20 8PAICEHHS Y PEANbHUX CUMYayisax Oi3Hec-KOMYHIKayil, 00600umy ii 6niue
Ha pe3yIbmamuHicims CRiKY8aHHs ma 00CACHeHH memu. Pe3ynomamu 0ocniodcenns moxcyms 6ymu KOpUcHi 01s
haxisyie y eany3i MisCKyIbMYPHOI KOMYHIKAYIL, MAPKEMUHEY Md MEHEONCMEHNTY, 4 MAKOXC O] 8CIX, XIMO YIKAGUMb-
€51 B0OCKOHANEHHAM HABUYOK Di3HeC-KOMYHIKAYIi 8 aHeTOMOBHOMY cepedosuuyi.

Knrwouoei cnosa: anenomosnuii ouckype, 0iznec-koMyHikayis, emoc, pumopukd, cmpamezis NO3UMueHo20 8pa-
JICEHHSL.

Iryna Sieriakova. THE STRATEGY OF POSITIVE IMPRESSION AS AN APPEAL
TO THE RHETORICAL ETHOS IN ENGLISH BUSINESS DISCOURSE

The article is devoted to the study of the strategy of positive impression as a means of appealing to the rhetorical
ethos in English-language business discourse. The author examines the concept of «positive impression» in the
context of interaction in business communication and analyzes the verbalizers who implement the strategy of
positive impression. The relevance of the study lies in the growing importance of intercultural communication and
the effective use of language in the business environment, especially in countries where English is the language of
international business. The purpose of the article is to examine the verbalization potential of the positive impression
strategy in English business discourse from a rhetorical perspective. Focusing on the rhetorical ethos, which is aimed
at the speaker s self-presentation, the article highlights how the effective use of positive impressions contributes to
the increase of influence and persuasiveness in business communication. The author emphasizes that understanding
the strategy of positive impression in business discourse can help increase professional success and improve the
speaker s reputation. The article interprets the rhetorical strategy of positive impression as an approach to language
influence aimed at creating a favorable, friendly and confident impression of one s own personality, product, service
or organization. The author examines how certain language tools positively influence the audiences perception
of the speaker and increase credibility and trust in the speaker or organization. The author provides examples of
successful use of the positive impression strategy in real business communication situations, and proves its impact
on the effectiveness of communication and goal achievement. The results of the study can be useful for specialists in
the fields of intercultural communication, marketing and management, as well as for anyone interested in improving
business communication skills in an English-speaking environment.

Key words: English discourse, business communication, ethos, rhetoric, positive impression strategy.

IMocTanoBKka mpodaemMu. Y CBITI cydacHOTO
0i3Hecy, e KOHKYPEeHIIisi Oe3MepepBHO 3pOCTaE,
BKJIMBOIO CTAa€ HE JIMIIC SIKICTh MPOAYKTY UM
MOCITYTH, aJjie i yMiHHS BIUTMBATH HA CIIPHHHATTSI
Ta TMOYYTTs crokuBadiB. OMHUM 13 BaKIIMBUX
aCIIeKTIB I[bOTO TPOLECY € CTPATETisl MO3UTUB-
HOTO BpPaXCHHS, SKa BUSIBISIETHCS Y BKUBAHHI
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MOBHUX 3acO0IB Ta PHUTOPHUYHHX HPHHOMIB
JUIS CTBOPEHHSI TO3UTHUBHOTO IMIJDKY Ta TiJBHU-
IICHHS JIOBIpU /10 oparopa. PuropuuHuii eToc
BIJIirpa€e BaXKJIMBY POJIb Y BCTAHOBJICHHI JOBIpH
[16, c. 95] Ta aBTOpHTETY B Oi3HECI. Bigomo, mo
pPUTOpUKA — II€ MHUCTEITBO MEPEKOHJIMBOTO Ta
e(heKTUBHOTO BHUCIIOBJIFOBAHHS IYMOK Ta i7iei 3a
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JIONIOMOT0I0 MOBU. BOHa BHBYa€ pi3HI acrekTH
MOBJICHHEBOTO BILIUBY, TaKi SIK CTPYKTYpY apry-
MeHTalii, BuOip MOBHUX 3aC00iB, BUKOPHCTAHHS
putopuyHUX (iryp Ta TpUHOMIB AN OCHT-
HEHHs NEeBHOTO e(ekTy Ha ayauTopito. IHakie
Ka)Ky4d, OCHOBHA METa PUTOPHMKH IIOJISrae y
TNEPEKOHAHHI Ta BIUIMBI Ha ayJUTOPIIO, HaJaHHI
IICPEKOHJIMBOIO OOIPYHTYBAHHs CBOIM 11esM Ta
JI0Ka3aM, a TaKOXK Y 3MILHCHHI BJIACHOIO aBTO-
putety. Y 1IbOMY KOHTEKCTI Ba)KJIMBY POJIb Bijli-
rpa€e MO3UTHUBHE BPAXXEHHS, SIKE CIIPaBISE Opa-
TOp, TOOTO BpaXEHHs, SIKE BUHUKAE Y JIIOIAUHHU
1IPO 1I0Ch 200 KOIOCh Ta MA€ MO3UTUBHY OLIHKY.
Bouo cnpusie n06y;[031 JIOBIpH, TO3UTHUBHHUX
CTOCYHKIB Ta YCHIIIHIH B3aeMoii 3 I1HIIMMH
moapMu. Bee 1ie anenroe 10 €Tocy — OIHOTO 3
B)XJIUBUX aCIEKTIB PUTOPUKH, IKHH IpU3HAUe-
HUM JUI BIUIMBY Ha ayJAMTOPIIO Yepe3 BpaXKECHHH,
10 BUKIIMKAE JOBIPY JO MOBIIS.

Ormxe, pUTOPHYHHIA €TOC BHHUKAE 3 BDAKCHHS,
sIKe BUKJIMKAE MOBELb y CBOii ayauTopii 4epe3
CBIi XapakTep, aBTOPUTET, AOCBLJ, HPOQECIiHy
KOMIICTEHTHICTh Ta MOpallbHi sikocTi. Bee ne
BKJIIOYAa€ JIEMOHCTpALil0 00I3HAHOCTI 3 TEMOIO,
BIIEBHEHICTh Y BJIACHUX JIiSIX, ETUYHICTh, YECHICTh
Ta 1HIII aCMEKTH, sIKi poOJIATh MOBLA OUIBII MPU-
BaOJIMBUM Ta aBTOPUTETHUM JIJIsI QyAUTOPIi.

AHaNi3 OCTaHHIX JOCTiIXKeHb Ta my0.Ii-
kaniil. HaykoBi nocmipkeHHss Ta myOumikarii,
MPUCBAYCHI CTpaTerii MO3UTHUBHOTO BpPaXEHHS,
aKTHBHO PO3BHBAIOTHCS B OCTaHHI pOKH. 30KpeMa,
JesIKi 3 HUX JTOCHIIKYIOTh BIUIMB BUKOPUCTAHHS
MIO3UTHUBHO 3a6apBJ1eH0'1' JICKCHKA Ta PUTOPUY-
HUX NPUAOMIB Ha CIPHHHATTS Ta PEAKLIIIO ay/iH-
TOpii B pi3HUX auckypcax [4; 10; 11]. Onaum i3
HATPSIMKIB TOCITI/DKCHD € aHali3 BUKOPHCTAHHS
cTparerii MO3MTUBHOTO BPKCHHS y BIpTyallb-
HOMY 0i3Heci, 30KpeMa B COLIAIbLHUX MEJia Ta
OHJIaltH-KOMYHiKamisx [3; 6; 9; 13]. Jocminnuku
PO3MIAAAI0TH, SIK MO3UTUBHO 3a0apBieHe CIiI-
KyBaHHS MOXKE BIUIMBATH HA CHPUUHATTA OpeH-
JiB, MiJBUIIYBAaTH JOSUIBHICTh KJIIEHTIB Ta CTH-
MYJIFOBAaTH B3aeMOAIt0 3 ayauropiero [1]. Kpim
TOr0, ICHYIOTb JOCII/UKCHHS, SIKI CTyIIIOTH
e(beKTI/IBHICTL CTpaTerii HO3UTUBHOTO BPAXKEHHS
i 4ac MepeMOBUH, MPE3EHTAIllil Ta BUCTYIIB.
BoHu BUBUAIOThH, SIK BUKOPUCTAHHS MMO3UTHBHUX
PUTOPUYHUX TPUHOMIB MOXKE MIJBUIIUTH e(deK-
TUBHICTh KOMYHIKaIlil, 3a0€3MeYUTH YCHIIIHUI
BIUIMB Ha ayJUTOPIl0 Ta JOCIITH MOCTABICHUX
uineit [5; 8; 14]. Takox BaKJIUBUM acIEKTOM
€ PO3WISA BIUIMBY KYJIBTYPHHX Ta COLIaJbHUX
YMHHUKIB Ha C(EKTUBHICTH CTpATErii I103UTHB-
HOTO BpakeHHs B OisHec-nuckypel [7]. Jlesiki
JOCIIHAKY aHAII3YIOTh, SIK KyHbTyle BiJIMiH-
HOCTI MOXXYTh BIUIMBAaTH Ha CHPUNHSATTS MO3U-
TUBHO 3a0apBJeHOT KOMYHIKallii B pi3HUX Kpai-
Hax Ta cepell pi3HUX CoLianbHuUX Tpyn [2; 12].

3arasiom, OCTaHHI ZOCIIDKCHHS Ta IyOmiKarii
CBiZUaTh MPO 3pOCTAIOUMI 1HTEpEC 10 cTparerii
MO3UTUBHOTO BPAXXEHHS, OJHAK L€ MUTAHHA €
Mai)ke HE BUBYCHHM B aHIJIOMOBHOMY Oi3Hec-
JUCKYpCl B aCHEKTI Ba)KIMBOCTI 3aCTOCYBaHHS
CTpaTerii HO3UTUBHOTO BPAKEHHSI ISl YCHIIIHOT
KOMYHIKallii Ta JOCATHEHHs O13HeC-LILIeH.

Merta cTarTi 1ossrae B Tomy, o0 po3mIsSHY TH
BepOanizauiiHuil moTeHIian crparerii Ho3UTUB-
HOTO BPa)XCHHS B aHINIOMOBHOMY Oi3Hec-auc-
Kypcl B aCIeKTi amesloBaHHS 10 PUTOPUYHOIO
eTocy. AHai3yl04H II0 CTpaTeriio, HEoOXiTHO
3’sCcyBaTH, SK TMEBHI MOBHI 3aCO0M TMO3UTHUBHO
BIUIMBAKOTb Ha CIPUIHATTS ayUTOPI€r0 0paropa
Ta MiJBUILYIOTH aBTOPHUTET i J0BIpY 10 criikepa
abo opranizarnii.

Buknan oCHOBHOro marepiaay JocJii-
JKeHHsl. AHIJIOMOBHUI Oi3Hec- -JIUCKYpC — 1e
creudivna popma KOMyHIKauli, ska BUKOPHC-
TOBYETBCS IS nepe;[aql iHpopmarii, o6roso-
PCHHsI IUTaHb, IPUAHATTS PILICHb Ta B3aEMOJIL
MIDK y4aCHUKaMu 013HeC-CepelOBULLA, L0 BKIIIO-
gae OQiLiiiHi TOKYMEHTH, TaKi SIK 3BIiTH, IIPE3CH-
Talil, IJIaHU, a TAKOXK YCHI KOMYHiKalii, Taki sk
neperoBopu, koHdepenuii Ta Buctynu. Lleit tun
JMCKYPCY XapaKTepU3YeThCsl CIELU(IKO MOB-
JICHHEBUX 3aC001B, TEPMiHOIOTIEIO, CTPYKTYPOIO
Ta CTWJIEM BiJ IHIIMX ()OPM MOBIIEHHEBOI JisUTb-
HoCTl. Bin Moxe Oytn popmanbHum abo Hehop-
MaJIbHUM, 3aJIEKHO BiJl KOHTEKCTY T THILY KOMy-
HIKalli, a TaKOX MOXC BKJIIOYATH Pi3HI JKaHPHU
Ta THIM TEKCTIB, Taki K Oi3Hec-miTeparypa,
JIOTOBOPH, €JIEKTPOHHI JIMCTH, 1HCTPYKIii, oro-
JIOUIEHHS TOUIO. AHITIOMOBHHH Gi3HEC- ~JIACKypC
BHKOPHCTOBYETBCS ISl 3/1AICHCHHS PI3HOMAHIT-
HUX (DYHKIUIH, TaKNX K TOProBelbHI omepaiii,
3aJIy4YCHHS! KIIEHTIB, BUPILICHHS KOH(IIIKTIB Ta
CTparerivHuX MUTaHb, YIPABIIHHS IEPCOHAIOM
Ta inme. Bin Bizirpae BaximBy ponb y GyHKIIio-
HyBaHHi Oi3HecCy Ta B3a€MOJil MIXK Y4aCHUKaMH
PHHKY.

Jns  ycmimHoi KOMyHIKalii MpeacTaBHUKU
013HECY MOCITYTOBYIOTHCS HaAOAHHSM aHTUYHOI
PUTOPUKH, 30KpEMa areiaoTh 10 pPUTOPUYHOTO
€ToCY, SIKMW TOB’SI3aHUM 13 MO3UTHBHOIO CAMO-
TMPE3CHTALlI€l0 OpaTopa abo MPeCTaBICHHAM
npeMeTa KoMyHikauii. [Hakie kaxy4au, Oi3Hec-
MEHH BUKOPHCTOBYIOTH CTPATETi0 MO3UTHBHOIO
Bpa)KCHHS.

EToCc € Ba)JIMBOIO CKIJIAJIOBOIO MEPEKOHJIU-
BOTO MOBJICHHS, OCKUIBKHU BIH J0IIOMarae nepe-
KOHATH ay/:[HTopuo B MPaBWJILHOCTI IyMOK, i71ei
ab0 TpOMO3ULii MOBLS, CHUPAIOYUCH Ha HOro
aBTOPUTET Ta Xapakrep. TakuM YHMHOM, OpaTop
HAMaraeTbCs CTBOPHTH MO3UTHBHE BPAXKCHHS,
SIKe MOXKE OXOIUTIOBATH TaKl €JIEMEHTH, SK BBiU-
JMBICTb, €MIIaTid, MpodecioHani3M, BiIKPUTICTb,
JOOpO3UYIMBICTD TOIIO. BakinnBo BpaxoByBaTu
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KOHTEKCT 1 ayJAMTOPItO, JUIsl SKOI CTBOPIOETHCS
BpPaKEHHS, 1 CHPSIMOBYBATH 3YCHILLSL Ha no0y-
JIOBY IIO3UTHBHOIO CIPUAHATTA. 3 OIIsA/Y Ha e,
PUTOpHYHA CTPATEris O3UTUBHOTO BPAXKCHHS —
1€ MiX11 10 MOBHOTO BIUIMBY, COPSIMOBAHUN Ha
CTBOPEHHS CHPHUSATIUBOIO, AOOPO3UWIMBOIO Ta
BIICBHCHOT'O BPXKCHH IIPO BJIACHY OCOOKCTICTb,
IPOAYKT, MOCIYTy ab0 OpraHi3auito.

VY JIHrBICTHUII MOHATTS «CTpATeTish BUKOPHUC-
TOBYETBHCS JUIA OIUCY IJIAHYBAaHHS Ta BUKOPHC-
TaHHS1 MOBHHX 3aC00iB 3 METOIO JIOCSITHEHHS KOH-
KPETHOI METH B KOHKPETHOMY KOMYHIKAaTUBHOMY
koHTekeri [15, ¢. 220]. Crparerii MOBICHHS 0XO-
IUIFOIOTH PI3HI IIAXOAM TA TEXHIKH, SKI MOBCLb
BUKOPUCTOBY€E Uil JOCSATHEHHS CBOiX ILJIEH Yy
crijKkyBaHHi. OCHOBHI aCIEKTH CTpATErii B JIHT-
BICTHIII BKJIIOYAIOTh Y MEPILY Yepry BUOIp MOBHHUX
3ac00iB (ci0Ba, (hpa3u, KOHCTPYKIIii) 3aJIEKHO B
METH KOMYHIKallii Ta ayauropii. [licis uporo opa-
TOP BHU3HAYa€ CTPYKTYpPY Ta HOCIIJOBHICTH CBOTO
MOBJICHHS JJIsl JOCSATHEHHS HaNOLIbmIol edex-
THUBHOCTI Ta 3p0o3yMinocTi. [Ipu npoMy BakiInBO
BPAaxoBYBaTH XapaKTEPUCTUKH Ta NMOTPEOH CBOIO
CHprOSMOBHI/IKa pu BHOOPI MOBHHUX 3ac00iB Ta
oprasizauii MoBieHHS. MoOBelb BHUKOPUCTOBYE
MOBHI 3aCO0HU JJIsi CTBOPEHHS IEBHOTO BPAXKCHHS
npo cede abo cBokO iHPOPMAILiI0 B 04aX ayauTO-
pii, a TakoX 17151 YHUKHCHHS] a00 BHPILICHHS KOH-
(priKTHEX CHTYalil y KOMYHIKALIii.

Bukopucranns crparerii mo3UTHBHOIO Bpa-
KCHHSI JI03BOJISIE Oi3HEC-TIPEeICTABHUKAM ITiJICH-
JIMTH CBIM pUTOPUYHUI €TOC, OyIyF0UH TO3UTHUBHE
CHPUUHATTS CBOET OCOOMCTOCTI Ta KOMIIaHIi.
Lle Moxe OyTH HOCATHYTO 3a AONOMOIOK BUKO-
PHUCTAHHS JICKCUKH 13 CEMAHTHKOK OLTHMI3MY
Ta CHTy31a3My, aKTHBHOI'O BUSIBY 3alliKaBJICHOCTI
y CIIBPO3MOBHHKY Ta BHP@XCHHA MIITPUMKH
1 103U THBHUX eMoL(iil. OZHUM 13 OCHOBHUX MOB-
HUX 3ac00iB cTparerii MO3UTUBHOTO BPa)KEHHS
€ BUKOPUCTAHHS KOHCTPYKTHBHUX BUCIIOBITIOBAHb.
3amicTh HEraTUBHHUX (POPMYITIOBaHb UM KPUTHUKH,
013HeC-TIPECTaBHUKH aKTHBHO BHKOPHCTOBYIOTh
MIO3UTHBHO 3a0apBIICHI CJIOBA Ta BUCIIOBIIOIOTHCS
y ¢opmi minrpumku. Hanpuknan, 3amicTs iMeH-
HUKa «Ipo0ieMa» MO)KHA BXHTH CIIOBOCIIONY-
YEeHHS «MOMKJIMBICTD ISl BIOCKOHAJICHHS», ILO
JOTIOMarae 3MIHUTH CIPHUHATTS CHUTyalii Ta
CTBOPUTH ITIO3UTUBHUI HaCTpiﬁ

Jlo puTOpHYHKMX NPUAOMIB, SIKI BUKOPHCTOBY-
OTbCSL JUISl HIICKIICHHST CTPATerii O3UTUBHOIO
BPAXXCHHS, HAJIEXaTh PI3HOMAaHITHI (OPMH MOB-
HOi akueHTyamii. Hampukian, BUKOpHCTaHHS
PUTOPUYHHMX IIUTaHb, WO CTABIATHCS 3 METOHO
TATPUMKH TO3UTHBHOIO HACTPOIO Ta AKTHBI3a-
uii gianory 3 ayauropiero. Kpim toro, puropuyti
npuiiomn em(dazu MOXyTb BHUKOPHUCTOBYBATHCS
JUTSL T AKPECIICHHS BXKJIMBIX MOMEHTIB Ta CTUMY-
JFOBaHHS TIO3UTUBHOTO CIIPUMHATTS iH(pOpMaIIii.
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Otxe, cTparerii MNO3UTUBHOIO BPAXEHHS
B aHIJIOMOBHOMY Oi3HEC-TUCKYPCi € BaKJIMBUM
iHCprMeHTOM JuIsl 3a0€3MEYCHHS  YCIILIHOL
KOMYHIKALIiT Ta IiABUIICHHS JOBIpH KIi€HTIB Ta
napTHepiB. Bukopucranus miei CTpaTeru J103BO-
Jsi€ CTBOPIOBATU TMO3UTHUBHE CIPUHHATTA OCO-
Gucrocti. Po3nisHEMO B JIHIBOPUTOPHYHOMY
aCIIeKTl JesKI CTPYKTYpHI Ta JICKCHYHI ere-
MEHTH, SIKI BUKOPUCTOBYIOTBHCS Ul peaiizarii
MO3UTUBHOI CaMOMpe3eHTalliil oparopa.

1. Kopucmo ma 30ionocmi:

- «I have extensive experience in...» — « maio
genuKuil 00cgio y...». Ll KOHCTPYKLIS BUKOPHC-
TOBYe (pazose jiecinoBo «havey, 0 BKasye Ha
HasIBHICTb IEBHOT'O PECYPCY, T06TO nocsiny. Cio-
Bocronyuenns «Extensive experience» nepenae
171e10 3HaYHOTo 00cATY a00 PO3MAITTA JOCBITY.

- «l possess strong analytical skills.» —
«A 601100i10 cunbHUMU aHariMUYHUMU 30IOHOC-
mamuy. Dpa3oBe IIECIOBO «pOSSESS» BKa3ye
Ha BOJIOJIIHHSI YMMOCh, Y I[bOMY BHUIIaJIKy — aHa-
JUTHYHUMH  31i0HOCTAMHU.  «Strong  analytical
skillsy ommcye kOoHKpeTHUIl acmekT abo SIKICTb,
fKa € CUJIbHOI0 a00 e(peKTHBHOIO. BkuBaHHS
MPUKMETHUKA «Strong» MIACHIIOE IO SKICTh,
HAJAr0uu 1 O1LIBIIOT 3HAYYIIOCTI.

- «l have a proven track record of suc-
cessy. — «f maro niomeepodiceHull NOCIYIHCHULL
cnucok ycnixy». CIOBOCHONYYEHHS «proven
track record» ommcye cepito YCHIIIHUX JIOCST-
HeHb abo pe3ynbTaTiB. BukopucrtanHs «track
record» € ¢ikcoBaHuM (hpa3eonorisMom, 1o BKa-
3y€ Ha ICTOPIIO JOCSTHEHb.

- «I am highly skilled in...» — «4l eucokokea-
nigixoseanuii y...». CrnoocnonydenHs «highly
skilled» mepenae i7er0 BUCOKOTO piBHS HABUYOK
Yy TIEBHOMY HanpsAMKY. BikMBaHHs MPUKMETHHKA
«highly» migcuiioe piBeHb IMX HABUYOK.

- «l am known for my ability to...» — « 4l ioo-
MUt ceoero  30amuicmio  00...» KoHCTpyKuis
«known for» Bka3zye Ha Te, 110 EBHUN aCHEKT
ocobucTocTi a00 HaBUYKaA Bi,Z[OMi a0o BiJ3HAYEH]
OTOYYHOYMMH, & KOHCTPYKLIs «ability to» mepe-
JTa€ MOXKITUBICTH 200 34aTHICTH POOUTH IIOCH.

Buoxkpemieni BepOaiizaTropu camoIpe3eHTa-
1[ii MatOTh Ha MET1 TO3UTHBHO BILUIMBATH HAa Ay~
TOPIit0, MiJICHIIIOI0YH TTO3UTHBHE BPAXXEHHS PO
oparopa Ta ioro npodeciiHi AKOCTI.

2. Jlioepcoki akocmi:

- «I have a natural ability to leady. — «A maro
npupooui 30i6Hocmi 0o nidepcmeay. Bukopuc-
TaHHs CJIIOBOCHOIYYEHHs «natural ability» nepe-
Ja€ ie10 MPUPOIHUX, BPOIKEHHUX 3HA1I0HOCTEH
oo JigepcTBa. Y Il KOHCTPYKIi BHKOPHCTO-
BYETBCsl IIPUCIIBHUK «naturaly, o miakpeciroe
HEIUTYYHICTb IIUX 3A10HOCTEH.

- «l excel in motivating othersy. — «MeHni
soacmvcsi momusysamu iHuwuxy. KOHCTpyKIIis
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«excel in» BKasye Ha BHCOKHUH plBeHL edek-
TUBHOCTI a00 yCHIIIHOCTI Y MEBHIN AisIIbHOCTI,
B I[bOMY BHIIQJKy — MOTHBamil iHIMX. Bxwu-
BaHHsI CJIOBa «motivating» BigoOpakae QyHKIIi0
YU JIi10, SIKA 31HCHIOETHCS OPATOPOM.

- «I am an effective team player and leadery. —
I epexmusnuii komanOnuil epaseys i aidepy.
Bukopucranus  «effective»  mizcunioe  igeto
YCIIIIHOCTI YU €(EeKTHUBHOCTI B 000X POJISAX —
KOMaHJIHOTO rpaBLis Ta Jigepa. CHoIy4eHHs CIliB
«team player» Ta «leader» Bka3ye Ha 37aTHICTb
oparopa e€(eKTUBHO MpAIfOBaTH B KOJICKTHBI,
a TaKOX KepyBaTHU HUM.

- «I am results-driven and goal-oriented.» —
«A mayinenuti Ha pezyremam i yinecnpamosa-
Huti». BoxuBaHHA cnoBa «results-driveny nepenae
17110 TOro, 110 OpaTop MOTMBOBaHMU IOCSTaTH
pe3ynbTariB, a «goal-oriented» Bkasye Ha cops-
MOBAHICTb JUISL JOCATHEHHS [IEBHUX LIJIEH.

- «I am capable of making difficult deci-
sionsy. — «f 30amuuil npuimamu  CKAAOHI
piwennsny. KoHcTpykuis «capable of» BKasye
Ha 3JaTHICTh YM MOXIJIUBICTH OpaTopa 3/11HCHIO-
Baru mesHy nito. Crosocnonydenns «difficult
decisions» mepesiae XapakTep pillieHb, 110 BUMA-
raloTh BEIIMKOI yBaru, 0OMIpKOBYBaHHS Ta BUPi-
LICHHS.

- «l thrive in high-pressure situationsy —
«fl Oocseaio ycnixy 6 cumyayiax 6uUcOK020
mucky». BxuBaHHs KoHCTpykuii «thrive in»
BKa3ye Ha Te, 10 OpaTop JIOCSrae yCIixy B MEB-
HuX ymoBax. CioBocnomnydeHHs «high-pressure
situations» ommcye cHTyalii, 0 XapaKTepU3y-
IOTHCS] BUCOKUM PIBHEM HAIIPYTU YU CTPECY.

3. IIpogheciiina emuxa:

- «l am committed to delivering qual-
ity worky. — «f npaeny 6uxomyeamu sKicHy
pobomyy. Y 1IbOMY pEUEHHI BXKHTO IPUCYIOK
«am committed», 1110 Bupaxae craH 000B’s3Ky
a6o BimmaHocti. KpiM TOro, BUKOPUCTAHO CIIOBO
«deliveringy», sike BKa3ye Ha MpoOLEC BUKOHAHHSA
po6otu. [IpukmeTHuk «quality» BepOani3ye Bax-
JUBICTh SKOCTI B KOHTEKCTI BUKOHAHOI POOOTH.
OTxe, aHami30BaHAa KOHCTPYKIIS MiAKPECIIOE
000B’s130K oparopa /10 BUKOHAaHHS BHCOKOSKIC-
HOI PO0OTH, 11O BKa3ye Ha HOIO yCBIJOMIICHHS
BAXXJIUBOCTI SIKOCTI B MPOAYKIIi a00 mociyrax.

- «l prioritize professionalism and integ-
rityy. — «A gidoaro nepesazy npogheciona-
aisMy ma 0obpouechocmiy. Y 1bOMY PEYCHHI
BXKMBAHHs JI€cioBa «prioritize» BUpaxae Ai0
Ha/IaHHS IPIOPUTETY YOMYCh, 8 IMEHHHKOBE CIIO-
aydeHHst «professionalism and integrity» € cyt-
TEBUMU JJISi ONMCYBAHOTO KOHIEMNTY. IMeHHMK
«professionalism» MoXke BKJIIOYaTH TaKi PUCH,
SK KOMIETEHTHICTb, TOTPUMaHHS MpogeciiHux
CTaHJAPTIB Ta eTUKHU. 31 CBOro OOKy, «integrity»
O3Hauae JOTPUMAaHHS MOpPAJIbHHUX IPUHIIMIIIB,

YECHICTh Ta BIAKPUTICTb. PUTOpMYHUI acmekT
aHaJI130BaHOT'O PCUCHHS BUSABIAETHCA Y 3asBi
oparopa Ipo CBOi IPiIopUTETH B pOOOTI, MiAKpec-
JIOIOUM BAXJIMBICTH MpodecioHanmizMy 1 uec-
HOCTI, 110 MOX€ OyTH BUKOPHUCTAHO JJISl aKIICH-
TYBaHHSI BIIACHUX LIHHOCTEH a00 MO3HIIiFOBaHHS
ce0e K HaJIIHHOTO Ta ETUYHOTO (PaxiBIIs.

- «I am dedicated to continuous improve-
menty. — « npaciy 0o nocmiiino2o 600CKOHa-
JeHHsy. Y PEYCHH] BUKOPUCTAHO AI€CIIOBO «am»
B MO€nHaHHI 3 aAienpuciiBHUKOM «dedicated»
(mpucBsYeHMIA), 110 BKa3ye Ha cTaH abo Biac-
TUBICTb OpaTopa. BiuBaHHA IMEHHOI Tpynu
«continuous improvement» omucye mporec abo
CTaH MOCTIHHOTO BAOCKOHANEeHHs. CloBOCHONY-
yeHHs1 «dedicated to continuous improvementy
BUPa)Ka€ TOTOBHICTH OpaTopa A0 MpoLecy NOCTii-
HOTO PO3BUTKY Ta IMOKpAIlEHHs, a «continuous
improvement» 03Haya€ CUCTEMAaTHMYHHIA MPOIEC
HOJIMIIEHHS Pe3yNbTaTiB YM SIKOCTI Y YOMYCh.
Oparop 3asiBIisi€ PO CBOIO TOTOBHICTH MOCTIHHO
B/IOCKOHAJIIOBATH CBOT HABUYKH, IPOIIECH POOOTH
ab0 MPOAYKIIIO, 1[0 MOXE BUKOPUCTOBYBATHCS
JUTSL TIIKPECTICHHS WOTO TMO3UIlli K aKTUBHOTO
¢axiBus. B puropnuHOMY acreKTi pedeHHs CBij-
YUTh PO CXHIBHICTH OpaTopa A0 CaMOPO3BUTKY
Ta Oa)KaHHA JOCATaTd HOBHUX BEPIUIMH y CBOIH
USIIBHOCTI.

-« maintain a strong work ethicy. —
«fl dompumyiocs 6ucokoi mpyoosoi emuxuy.
VY HaBeneHOMY pEYEHHI BXHBAaHHS I1€CIOBA
«maintain» (30epiraru, MIATPUMYBAaTH) BKa-
3y€ Ha MOCTiiHYy nit0 abo cran. ImeHHa rpyma
«a strong work ethic» (cunbHa poGoya ernka)
BU3HAUA€ BKJIMBHMHA aCHEKT XapakTepy 4M IIiJi-
xony 10 poboru. ClIOBOCIONYYEHHS «a strong
work ethicy Bepbanisye Te, mwo ocoba aoTpu-
MYETBCSl IIPUHIKINB 1 IHHOCTEH, 5Ki BU3HAYA-
I0Th ii craBieHHs 1o mpaii. CioBo «maintainy
CBITYHTH MPO T€, IIO Il MPUHIIUIIUA € CTATUMH,
a He TUMYacoBUMHU. PuTtopuka oparopa miakpec-
JIF0€ WOTO MiAX1A 710 Ipalli Ta BiAaHICTh poOOTI.
AHaili30BaHe PeuCHHsI MOXe OyTH BUKOPHCTAHO
JUIsL TIIKPECICHHS HAIHOCTI Ta JIMCLHILIIHO-
BAHOCTI oparopa B HpoQeciiHOMY cepeioBHLL,
30epesKkeHHst POO0YOi STUKH T CBIYUTD IIPO BiJ-
JIaHICTh OpaTopa BUKOHAHHIO CBOIX 0OOB’SI3KIB 3
BUCOKHMH CTaHJApTaMH.

- «l consistently meet or exceed expecta-
tionsy. — «A nocmitino 8i0nN0GI0AI0 OHIKY8AHHAM
abo nepegepuiyto ix». BXuBaHHS TNPHUCITIBHUKA
«consistently» BKkasye Ha MOCTIiHICTH 200 cHCTe-
MATHYHICTb Jii. BUKOpUCTaHHS JieciioBa «meet»
(BimmoBiaTH, BUKOHYBATH) B TIO€JHAHHI 31 CIIO-
JTYYHHKOM «or» (abo) Ta miecioBoM «exceed»
(mepeBepIyBaTH) BKa3ye Ha JOCATHEHHA abo
NEepEeBULICHHS  O4iKyBaHb. CIOBOCIIOIY4EHHS
«meet or exceed expectations» BKazye Ha Te, 1110
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OpaTop 3aBXK/JM BUKOHYE BUMOTH YU OUYiKyBaHHS
a00 HaBiTh MEpeBMUIYE iX, 110 BKIIOYAE JOCST-
HCHHS L{JICH Ta BUKOHAHHs 3aBJlaHb Ha BHCO-
KoMy piBHi. OpaTop IiAKPECIIOe CBOKO 31aTHICTE
70 HAJIHHOTO Ta BHMCOKOSKICHOIO BUKOHAHHSI
3aB/iaHb ab0 pobOTH, WO MOXKEe OyTH BHKOpHC-
TaHO UL JEMOHCTpauii npodeciiHoi Kome-
TCHTHOCTI Ta Ha{IMHOCTI B poOOTi. ¥ puropuy-
HOMY acCIleKTi peYeHHs CBIAYUTH PO 3AATHICTDH
MOBILSL JIOCATAaTH pPE3YyJbTaTiB Ta BIIEBHEHICTb
y CBOIX MOXIJIMBOCTSX, 1110 BKa3y€ Ha MOro BUCO-
KUH piBeHb NpogeciitHoi eeKTUBHOCTI Ta HAdIH-
HOCTI.

- «I am proactive in seeking solutions». —
«A npoaxkmusenuti y nowyky piweHnvy. Bxu-
BaHHS JI€CIIOBA «am» B MOEJHAHHI 3 MPUKMET-
HUKOM «proactive» (aKTHBHHA, 1HIIIaTUBHUN)
BKa3ye Ha XapaKTepUCTHUKY opaTtopa. Buxopuc-
TaHHS TPUHMEHHUKA «in» Tepea IMEHHUKOM
«seeking» (Lrykaroum) BKasye Ha KOHTGKCT abo
obOctaBuHu 1ii. IMeHHUK «solutionsy (pimieHHSs)
BU3Hauae 00’ekr abo mery nii. CinoBocmony-
YeHHs1 «proactive in seeking solutions» o3Ha-
4ae, M0 Oparop i€ aKTUBHO Ta IHILIATUBHO
y HOLLIYKY PILICHb ISl BUPILICHHS 1Ipobiem abo
3aBaHb. Lle MKpeciroe TOTOBHICT MOBLS 10
NPUAHATTS HILIATUBY TA aKTUBHOCTI B MOLIYKY
e(peKTHBHUX BUpIIICHb. OpaTop CTBEPIKYE PO
CBOIO TOTOBHICTh Ta 3[ATHICTb JI0 CAMOCTIIHOTO
aHaJi3y CUTyaliil Ta aKTUBHOTO BIUIMBY HA HHUX,
110 MOYKE BUKOPUCTOBYBATHCS JUIS ITiIKPECIICHHS
HOro akTUBHOT'O MAXOY 10 POOOTH Ta 31aTHOCTI
JI0 CAaMOCTIHHOTO PO3B’I3aHHS npoGHeM

Omxe, BHOKpEMJICHI KOHCTpYKUii BinoOpa-
KAKOTh BUCOKHMIl PIBEHb CaMOIpe3eHTauil Ta
npodeciiiHoi KOMIETEeHTHOCTI oparopa B Oi3He-

COBOMY CEPE/OBHILI. YCi BOHM BKa3yloTh Ha Te,
10 BiH Ma€ BIANOBiAaJIbHE CTABJICHHS /10 CBOET
pOOOTH Ta MparHe JOCAraTd BUCOKUX pe3yJIbTa-
TiB. AHaJi30BaHi KOHCTPYKLIi Ta CJIOBa MOXYTh
JIOTIOMOI'TH OPaTopy CTBOPUTHU IO3MTHBHE Bpa-
JKEHHs Ipo cede IiJ] yac BUCTYIy abo Mpe3eHTa-
111, a TAKOX MiJ 4ac crmiBOeciau.

BuCHOBKM Ta 1epCHeKTUBH MOAATBIIMX
JIOCITi/IZKeHb. AHAJII3yOUH Pi3HI KOHCTPYKLUT, IIPH-
3HAYCHI JUIS CTBOPEHHS NO3UTUBHOIO BPaXCHHS B
pestome, iz Jac cn1136ecm1/1 Ta IHIIUX KOMYHIKa-
IIMHUX CHUTYyalisX, 3°sICOBAHO, LIO 1i BHUCIIOBIIO-
BaHHS. MOXKYTb BIUIMBATH Ha CHPUIHSTIS 0COOH,
ii mpodeciiiHuil IMI/DK Ta yCHIHICTh y Oi3Hecl.
BucHOBOK monsirae B TOMY, IO BHUKOPUCTaHHS
MO3UTUBHO 3a0apBIEHUX KOHCTPYKIIH Crpusie
CTBOPEHHIO CHPUSATIIMBOTO BPayKeHHsI ITPO 0CO0yY Ta
HiJBHIIYE 11 IIAHCH Ha YCHIIIHY Kap epy B Oi3Hecl.
BaxiauBumMy MOMEHTaMH, SIKi MOXKYTb BUSIBUTHCS
e(eKTUBHNMY, € aKLEHT Ha NPOQECIiHI HABHUKH,
MOTHBALIIO, YCITXH, KOMYHIKaTHBHI 31i0HOCTI Ta
BI/IIaHICTh IOCTIHHOMY PO3BUTKY.

[lepcriekTHBY TOAANBIINX JOCITIIKEHh BOa-
4a€MO y BUBYCHHI BILIMBY IIO3UTHBHOI CAMOMIpe-
3eHTalli Ha Pi3HI acleKTH Oi3HeCy, Taki K MiK-
KyIbTypHI KOMYHIKallii, peKkiamHi cTparerii Ta
noOynoBa 6penay. OKpiM TOro, iKaBUM HapPsM-
KOM JOCIHi/PKeHb MOXE CTaTH aHalli3 BIUIUBY
PI3HHX KYIBTYPHMX KOHTGKCTIB Ha C()CKTHB-
HICTb CTpATEriil II03UTHBHOI CaMOINPE3eHTaLll B
aHIIIOMOBHOMY Oi3Hec-aucKypei. Takum duHOM,
MOZAJIbIIE BUBUCHHS L€l TEMU Ma€ MOTEHLIAN
PO3KPUTH HOBI aCIEKTH B3a€MOJii MOBHU Ta 0i3-
HECY, @ TAKOX CIPUATH MOKPAIICHHIO KOMYHi-
Kal[ifHAX HABMYOK Ta MPO(YECIHHOIO PO3BHTKY
YYaCHHKIB O13HEC-CIUIKyBaHHS.
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SABUIIE ®OCHUJIIBAIIIL B ONNAHYBAHHI ENGLISH
AS A FOREIGN LANGUAGE TA II KOPEKIIA
HOAKACTHHI'OBOIO TEXHOJIOI'IEIO

Docunizayis € HaunowupeHiuio 6ador MmosienHs 3000ysauie English as a Foreign Language ma 6ooHouac
€ OOHIEI0 13 HAUCKNAOHTWUX 0151 KopeKyii. Memoro cmametino2o 00CIiONCEeH s € BUCBINMICHHS YUHHUKIB, SKI 00YMOGTIO-
fomub Qocunizayiro, ma oOIPYHMYB8AHHSL eeKMUBHOCIE NOOKACTNUHE080T MEXHON02I AK 3ac00y KopeKkyii hoHemuyHoi
xomnemenyii. Hayxosa nosusna nonsieac y 6ucsimiehi ()yHKYIOHAIbHUX 0COONU80Ccmel HOOKAcmia y Kopekyii gpocunizayil.
Tlpupooa gocunizayii nonsieae y HegiosopomHocmi 2uboKo20 ma mpueko2o enugy pioHoi Mosu Ha poHemuuHe Onamny-
8aHHA OPY20i MOBU. 3ay8axicyeEMbCsl, W0 0COONUBO20 3HAUEHHS hoHemuUHA KomnemeHyia HaOyeae 6 Aviation English, e
honemura mosnenns 3abesneqye OeNOMUIKOBICMY ) po3yminHi Komano. OQOTPYHMOBYEMbC NPOOYKMUBHICIb NOOKAC-
muHe060i mexnonocii onanysanns EFL. Ayoitoeanns asmenmuuHux noOKacmia 3 HACmynHuMm 002080penHsAM iX 3micmy 3a
01an0206010 MEMOOUKOIO MA MEHIMOPCLKOIO YHACMIO BUKIA0AUA 3a0e3newyioms honemuuny e3aemoropexyiro. Iloza mum,
Y 0Ianosi 00CA2aeMbCs RCUXONIOSTHHUL eqheKm MOMUEayii Ha 600CKOHANECHHS MOGIEHHA. [[15 CMBOpeHHsL eMOYIlIHO20 NIOHe-
CeHHsL NPONOHYEMBCA 3TYUANU eneMeHmu eObiomelmenma. AyoitoearHs nooKacmie 0ae opghoeniunull emaioH, a omaice
PO3KPUBAE MONCIUBOCTIE CTYXAHAM 0715 pehneKcii wo0o enachoi sumosu. Jfianociunicms sce niocomye MabymHix asia-
cneyianicmis 00 nPopecitinoeo CRITKYEaHHA 3 HOCIAMU aHeniticbkoi mosu. T10s6a uimyuHo2o inmenexkny 6HOCUMb iICIom-
Hi KOpEKMusu y npooyKmMueHICb NOOKACTHUH20801 mexHonozii Haguanusa. Ocmanui Moougikayii wimyuHo2o iHmenexmy
PO3KPUBAIOMb WUPOKT MONCIUBOCTHI CIBOPEHHS He e ayodio, a i 8i0e0n00KACMie, SKi 00N06HI0IOMb aydio-iHgopma-
Yiro MOGOI mina, pyxie, supasy oonuuus, scecmie. Hapazi ChatGPT-4 € npogionoro mooupikayieio uwimyuHo2o inmenexkmy
Y CIBOPEHHI NOOKACMI8 0151 CAMONepesipKy (hOHeMUYHOT KoMnemeHyii, 038yYeHHs: MeKCmie 0 T00etl 3 0OMEeHCeHUMU
Modrcnueocmamu mowjo. Hazazan nookacmunzosa mexnonozis oeonoodinns English as a Foreign Language 3a6e3neuye
opmyeanHs iHOUBIOYaILHOT MPAEKMOPIT HABUAHHS, SK Yb020 HAPA3T BUMARAE NPUHYUN CTyOeHmoyeHmpuamy. Bucro-
80K. B yrpaincvkux peaniax 36epuenus 00 noOKacmuHe080i mexHonozii 8 Kopekyii ghocunizayii mae enuxi nepcnekmusu
30 CMYOeHmMOYEHMPOBAHO20 HAGUAHHS.

Knrwouoei cnosa: ¢ponemuuna xomnemenyis, gocunizayis, Kopexyisi ROMUIOK, NOOKACM, MeXHON02Is NOOKAC-
muney, English as a Foreign Language, wmyunuii inmenexm, inOugioyaibHa mpaekmopii HA8UAaHHs.

Yurii Stezhko. THE PHENOMENON OF FOSSILISATION IN LEARNING ENGLISH
AS A FOREIGN LANGUAGE AND ITS CORRECTION WITH POSTCASTING TECHNOLOGY

Fossilization is the most common speech defect of students with English as a Foreign Language, and at the same
time it is one of the most difficult for the correction. The purpose of the paper is to highlight the factors that cause
Jossilization and substantiate of the effectiveness of podcasting technology as a way of correcting phonetic competence.
The scientific novelty consists in highlighting the functional features of podcasts in the correction of fossilization. The
Jossilization origin lies in the inevitability of a deep and lasting influence of the native language on the phonetic mastering
a foreign language. It is noted that the phonetic competence gets extra importance in the Aviation English, where the
phonetics ensures the correct understanding of commands. The productivity of the podcasting technology for EFL
learning is substantiated. Listening authentic podcasts followed by a discussion of their content using a dialogue method
and the teacher s mentorship ensures mutual phonetic correction. In addition, the psychological effect of motivation on
improving speech is achieved in the dialogue. lit is suggested to involve elements of edutainment to create an emotional
uplift. Podcasts listening provides an orthoepic standard, and thus opens up opportunities for listeners to reflect on their
own pronunciation. Dialoguebility will prepare future aviation specialists for professional communication with English
speakers. The emergence of artificial intelligence makes significant adjustments to the capabilities of podcasting learning
technology. The latest modifications of artificial intelligence reveal wide possibilities for creating not only audio, but
also more tools of podcast, which supplement information thru the features belonging these tools. Currently, ChatGPT-4
is one of the leading type of artificial intelligence for the creation of podcasts for self-testing of phonetic competence,
voiceover of texts for physically challenged person etc. In general, the podcast tracking technology for learning English
as a Foreign Language gives ample opportunities for forming an individual learning trajectory, as currently required by
the principle of student-centeredness. Conclusion. Turning to the podcasting technology in the correction of fossilization
in Ukrainian realities has great prospects in the student-centered education.

Key words: phonetic competence, fossilization, correction of mistakes, podcast, podcasting technology, artificial
intelligence, individual learning direction.

AKTyaJIbHiCTh TpoOaemMu. 3 yxBaieHHsM ©Oota mpo onanyBaHHs English as a Foreign Lan-
BepxosHoto Paznoro 3akoHonpoekty Ne 9432 npo  guage HalyBae JepaBHOTO 3Ha4YeHHs. ABia-
3aCTOCYBaHHS aHINIIMCHKOT MOBU B YKpaiHl Typ- CHELIaJiCTH, MEHEKEPH MaloTh OIaHyBaTH
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aHIiiicbky MoBy Ha wwabmi «Upper-Interme-
diate», sikuii 3a0e3MeUNUTh MOMKJIMBICTH BLIBHO
CIUIKYBAaTUCs 3 aHIVIOMOBHUMM NapTHEpamy, Ta
YMTATU JOKYMEHTH B OPHIiHAI. AJDKE HaBpsij
an Oyne yCIIIIHOI MDKHAPOAHA KOMYHIKAList
¢axiBuiB y pa3i iX (OHETHYHO XUOHOI BUMOBH,
NPUITYIIEHHS MOMWIJIOK, SKi MOXYTh CIIPHYH-
HUTH HE JIMIIE HETMOPO3yMiHHS, a i HeOakaHHs
crniyikyBarucsi. DoHeTHYHAa KOMIIOHEHTa KOMYHi-
KaTMBHOI KOMIIETEHTHOCTI € CBOTO POIY BI3UT-
HOIO KapTKOIO MOBIIS, sIKa CBITYUTH MPO PiBEHb
HOro OCBIYEHOCTI, COLIaJIbHUI CTaH, KyJIbTyp-
HUI1 pIBEHb, HALLIOHAILHY IIPHHAJICHKHICTH TOLLO.
Bixrak Baromictb (OHETUYHOI [OCKOHAIOCTI
KOMYHIKaTUBHOI ~KOMIIETEHTHOCTI ~aKTyali3ye
MOIIYKH 3arajilbHOAOCTYIHHUX Ta e(QEKTUBHUX
TexHoJorii onanyBanus EFL.

AHaJi3 ocTaHHIX ;[ocnimlcem, i myOaikanii
3aCBI/I4MB, 10 HU3KA ACTICKTIB IIPOOIeMH HOCHIIi-
3auii Ta ii KOpeK Uil 3HaMLIa CBO€E BILOOPAXKCHHS
B JIOCJI/DKEHHAX BIIOMHUX YKpaiHCBKUX JIIHIBIC-
TiB, Takux sk T.M. Ari6anosa, H.M. biunosa,
O.B. Bamuno, M.B. [lomkenko, O.B. Kupusosa,
3.M. Kopuega, K.O.Ilporononosa, I.B. Ctpaiko,
H.M. Tumomyxk, C.O. lllexaBuoga, [7], [1]. [10],
[6], [5], [13] ta 3apyOixknux — Farangi M.R.,
Jiang Y. Nejadghanbar H., Ramli. Yu H. [8], [9],
[11], [14].

BifcyTHICTb KOHCEHCYCY B HAayKOBOMY CIIiB-
TOBAapHUCTBI B OaueHH1 mpupoau Qocuiizaii Ta
3ac00iB (POHETUUHOI KOPEKIil MOBJIEHHS 37100y~
BauiB English as a Foreign Language o6ymoBuia
HAaIlle 3BepHEHHSI 0 BUCBITICHHS MCUXOIIHTBIC-
THYHOTO acCrleKkTy (ocumisaii Ta MOTeHIiamy
MOJIKACTUHTOBOI TEXHOJIOTII B 1i KOpEKIIii.

MeTo10 CTATTI € BUCBITICHHA YMHHUKIB, SKi
CIPUYMHSAIOTH (OCUITI3AIII0 Ta 06rpyHTyBaHH;1
€(EKTUBHOCTI MOJKACTUHIOBOI TEXHOJOTIl SK
3aco0y Kopekii (OHEeTHYHOT KOMITETEHII]].

MertonoJioris Ta MeTOAU JOCTIIAKEHHA. 3a
METOU OOMpaEMO — 3arajlbHOHAYKOBi: OMHCO-
BUIA, KOHTEHT-aHaMi3y, 1HAYKIIl; METOI! JIiHT-
BICTUKH: (YHKLIOHAJBHUNA Ta KOHBEpPCAIITHOTO
aHaJi3y JIHIBICTUYHUX MPAKTHUK.

MeTo10JI0TiYHOI0  OCHOBOIO  JIOCIIIDKCHHS
MaeMo (iTOCOdiro B3a€MOOOYMOBICHOCTI MOBH
Ta MHCIeHHS B mpaisix B.pon I'ymbGonbara,
0.0. Tore6Hi, E. Cemnipa, aHTpOnOLEHTpUYHUI
TIOCTYJIAT JIHIBICTHKU — «MOB ICHY€ B JIFOIMHI, JUIs
JIFOJMHY 1 peasyeTbest uepes sropuay» (B. T'ak).
Binbi OK/IaHO METOHOMOITYHI 3aCay JIHIBIC-
TUYHHX JIOCTI/PKEHb BUCBITICHI HaMu y [12].

Buxiax ocHOBHOTO MaTepiay 10C/TiIKeHHs.
JlocBi BHKIAJaHHS AHIIIMCHKOI MOBU A€ Mij-
CTaBH TOBOPHTH IIPO TOLIMPEHICTH SIBALIA POCHIi-
3allii y MOBJICHHEBIH NPaKTyLl 3100yBadiB 3HaHb.
[onsrra «fossilization» yBiB y 00ir aMeprKaHCKUI
minrsict Larry Selinker. «S research, he pointed out

that the fossilization of a second language learner
means that some markers, rules, or usages of their
native language are stuck in the language system to
be learned» [9].

@ocwumizalis MPOSBISETHCS, 30KpEMa, TaK
3BaHOIO IHTEP(EPEHLIi€l0, 32 AKOi HaJ BUMOBOIO
AHIIIMCHKOI0 MOBOIO JIOMIHY€ apTUKYIIALUS pin-
HOT MOBH. POHETHYHI 1e(heKTH MOBJICHHS BU3HA-
I0TbCSL OJHUMH 13 HAMCKJIAJHIIIMX JUIS KOPEKLi.
HaiinommpeHinn NOMHUIIKH, 33 CIIOCTEPEKEHHAMHU
T.M. Ari0anoBoi, MposIBISIIOTECSI B apTUKYIALIT
anpokcuMaHTiB. «If we compare with the Ukrai-
nian language, our experience in teaching Ukrai-
nian students manifests incorrect pronunciation of
English dental (or interden-tal, that occur in some
varieties of English) fricatives /d/ and /0/, bilabial
consonants /p/, /b/, and /m/, glottal fricative /h/,
velar nasal /1/, labio-velar approximant /w/, retro-
flex approximant /y/, since they are absent in our
native language» [7, p. 152].

[IcUMXOMIHIBICTUYHI ~ JOCHIPKEHHS  JIOBO-
JIATH HEBIZABOPOTHICTH IIIMOOKOTO Ta TPUBKOIO
BILIMBY MEPLIOi — PiJHOI MOBH MPOABOM (OCH-
Ji3aiii BUMOBH Ha ONAaHyBaHHS JPYTOI MOBOIO.
3rajaiiMo mpo B3a€MOOOYMOBJICHICTH MOBH Ta
MUCIIeHHs B yueHHsX B.don I'ymbonpara, 0.0
[Tore6Hi, E. Cenipa. «MoBa € Te, SIK AyMarOTb»
(E. Cemip), a mymaroTh 101U, K BiIOMO, PiAHOIO
MoBoo. Ha nipomy 1pyHTI #f popmyeThest doHe-
THYHe «cKkam’ siHiHHS» (fossilization) mMoBneHHS
iHO3eMHOI0 MOBOIO. Toxk (hOoHETHUHI Bagl MOB-
JICHHS, HEBIJIBOPOTHICTh «CKaM’ SHIHHSI» Mae
CBO€ BUIIPAB/IAHHS.

doHoONOTiYHl Ta CHHTAKCHYHI BIIMIHHOCTI
MK PITHOIO Ta APYTOI0 MOBOIO HPOSIBISIOTHCS
HEraTMBHHUM BIUIMBOM Ha €MOILliiiHe caMoro-
ayTTs 3100yBayis 3HaHp EFL. [To0iunum edek-
TOM yCBIJOMJICHHS (DOHETHYHOI XHMOHM CBOIO
MOBJICHHS € T€, L0 CTYACHTH BIAYyBaKOTh cebe
HEKOM(OPTHO y CHUIKYBaHHI 3 BHKJIAJaueM.
Iocriiini 3ayBaxkeHHs 3 OOKY BHKJIA[a4a L1010
HE/IOCKOHAJIOCT] BUMOBH BUKIIUKAIOTh y CTY/ACH-
TiB HEB/IOBOJICHHS Ta NPArHCHHs YHUKHYTH iHO-
MOBJICHHSI, TOX INPU IEPIIN HArojl BIAAAOTH
nepeBary CIijKyBaHHIO PiTHOIO MOBOIO.

[TpoBenene Omil-omMTYBaHHS IIOAO CTaB-
JIeHHs1 3100yBaYiB 3HaHb 110 BUNIPABJICHHS (OHE-
TUYHUX BaJl MOBJICHHS 3aCBIIYMIIO: HETaTUBHE
CTaBleHHS Yy 44 BIJICOTKIB ONMUTaHUX, Oaiimy-
JKICTb BHKa3ajad 37 BIACOTKIB, IIO3UTHUBHE CTaB-
neHHs — 11, pemra He BHU3HAYWIACSA 3 BIAMO-
Bij1t0. ToX CTBOpEHHS aTMOc(epy MO3UTUBHUX
eMOLill Ha 3aHATTAX Mae BaroMe 3HaueHHs. I3
JOCBiy BHUKJIQJaHHS aHTIIWCHKOI MOBH MaeMO
3a3HAYUTH, IO JOCIITH CHPUATINBOIO €MO-
[iHOTO 3a0apBIICHHS HABYAIBLHOTO IPOIIECY,
HOJIMIIUTY CTaBICHHS 0 3ayBa)kKeHb BUKJIaa4ya
MOXHA BKpaIICHHAMHU (OpPMaTy ebIOTeHMEHTA.
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HpaKTI/IKa omanyBanHs EFL, cBimuuTh, 110
Ha 3aBajll MOMOJAHHS (bocmmauu Ha J0JIaTOK
710 00’€KTHBHUX NPUYMHH — JOMIHYBAaHHS apTH-
Kyssiuii pifHOT MOBH — JIOJAIOTHCS BiJCYTHICTH
KOMYHIKallii 3 HOCIsIMH aHIJIIHCHKOT MOBHU Ta/a0bo
HEXTYBaHHs BHUKJIaJadaMHd BUKOPUCTAHHS pelie-
BAaHTHUX aynioQaiiiB (MOIKACTIB) K KOPUTYIO-
40ro (POHETHKY 3aC00Yy.

[Ipore Bimomi ¥ Bumagku (OHETUUHHX Ba
CaMoro BUKJIA/1a4a, BUMOBY SIKOTO CTY/ICHTH CIIPHIA-
MaloTh SIK €TaIOH. Y 0ararbOX BUIAIKaX BHUKJIA-
J1adi He BU3HAIOTh MOPYILEHHS op(oeriuHuX HOpM
BapTUMHU YBaru HEAOMIKaMH, TOK HE BUIIPABJISIOTH
BUMOBY CTY/ICHTIB, 30CE€PEI)KYIOUHChH, TOJIOBHO, Ha
rpaMaTHyHii TPaAMOTHOCTI 1 TUM CaMUM POOJIATH
CyTTeBY OMIJIKY. Ko)kHa 13 3a3HaU€HUX MEPEIIKO/L
3 BUNpPAaBJIEHHS (DOHETUKHY MOBIJICHHS JIMILIE 3aKap-
OOBy€e «CKaM’sIHIHHS» y HaM’aTi CTyrneHTa. Tox
INOJIMIIMTH HA CaMOILIMH (OpMyBaHHs (HOHETHY-
HOI KOMIIETEHII]l, SIK 1 BUSBUTH OPCTKY MO3HUILIO
o0 i KOperyBaHHs, He € BUIpaBaaHuM. OnTu-
MaJIbHUM CIIOCOOOM, SIKHMI HE BUKJIUKAB OM HEBIO-
BOJIGHHS y 37100yBaya 3HaHb, Ma€ CTaTu 3abe3re-
YEHHSI MOKJIMBOCTI CaAMOIIEPEBIPKU MPABHIIBHOCTI
BJIACHOi BUMOBH 4epe3 3ICTaBICHH 1i 3 aBTEHTHY-
HUM ayniogaiioM, IMOAKACTOM 332 MEHTOPCHKOT
GbyHKIIT BUKIIa1a4a.

Oco6mnuBoi Baru ¢oHeTnyHi nepexTu HabyBa-
I0Th B omnaHyBaHHI Aviation English. BaromicTs
(hocumizawii B 03By4eHHI CTaHIAPTHUX (paseoio-
rismiB Language for Specific Purposes BusHauae
TOM (hakT, 110, HA BiAMiHY BiJl BaroMOCTi 3BHUY-
Hoi (onetuku Language for General Purposes,
00yMOBJICHOT HAIlIOHAJIBHOIO KYJIBTYpOIO, SIBHILE
¢ocumizanii B Aviation English Mmoxe cipuunHuTH
HEOE3MEKOB HACIIAKH B IPOQECiiiHIi AisIbHOCTI
asiacrienjanicra. He Gepyun 10 yBaru 3asHadeHi
BIZIMIHHOCTI, HC BHUIPABISIOYM (DOHETUKY MOB-
JICHHs. MaiOyTHIX aBlaclelialicTiB, BUKIaxa4i
MPOBOKYIOTh iX MpoQeciiiHy HEempUAaTHICTh. SIK
MU yxke 3a3Hadyaiu «y Aviation English, ¢paze-
OJIOTI3MH MalOTh CIEIM(DIYHY, YITKO BU3HAYCHY
¢)0HeT1/u<y BUKOHAHHS, siKa 3a0e3leuye Hecxo-
KICTh 1X BUMOBHU 3 iHIIMMHU T'OJOCOBUMH KOMaH-
JlaMu, a BiiTak 1 0e3NOMMIIKOBICTh B 1X PO3yMiHHI.
OcobmuBo 11e cTocyeTbesi BUMoBH 1udp. Hampu-
KJ1aJ1, 00 BUMOBY YHCIIa 1B’ ATh HE MOXKHA OYII0
CIUTyTaTd 13 BUMOBOIO 4HMCla II'ATh. Tak camo
¢pazeonorizm while we wait HEBaXXKO PO3UyTH SIK
line up and wait» [4, c. 25]. B aBiamiiftHux nepe-
MOBax ()OHETUYHA HETOUHICTh MOXKE OOCPHYTHUCS
HETOPO3yMIHHAM 1, SIK HACIOK, HEOE3NEKOIO.
Tox popmyBaHHS (OHETHUYHOI KOMIETEHIIT Ma€e
CTaTH MPEAMETOM MPHUCKIIUIMBOI yBark BUKJIa1aqa
aHIIIMChbKOT MOBM 3a (haxoM amiacrernianicra.
Cami X CTyAEHTH HECHpPOMOXHI 10 (POHETUYHOL
peduekcii 3a BIACYTHOCTI MOXJIHMBOCTI 3iCTaB-
JICHHSI BJIaCHOI BUMOBH 13 aBTEHTHYHOIO.
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Biomax ynuxnymu gocunizayii npu onamy-
eanni English as a Foreign Language npax-
MUYHO Hemodcaugo. Ilpome noninwumu 6uMogy
MOACIUBO | ROMPIOHO.

doHeTHYHa HOPMATHBHICTH MOBJIICHHS € 3Ha-
YUMUM TIOKa3HUKOM BOJIOAIHHS 3700yBadeM
3HaHb KOMYHIKaTHBHOIO KOMIIETEHTHICTIO, Map-
KEPOM €BPOMEHCHKOCTI OCBITH. PeanmpHa MOXK-
JMBICTH KOpeKUii (ocuiizaiii Hapasi Ga4uThCs
y 3aJTy4eHHi JJ0 HABYaJILHOTO MPOLIECY MOAKACTIB.
Hespaxar04y Ha IHHOBALIHICTb IOJKACTHHIOBOL
texHonorii HaBuaHHs EFL, 3aximHi myOmikarii
PSACHIIOTh TIO3UTUBHUMH Bi,Z[FyKaMI/I ITogxactu
SIK JIONOMDKHI 3aC00U 110 TPAJULIHHOT METOAMKH
HABUAHHS, & B OKPEMHUX BHIIAJKAX 1 SK OCHOBHI,
O3UTUBHO Cce0e 3apCKOMEH/IyBaIN Y TPAKTHKAX
BIIOMHX YHIBEPCUTETIB CBITY Ta Ha PIBHI TECTy-
BaHHs i B YkpaiHi. 30kpeMa, BapTO BiJ3HAUYUTH
pe3yIbTaTi MacluTabHOro eKCIICPUMEHTY, POBe-
nenoro [10] Ha ocHOBI BI/I6lpKI/I CTY/ICHTIB 1HXXe-
HEpHUX crierianbHocTed. Toxk BU3HAHHS TO/KAC-
tuHroBoi TexHoJjorii HapdanHs C.O. [1lexaBoBoro
ta K.O. [IpoTornonoBoro «HalCy4acHiIIow iHTep-
AKTUBHO-KOMYHIKAaTUBHOIO ~ TEXHOJIOTi€O»  [6]
BUIA€THCS LILITKOM BUTIPABIAHUM.

bararoBuMipHICTh MOAKACTY HE Aalia 3MOTH
OHO3HA4YHO WOro Bu3HauuTH. llomynsapHuii Ha
3axomi The New Oxford American Dictionar
Ja€ JTOBOJII 3arajibHe BU3HAYCHHS, SIKE HE pO3-
KpHUBA€ MOJKACT K HaBYANbHHUM MaTepian. Tox
y IUIaKTUYHOMY KOHTEKCT1 HaM IMITIOHY€ BHU3Ha-
yerHs Ramli. «Podcast is one of interactive
medias applied to support learning process in the
classroom in developing listening and speaking
skills» [11, p. 189].

IIpoBe/ieHi eKCIIepUMEHTaIbHI  OCIIDKCHHS!
[10] 3acBimumnm, 10 IMIUIEMEHTALlisT OPUTIHAb-
HUX aHIJIOMOBHUX IOJKACTIB Y HaBYaJIbHUN MPO-
Iec ICTOTHO BIUIMHYNA Ha ¢opMmyBaHHS (oHe-
TAYHOI KOMIIeTeHIIi. J[umakThyHa 3HAYMMICTH
MO/IKACTUHTOBOI TEXHOJOTIi K 3ac00y KOpEKIii
docuizarii KpUETHCS, TOJIOBHO, Y 3BEpHEHHI J10
(OHETHYHO aBTCHTUYHUX, TEMATUYIHO OPi€EHTOBA-
HUX ayli0(aiiB sK eTajoHiB MOBIICHHs. Bukia-
a4y Ta ¥ cami CTYACHTU MAloTh IIAPOKI MOXKITH-
BOCTI OOMPATH B IHTEPHETI [OJKACTH, PEICBAHTHI
Bumoram Hard skills. A 3a BifcyTHOCTI MOTPiIOHUX
Ui ornanyBaHHsT Aviation English Bukmamag mae
MOXIJIMBICTh CTBOPIOBATH BIIACHI TOAKACTH Ta
po3Milary ix B mI00aNbHIM Mepexi caMOCTIHHO.
3aYBa)KI/IMO o mepexxa Web 2.0, maroun unma-
JIUiH PECYPC MOAKACTIB PI3HOI (pax01301 opieHTauii,
HaJ/Ia€ MOXKJIMBOCTI 3aBaHTA)KyBaTH i BIACHI.

MeToguyHO ~ TOJKACTUHIOBA  TEXHOJOTIs
nependoavyae sk lH,ZLI/IBl,Z[yaJIBHy, TaK i TpyIHOBY
poboTy, K B ayIMTOPHIH, TaK i B AMCTaHUIMHIN
dopmi, K 3a HACTAHOBOIO BUKJIAJava, TaK i 3a
iHIMBigyanbHO o0OpaHuM myTiBHUKOM. Ilpo-
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JYKTUBHUM METOAOM KOpeKuii ¢ocuimizauii
BU3HAETHCS AY/IIOBAHHS MOJKACTIB 3 HACTYI-
HUM OOTOBOpEHHSIM iX 3MicTy y (opmi aiajory.
AynitoBaHHS TIOJKACTIB JacTh opdoeniyHuit
€TaJIOH, a OTXKE PO3KPHE MOXKIIUBOCTI CllyXadam
st camopeduiekcii mono BiracHoi BumosH. [lia-
JIOTI4HICTH K€ MIATOTY€ CTYACHTIB 10 Mpodeciii-
HOTO CIIIKYBAHHS 3 HOCISAMH aHIJIIMCBKOT MOBH.
VY mpomeci Jianory Ha TeMy IMOYyTOro B IOJI-
KacTi Bi10yBa€eThCs (POHETUYHA B3a€MOKOPEKIIis,
fonaetbest Gobist TNPUITYCTUTHCS HOMUJIKH, pea-
JI3Y€ETHCS TICUXOJOTIYHUN epeKT MOTHBaLii Ha
BIOCKOHQJICHHSI MOBIICHHSL.

OKpiM TOrO, 13 J0CBI/y BUKIIA/JAHHS IHO3EMHOT
MOBH BIJIOMO, 1110 Ha YCIIIIHICTb ICTOTHO BILIMBA€E
eMolliiiHa armocgepa, sika CKianacs B HaBYAJIb-
HOMY Mpolieci. Binrak BUkiiaiau Mae aKIieHTyBaTH
yBary 3700yBa4iB 3HaHb Ha MO3UTHUBHUX MOMEH-
Tax MOBJICHHEBUX 3PYLICHb, 3a0€3MCYMTH YCBI-
JIOMJICHHSI BIIacHoi ycmiusocti. IIpore peasnbHa
OL[IHKA YCIIIXy KOXKHOIO Y4YaCHHKa [iajory Mae
BU3HAYATUCs] BUKJIA/a4eM 3r1/IHO CTYIICHS 10TpH-
MaHHs op(boequHx HOpM, BMiHHs OyayBaru
pedeHHs Ta 3aB’S3KM MDK HUMHM, BHSBJICHOTO
TEMITy MOBJIEHHS TOIIIO.

ABTOpPOM CTaTTi B MUJIOTHOMY EKCIIEpUMEHTI
arpoOoBaHa [iaJloroBa METOJIMKA y IPyIi CTyJeH-
TIB TPETHOTO KypCy Ha OCHOBI OOrOBOPEHHs 010~
cdepu anrmomoBHuX Aianoris (https://learnenglish.
britishcouncil.org/general-english/podcasts/
series-1). SIK HACIIOK — aKTHBHICTb, HEBUMY-
LICHICTh, 3ALIKABJICHICTh 1, TOJIOBHO, PE3yIIbTa-
THBHICTb. 3BICHO, IaJIOTOBHH METOJ, MOXIJIMBO,
€ HaWOLIBII PO3POOIEHUM, NPOTE BiH HE € €IMHO
MOXJIMBUM. MeTo1 Mae oOMpaTucs BUKIAAAa4eM y
3aJIeKHOCTI BiJI piBHS 3HAHb CTY/ICHTIB, X KUTbKOCTI
Ta iHIMX (akTopiB. g caMmocTiiiHOT po6OoTH Ha
JIOTIOBHEHHS 70 ay/IiFOBaHHS IMOJKACTIB PEKOMEH-
Jy€ThCsl CIIUIKYBaHHS B OHJIAMH-4aTi 3 aHIJIOMOB-
HUM CHIBPO3MOBHUKOM. Y SIKOCTI aBTEHTHYHOIO
Marepiaixy Uil MPOCIYXOBYBaHHS JOLLIBHO CKO-
PHCTATUCS AaHITIOMOBHUMH ITOAKACTAMH, SIK1 TTOILIH-
protots paziocranuii (RFI, RTL, France Culture,
France inter), TenepamiomoBHi opranizauii (BBC),
tenexkaHas (CNN, France 24, France 2)

Hopeuro Oyzne Harajard Hpo LIOHHO 3arly-
weHy B YKpaiHi HaliOHATbHY IUIaTopMmy Ha
JIONIOMOTY Oa)karouyMM BUBYATH aHINIIHACBKY MOBY
(https://nv.ua/ukr/ukraine/events/angliyska-mova-
v-ukrajini-uryad-zapustiv-platformu-future-
perfect 50364975.html.  Hapuanshuit  pecypce
AHIIIACHKOT MOBH BiZ KeMOPHIKCHKOrO yHiBep-
CHTCTY CTa€ JOCTYIIHUM JUIsl YKPAIHCbKUX BHKJIA-
J1a4iB Ta CTY/ICHTIB.

Hapasi 3a pe3ynbraramMu MpoBEIEHOTO HAMHU
OuiL-OnUTYBaHHs HAHOLIbII BIJOMOK Yy CTy-
JICHTCbKOMY KOJIi € iH(opMaLiiiHa TEeXHOJIOTis
Prometheus. Ii minmicTs momnsirae B TOMY, LIO

«ocBiTHA 1arpopma Prometheus 3amyckae
BcecBiTHIll  OHJIal{H-YHIBEpCUTET, sKa HaJaae
YKpaiHIsiM Oe3IIaTHuil JOCTyI 10 KypeiB Hai-
Kpamux yHiBepeutetis csity» (https:/tykyiv.
com/news/ukrayintsi-otrimaiut-bezplatnii-
dostup-do-kursiv-krashchikh-universitetiv-
svitu-tse-novii-proiekt-prometheus).

BrimHo Big3HAYMTH, IO Hapasi «yKpaiHCBKi
BUCHI LIKABIATHCSA IEPCICKTHBAMM 3alydCHHS
HelipoMepexki B OCBITHIH mpoliec Ha pi3HUX HOTo
eranax Ta B PI3HHX (popMax — BiJ moOy10BU
e(eKTUBHOT KOMYHIKAIIIf{HOT CUCTEMHU 10 HaJaro-
JOKCHHS! TIPOTHO3YBAHHSI yCIIIIHOCTI 3/100yBaviB
pi3HHX PiBHIB BHLIOI OCBITWY [2, . 11]. | HE Ges3-
yemimHo. OctanHi 3100yTKH B iHpOpMamiiHIX
TEXHOJIOT15IX, 30KpeMa, ITY4YHOTO IHTEJIEKTy BHO-
CSTh 1CTOTHI KOPEKTUBHU Y 3aCTOCYBaHHS IOJKAC-
THHTOBOI TEXHOJIOTIT HABYaHHA. 34 AUCTAHIINHOL
(hopmu HAaBYAHHS MO3UTUBHO BHAUIIETHCS 31aT-
HiCTh, cKaximo, moaudikamii ChatGPT-4 ctBo-
proBaru ayﬂlo(bannu Ha 3aj1aHy Temy, 3abe3rneuy-
BaTH CaMONEpeBipKy (POHETUUHOI YHOPMOBAHOCTI
mosneHHs. Momudikamis ChatGPT-4 MyITHTH-
MEJIFHICTIO, e(eKTHBHMM 3BOPOTHIM 3B’SI3KOM
3abe3nedye OUTbII AUAAKTUYHI MOXKIUBOCTI JJIs
B/IOCKOHAJICHHSI MOBJICHHS, INOPIBHSHO 3 IIOIIe-
peaHiMu MOAUGIKAIIAMU MITYYHOTO IHTEJIEKTY.
Aynioindopmariis J0NOBHIOETbCS IH(OpMALI€EtO
4yepe3 MOBY TuIA, PyXd, BUpa3 OOINYYs, KECTH
Tomo. A 3actocyHok Lookout 3a6€3neqye 03BY-
YEeHHSI TEKCTIB Ui JIFOACH 13 BajaMH 30Dy, SIKe
CTaHOBUTb YYTTEBY OCHOBY JJIsI PO3BUTKY HE
JIMIIIE MOBJICHHS, a i MUCIICHHSI.

[To3a TMM, NMOAKACTUHIOBAa TEXHOJOTIS OBO-
aoxpinnsa EFL y cnomyueHHi 31 IITy4HUM 1HTe-
aektoM (opmye manmmadT iHAMBIAYaTbHOT
TpaekTOpii HaBYaHHS, K L[LOTO Hapa3i BUMarae
HPUHIUI CTY/ICHTOLICHTPHU3MY.

Ocranni Moaudikarii IITyYHOTO IHTENEKTY
3/1aTHI FeHEPYBATH TOKACTH, «CTBOPIOBATH TEKCT,
CXOXKHMI Ha TOM, 110 HANMCAHUH JFOAWHOIO, 1 M-
TPUMYBATH CTUJIb PO3MOBH, 110 3a0e311e4ye OLIbLI
peamcqul TPUPOJIHI J1a7I0TH [2 c. 6]. Ile nano
MiJICTaBH MOIIMPEHHIO TIOMYTICTUYHIUMHU Mass
media Te3 NpPO MNEPCHEKTUBY MiAMIHA BHKJIa-
Ja4a IITYy9HUM iHTenekToM. Toxx mopedHo Oyre
3a/aTUCs IIMTaHHSIM, Yd CTAHe cama JIOCKOHAIa
1H(OpMAIIHHO-KOMYHIKATHBHA TEXHOIOT sl TTOBHO-
IIHHOIO 3aMIHOI0 <«CKMBOD» ydyacTi BHKJIajga4a?
Biamnosiap — 0HO3HAYHO, Hi, yXke 60/1ail ToMY, 1110
IITYYHHUH IHTEJIEKT HE € COLIaIbHIM «CyO’ €KTOMY,
O0TSHKEHUM MOPaJIbHUMU HOPMaMH, ajie eeKTHB-
HHM TTOPAIHUKOM I1e/Iarory — Takx.

OHax rOBOpHTH PO HO3UTUBHI MOMEHTH IMII-
neMeHTalll 1HPOPMALUHUX TEXHOJIOIH B OCBI-
Ty 1 HE BII3HAYUTH MOXKIMBI PU3HMKH He Oyxe
00’€KTUBHUM MiAX0J0M. BapTo BpaxyBaru ii 3acte-
PEXEHHs, CKaKIMO, LI0/I0 MOKIIMBHX 3JI0B)KUBAHb
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IITYYHUM IHTEJIEKTOM IIUIIXOM MOKJIAJaHHSA Ha
HBOTO BUKOHAHHS 3aBIaHb. TakoX IIiJHIMACTHCS
MIUTaHHS PO MOMJIUBI TOPYIIEHHS KOH(IICHIIN-
HOCTI, ocoOucTux Aanux. [Ipore, sk 3a3HAYaIOTH
C.O.ITomnacos Ta O.B. Martsiifuyk, «yci HeOe3neku
MOXYTb OyTH ITOM SIKIIIEHI 200 3MEHIIIEH] 3a JI0To-
MOTO0 BIJMOBIIHUX cTparerii i momituk. Hampu-
knaj, e Moxe Oytu BukopuctanHs ChatGPT sk
JIOTATKOBOTO PECypCy, a HE €IUHOTO JDKeperna
iH(opmarlii, HaB4aHHS YYHIB KPUTHYHOMY MHC-
JICHHIO Ta HABMYKaM poOOTH 3 IH(opMALIErO, Bpa-
XyBaHHsI €TUMHUX ACIICKTIB Y BUKOPHCTAHHI IITyY-
HOTO iHTeNeKTy...» [3, c. 151]. bepyuu no yBaru
3ayBa)KEHHS LIOJI0 «BpaxyBaHHs €TMYHUX AaCIICK-
TIB Y BUKOPUCTAHHI LUTYYHOIO IHTEIICKTY, BAXKO
IIOTOJAMTHCS 3 HPOIO3ULIEI0 JOBIPUTH LUTYIHOMY
IHTENEKTY «OIUHIOBaTH BHUKOHAHI CTyAEHTaMH
3aBJIQHHS Ta BUCTABIIATH OLIIHKH,. .. 3pOOHMTH IPO-
LieC OLIHIOBaHHs OLIbLI 00’eKTBHUMY [2, c. 13].
CHipHICTh NPONO3ULII NOJISTae Y HEMOMXKIMBOCTI
3BECTU TPOIEC OLIHIOBAHHS 3HAHB JI0 CYTO (op-
MAaJIbHUX KPUTEpIiB, a BUATH 32 MEXI alropurMy
LITYYHUHA 1HTENEKT He 31aTeH. Binrak po3paxoBy-
BaTk Ha 00’€KTHBHICTb 32 yMOB HEI00POYECHOCTI
CTy[eHTa HE JOBOIMTBbCS. BHKIMKAE CyMHIBHU
1 3/[aTHICTB WITYYHOIO 1HTeJ1eKry Ha TJIi YHCEJIbHUX
Bapialiif Ta BapiaHTIB aHIIIICHKOI MOBH JIO PO3-
Ii3HAHHS Ta OL[IHIOBAHHS (POHETUYHOI BUBIPEHOCTI
MOBJICHHS CTY/ICHTA.

Hazaran izes 3aqyuyuTH IITyYHUH 1HTENEKT
710 PO3Ii3HAHHS HOro K KOMIO3HULIN Yy BUKOHA-
HUX CTYJICHTaMHU 3aBJaHHIX HE Ma€ MNepCIeK-
tuB peanizauii. LTyuynuii «po3ym» He 31aTeH
10 camopediekcii, a 0Tke pO3KPUBAETHCS MOJIE
MOXJIMBOCTEH 3JI0BXKHMBaHb. bBuIbII KOHKpETHI
3aCTepeXEeHHS Ta PEeKOMEHJalii MOXKHa Harpa-
LIOBAaTH JIMIIE 332 TPUBAJOI MPAKTHUKU 3aCTOCY-
BaHHS IITYYHOTO 1HTENIEKTY.

[lizcymMKOoM yChOTO 3a3HAUEHOTO Ma€ CTaTH
BIJIIIOBIIb HA OCHOBHE MUTAHHS — YU 3a0€3I1EUnTh
MOJIKACTUHTOBA TeXHOJOTis HaBdaHHs English as
a Foreign Language nozonansst pocuizanii. Bin-
TOB1/1b — B a0COJIFOTHOMY BUMIPI — Hi, aJIe ICTOTHO
CKOPEKTYBAaTH, 3BICHO, 3MOXE. Cam byHnnarop
BUYCHHSI TIPO (bocun13auno Larry Selinker 3a3na-
yaB, 1o «fossilization is an inevitable psychologi-
cal mechanism in the interlanguage that is difficult
to change, even as one age or learns more about
the language» [9, p. 386]. Tox 3a ycmix MoxHa
BBO)XAaTH HABITh HAOMIKEHHS 10 (HOHETHYHOT
HOPMAaTUBHOCTI. A €(eKTHUBHICTh MOIKACTHUHIO-
BOT TEXHOJIOTIi B MOM’ SIKIIICHH1 siBUIIA (hOCHITI3a-
Lii IMITBeP/DKEHA BIJOMIMH MPAKTHKAMA.

B onanyBaHHI aHIIIHCHKOT MOBH 3a (paxoM asia-
crieriaicra 3acobamu MOJKACTIB 110 yxKe 3a3Hade-
HOI KOpeKwii (ocutizauii, 10Aar0ThCsl 30aradeHHs
(haxoBoro mIocapisi Ta JOCATHEHHS peepeHIITHOT
TOYHOCTI KOHBEHIIIHHO 00yMOBJIEHUX (hpa3eooris-
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MiB. Takoro € ¢pazeonoris Aviation English, pede-
peHiiiiHo yHopMoBaHa 3a ctangapramu [CAO.

I nHa 3aBepmieHHs. Ha i 3acrepexeHb Bif
MOXXJIMBUX 3JIOBXHBaHb IITYYHUM 1HTEJIEKTOM
3m00yBayaMH 3HaHb 3pPOCTa€ Bara MOTHUBAIi Ha
OTPUMAaHHS 3HaHb, CTBOPEHHS JIEP>KAaBOIO OMHUTY
Ha 3HaHH, a He iX imitanito. Tox, HaBiTh Oepyun
JI0 yBaru MOXKJIMBOCTI KOKHO1 HACTYITHOI MOJU-
¢ikamii MTYYHOrO IHTEIEKTY, MPOBIAHOIO 3aJU-
LIMTBCS POJIb BUKJIAa4a y (popMyBaHHI He JHLiIe
haxoBoi KOMyHlKaTI/IBHOI KOMITETeHTHOCTI 31(06y-
BayiB 3HaHb, a i BUCOKUX MOPAJIbHUX SKOCTEH.

Binrak, moenHanHs iHQOpMaLIHHUX TEXHOIIO-
ril 13 TBOPYICTIO BHKIJIagada 3abe3mneuye eexT
CHHEpTii B iHTeHCU(IKaIil HABYAHHSI.

BucnoBku i nponosunii. Takum unHOM, MaEMO
3a3Ha4UTH, 1110 Mpobiema (ocuiizanii 3 yxBaJjeH-
HsAM BepxoBHoro Pa010 3ak0Hy IIpo 3aCTOCYBaHHS
AHIIIHACBKOT MOBHM B YKpaiHi, HaOyBae Baromoro
3Ha4eHHA. A JUIA  aBiacrieniaiicra (OHETHMYHA
JIOCKOHAJTICT MOBJICHHs sIK ynHHUKa hard skills
HalyBae 111e i 6e3MEeKOBOr0 3HAYECHHSI.

Jlocipkennst npupoay pocwmmsauii cBixdarh
npo i 0OyMOBJIEHICTh BIUIMBOM DIHOI MOBH Ha
onanyBanHsi EFL. Buknanmay, 3a TBOp4oro miu-
X0y JI0 3aCTOCYBaHHSI TIOJIKACTIB, 37]aTEH 1CTOTHO
IOM’SIKLUMTH 1 IPOSIBH. AY/iFOBAHHS aBTCHTUIHHX
QHIVIOMOBHHX IIOAKACTIB JIa€ CTyACHTaM opoe-
HIYHUN 3pasoK [ CaMOIEPeBIPKH B yMOBAX SIK
JMCTAHINAHOI, TaK 1 3MimaHoi (opM HaBYaHHS,
HexrtyBanHs Kopekuieto Gpocuiizarii B onaHyBaHH1
Aviation English cranoButh Oe3mekoBy 3arposy
B 1podeciiiHiil AisIBHOCTI.

lcToTHI 3pyLICHHS B KOPEKLUi (bocnmfsauu J0CsI-
TalOThCs IMIUIEMCHTALIEI0 B HABYAJIbHUM mporec
LITYYHOTO IHTEJICKTY, KUl (DYHKUIOHAIBHO 3Miii-
CHIOE POIIb CHMYIISIKPA Jallory 3 HOCIEM aHIIii-
CbKOT MOBH. 32 HAJIe)KHOI OpraHi3aLlii HaBYAIbHOIO
MPOLIECY TOAKACTHHIOBA TEXHONOTIA 13 3aITydeH-
HSM IOTYYHOTO IHTEJIEKTY CTaHOBHUTh TOTYKHHIA
3acib lHTeHCI/I(blKaLIII HaBYAHHS 1HO3EMHII MOBI.

B ykpaiHChKHX peatisix 3BepHEHHs 10 MoJKac-
THUHIOBOI TEXHOJIOTIT B KOpekuii (ocumizamii Mae
BEJIMKI TMEPCHEKTUBH 32 CTYACHTOLIEHTPOBAHOIO
HABYAHHSL.

VTiM BHKa3aHI HAaMH MOJOXKEHHS Ta OLIHKH
o0 €(eKTUBHOCTI TOIKACTUHIOBOI TEXHOJOTIT
HABYAHHS Y CIOJMYYEHHI 31 IUTYYHUM IHTEIEKTOM
CITIJT pO3IISIIATH SIK TI0JIE JUISL TUCKYCIH Ta SIK MOX-
JIMBUIA METOJIMYHHI OPIEHTHUP II0A0 KOpEKii hocu-
mizauii B onanyBaHHi English as a Foreign Language.

3a NpakTUYHUMH HaCIiJKaMH 3alpOIOHOBa-
HOI TEXHOJIOTii HaBUaHHS HaJEXWUTh BH3HAya-
TUCS 13 HampsIMKaMH MOJANBIINX JOCIiIKEHb.
3 4acoM MOXYTb BUCBITIIUTHCS HOBI MOXJIUBOCTI
3acToCcyBaHHA  1H(OpMAIIMHUX  TEXHOJIOTIH,
3311 OCBOEHHS IKMX MalOTh OyTH HampalboBaHi
BiJIMIOBITHI METOJUYHI PEKOMEHAIII].
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FEATURES OF GENDER STEREOTYPING IN ADVERTISING

Despite the trend towards tolerance in the world in recent years, the advertising market often remains faithful
to the tools of gender discrimination, continuing to create stereotypical gender images. This tendency has a nega-
tive impact on society and hinders its development in the modern dynamic world. Gender stereotyping becomes
a problem because advertising materials have the potential to evoke various emotions in consumers, and if they are
gender-biased, this can deeply penetrate the subconscious of individuals.

The theoretical basis of the research is presented based on the scientific works of L. Andrushko, which discuss
advertising strategies for constructing normative gender discourses, the works of T. Melnyk, which outline the
main gender roles and stereotypes underlying gender theory. Also, within the research, the works of such scholars
as M. Kimmel, 1. Broverman, U. Lipmann, E. Oukley, S. Pavlychko, T. Marchenyuk, and others were studied.

The aim of the article is to identify the behavioral forms of consumer perception of advertising products using
gender stereotyping.

The scientific novelty of the obtained results: mechanisms of the influence of advertising with gender stereotyp-
ing on consumer opinion are outlined; the advertising market with violations of norms regarding gender representa-
tion has been studied.

In conclusion, it should be noted that the research has shown that the Western advertising market uses gender
narratives much less frequently than before, however, stereotyping still remains a common phenomenon among less
popular brands. One of the most widespread problems that remains relevant in advertising production is sexual ob-
Jectification, when the human body is used as an object or decoration element. Vulgar and inappropriate portrayal
of individuals under the guise of «human body aesthetics» can lead to serious consequences, including violence.
Gender models that are systematically transmitted have a property of deeply rooting in the consciousness and
changing the thinking of consumers. Some advertisers, especially those working with lesser-known brands, still
believe that using stereotypes is the best way to convey their message to consumers.

Key words: gender, stereotypes, advertising, market, image.

Tersna ®icenko, Oxcana bamion, FOmiana Pockosincbka. OCOBJIMBOCTI 3ACTOCYBAHHAA
T'EHAEPHOI CTEPEOTHUIIIBALIII Y PEKJIAMI

Hessaoicarouu na menoenyito 00 monepaHmuocmi 8 Cimi 8 OCMAaHHi POKU, PEeKAAMHUL PUHOK YACO 3ATUMAEMbCS
BIPHUM THCIPYMEHMAM 2eHOEPHOI OUCKPUMIHAYTT, NPOO0BHCYIOHU CMBOPIOGAMU CHEPEOMUNI308aHi 2eHOepHi 00pasu.
Ln menOenyis mae HeeamueHuLl GNIUE HA CYCHIILCMBO MA 2ATbMYE U020 PO3GUNOK ) CYYACHOMY OUHAMIYHOMY C8IMi.
T'enoepra cmepeomunizayis cmae npoonemoro, OCKIbKU PEKIAMHI Mamepian Maioms NOMEHYIAN BUKTIUKAMU PI3HI eMoyii
V CHONCUBAUIS, [ SIKUJO BOHU € 2EHOEPHO YNEPEONCCHUMU, Ye MOICE 2TUOOKO NPOHUKHYMU 8 NIOCEIOOMICIb 0COOUCIOCMEL.

Teopemuuna 0cHo8a 00CTiOdHCeHHs NPeOCmasiena Ha basi HayKosux npays J1. AHOpywiKo, y SAKUX po32nsaHymi pekiamii
cmpamezii KOHCMPYI08AHHS HOPMAMUBHUX 2eHOepHUX JucKypcie, pobomu T. MenvHuk, y sKitl OKpecieni OCHOBHI 2eHOepHi
PO ma cmepeomunu, wo Jexcams 8 0CHO8i meopii npo 2enodep. Taxooic y medcax docniodcenni 6Y10 onpaybo8aHo
pobomu maxux yuenux sk M. Kivmen, 1. bposepman, ¥ Jlinnman, E. Oykii, C. Iaewuuko, T. Mapyeniox ma i.

Mema cmammi — 8uaenenHs No6eOiHKOBUX POPM CHPULHAMMA CHONCUBAYIE PEKIAMHOI NPOOYKYil i3 6UKOpUC-
MAHHAM 2eHOEPHOI cmepeomunizayii.

Hayxosa nHosuzna ompumanux pe3yivmamis. OKpecieHo MexXanizmuy 6Niugy peKiami 3 2eHOepHOI0 Cmepeomuni-
3ayier0 Ha OYMKY CHONCUBAYIB, OOCTIOHCEHO PEKIAMHUL PUHOK I3 NOPYULEeHHAMU HOPM U000 BUCBIMIEHHA 2eHOeDIS.
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YV eucnoexy cnio eudinumu, wjo O0O0CAIONCEHHS NOKA3ANO0, WO 3AXIOHUL DPEKIAMHULL PUHOK BUKOPUCTOBYE
2EHOEPHI HAPAMuUBU 3HAYHO piduile, HIXC paniule, nNpome cmepeomunizayis 00Ci € 3a2anbHUM A8uLeM ceped MeHulL
nonynapuux 6pendie. OOHIEI 3 HAUOIILW NOUWUPEHUX NpoOaeM, AKA 3ATUMAEMBCA AKMYATbHOK 8 DEeKAAMHIl
npoOyKYii, € ceKcyanvbHa 00 EKMmusizayis, Koau 100CbKe Mo UKOPUCMOBYEMbCA AK 00 €km abo enemenm 0ekopy.
Bynveapue ma neadexsamue 300padicents ocio nio npuKpUmmsam «ecrmemuKy Jio0CbKo2o miiay mModice npuseecmu
00 cepuo3HUX HACAIOKI8, 30Kpema 00 Hacurbemea. I endepui Mooei, siKi CUCTIEMAMUYHO MPAHCTIOIOMbCS, MAIOMb
B1ACMUBICMb 2IUOOKO BKOPIHIOBAMUCS Y CBIOOMICIb MA 3MIHIO8AMU MUCTIEHHSL CRONCUBANYI8. []esiKi pekaamooasyi,
0cobnU60 Mi, XMO NPayloe 3 Mano8i0OMUMU OpeHoamu, 8ce we 68adicaromv, Wo GUKOPUCMAHHA CMepeomunie
€ HaUKpawum cnocoboom OOHOCUMU C80€E NOGIOOMIEHHSL 00 CRONCUBAYA.

Knrwouoei cnoea: cenoep, cmepeomunu, pexiama, puHok, imiodrc.

The relevance of the chosen topic lies in the
prevalence of violations related to the depiction
of gender aspects in advertising products. This
leads to the formation of distorted perceptions
among consumers about individuals of a certain
gender, changes in the perception of individuals
in social life, and fosters stereotypical thinking.
Despite the trend towards tolerance in the world
in recent years, the advertising market often con-
tinues to use tools that promote gender discrimi-
nation and create stereotyped gender images.
This trend has negative consequences for soci-
ety and hampers its development in the modern
dynamic world.

Analysis of key research and publications.
The literature reviewed in this study encom-
passes a range of perspectives on gender stereo-
types in advertising. L. Andrushko’s research [1]
delves into various facets of commercial gender
stereotyping, focusing particularly on advertis-
ing strategies employed to construct normative
gender discourses. Additionally, the studies con-
ducted by T. Melnyk and L. Kobelianska [5] pro-
vide insights into the foundational gender roles
and stereotypes that underpin gender theory.

Furthermore, the works of scholars like
M. Kimmel [3], I. Broverman, along with others
[11], W. Lippmann [9], A. Oakley [10], S. Pav-
lychko [7], T. Martseniuk [4], among others,
were consulted during the course of this inves-
tigation.

The aim of the research is to identify the
behavioral forms of consumer perception of
advertising products using gender stereotyping.
This objective necessitates the following tasks:
1. Investigate the specifics of gender stereotypes
in advertising products; 2. Outline the Ukrai-
nian and global advertising markets in terms of
depicting gender stereotypes in advertising.

Presentation of the main research material.
Gender roles, established historically, are still
perpetuated in the media, despite their diminish-
ing relevance in today’s ever-changing world.
While men were traditionally associated with
managerial activities and women with domestic
chores, the emphasis has shifted over time. How-
ever, advertising continues to reinforce outdated
norms. Generally, three stereotypical images of
women are most commonly portrayed [6]:

The Beauty: This portrayal emphasizes physical
appearance, often depicting women as sexually
objectified. They are presented as devoid of logic,
with their main priority being attractiveness.

The Homemaker/Mother: Women are
depicted as homemakers, caregivers, primarily
occupied with household chores or childcare.
Such portrayals often strip women of any other
life goals, perpetuating the idea that women excel
in creating a familial atmosphere rather than in
career advancement.

The Businesswoman: This portrayal depicts
women as career-oriented individuals, successful
and intelligent. However, they are often depicted
as devoid of attractiveness in this context.

In the “Beauty” portrayal, women may be
depicted as sexual objects or frivolous individ-
uals. Often, these stereotyped images present
women as entirely dependent on men, thereby
negating women’s independence. Such presenta-
tions are hyperbolic and clearly emphasize their
stereotypical nature.

The advertising industry often portrays the
«Businesswomany» as overwhelmed with work.
She is depicted as someone who has lost the joy
in life because her sole focus is on her career.
This type of advertising can convey two mes-
sages: one showing the incompatibility of
women with career growth and a happy personal
life simultaneously, and the other «forcing» the
heroine to juggle everything at once: career, fam-
ily, hobbies. In the current context, such advertis-
ing seems far removed from reality and confines
women to artificial boundaries.

Men are also frequently depicted in stereo-
typical ways in advertising products. Based on
the analysis of advertising works, the following
images were identified:

1. The Successful Businessman: Elegant,
poised, driving expensive cars, dressed in
business suits even at home, sporting expensive
watches, often depicted as highly competent and
capable of easily solving any task.

2. The Seducer: Masterfully flirts, surrounded
by beautiful and often sexually objectified
women, attractive, mysterious, excessively
communicative, stylish.

3. The Athlete: Possesses a toned body,
depicted in tight-fitting clothing or with a bare
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torso, emphasizing well-developed musculature.
He prefers a healthy lifestyle, characterized as
rugged.

4. The Father: Typically preoccupied with
family routines. Incompetent in childcare or
exaggeratedly loving and attentive to his family.

5. The Buddy: An image of a man commonly
used in advertisements for meat or alcoholic
beverages. He is sociable, cheerful, and values
friendship above all.

The depiction of idealized advertising images
can have negative consequences in the long run,
as it compels society to expect similar behavior
from real individuals. Such gender-biased por-
trayals reinforce stereotypical notions of mas-
culinity and femininity, contradicting behaviors
typically exhibited by people in everyday life
and perpetuating gender inequality. Moreover,
differences between men and women may be
depicted in a veiled manner or only within a
specific context. Gender characteristics, besides
beauty and physical strength, are also empha-
sized in differences in character. Women are por-
trayed as emotionally unstable, hysterical (the
beauty), or conversely, devoid of joy in life (the
businesswoman), hyperbolically positive (the
homemaker), and so forth. Men are depicted as
restrained, rational, serious (the businessman),
or incompetent in tasks that a woman can easily
handle (the father).

The National Council of Ukraine on Televi-
sion and Radio Broadcasting identifies several
types of gender stereotyping commonly used in
the media [2]:

— Erotization — presenting individuals with
elements of nudity that do not fall under the
concept of the product. For example, if the main
focus of an advertisement is selling swimsuits,
showing bare body parts may be appropriate, but
if an advertisement is for a car wash and the hero
or heroine is depicted without clothing, then such
an advertising campaign may be considered erot-
icized. Such advertising contains explicit scenes
and has a vulgar subtext.

— Objectification — portraying women in a way
that is oriented solely towards male consumers.

— Faceism — it is often used in the media,
focusing attention on men’s faces during dem-
onstration and on women’s bodies (when faced
with faceism, men may also appear as experts,
while women as beauties).

— Machismo — the cultivation of dominance
over women. Representation of masculinity,
aggression, and brutal behavior from representa-
tives of the male gender.

One of the characteristics of gender-stereo-
typed advertising is the attention-grabbing tools
for consumers. The advertising industry tends
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towards so-called «clickbait» and memorability
for potential buyers, and does not always con-
sider ethics, and stirring up scandals can lead to
higher ratings. Nevertheless, in recent years, con-
sidering the situation in the advertising market of
Ukraine, the reputation institution is starting to
regulate. Advertising should demonstrate images
of both genders that are non-stereotypical and do
not violate ethical norms. M. Kimmel believes
that almost all strata of society to some extent
differentiate between the male and female sexes,
demonstrating gender inequality patterns and
confidence in male dominance [3]. The adver-
tising industry is to some extent a reflection of
public opinion, sometimes it is closer to reality,
and sometimes sharply distant, but in any case,
advertising conveys existing stereotypes, simply
emphasizing them.

Gender differentiation affects not only
expected behavior patterns of different sexes but
also the products offered to them. Many repre-
sentatives of the feminist movement popularize
the phrase «color has no gender», but marketers,
retailers, and manufacturers do not always take
this statement into account. Relatives at the birth
ofa child give parents pink cards with the inscrip-
tion «congratulations, it’s a girl», or blue ones
«congratulations, it’s a boy». In stores, clothing
and accessories of these colors are often located
in different departments, where pink will be in
the women’s segment and blue, predominantly in
the men’s, as they are stereotypically divided by
gender. Pink items, as evidenced by research on
disposable razors, are known to be more expen-
sive. Items of this color may also have the label
«specially for womeny, serving as a kind of lure.
This marketing tool is called the «pink tax». It
denotes the price difference for similar products
for men and women. Despite the fact that this
marketing move has been used before, it only
attracted attention in 2015.

The New York City Department of Consumer
Affairs (DCA), responsible for promoting fair
and dynamic market development, conducted a
study on the impact of gender factors on pricing
in various product categories in New York City.
Toys, children’s and adult clothing, accessories,
personal hygiene products, and more were stud-
ied. It was then found that women’s products are
priced 7% higher than identical items for men.
Additionally, the analysis showed that women’s
and men’s clothing presented in stores consisted
of different textile bases. Women’s clothing was
made from more expensive raw materials. In the
study of children’s clothing, it was determined
that the cost difference is smaller, but despite this,
clothing for girls cost 4% more than for boys [8].
The breach of this issue led to resonance because
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in 2020, the pink tax was abolished in New York
City, and setting different prices for identical
goods was considered a violation of legislative
norms. Such steps towards changes regarding
gender segregation in various industries are sig-
nificant and contribute to the gradual eradication
of stereotypes based on gender.

The rhetoric of dividing products into
«men’s» and «women’s» was also observed in
the advertising of Dirol chewing gum from the
«For Her» and «For Him» collections. The very
names already indicate gender distribution. The
«for women» chewing gum was strawberry and
cherry flavored (strawberry is often associated
with femininity because it has a delicate flavor),
while «for men» was tarhun mint flavored (mint
flavoring is also often used in men’s shampoos
and associated with masculinity). The slogan
was: «New Dirol for her and for him. Look, don’t
confuse». The commercial opened with a story
about what would happen if Dirol were mixed
up. Men, chewing the «For Her» gum, began to
perform actions stereotypically considered femi-
nine: one washed dishes, another cried over a
melodrama, which was an exaggerated emphasis
on female emotionality, and a third man twisted
his hair, sitting in front of a dressing table in a
robe. At one point, a woman entered the room
dressed in a shirt, suspenders, and a cap. She
asked if anyone had seen her Dirol, to which the
men shook their heads in denial. It is noteworthy
that after this advertisement, amateur videos with
a satirical context appeared on the internet, paro-
dying the Dirol advertisement. It was broadcast
in many countries, including on Ukrainian televi-
sion. Such advertlsmg is biased and demonstrates
the gender polarization of roles between men and
women in society.

Similar content advertising was created for
the Danone company. It presented a limited col-
lection of yogurts «Danissimo» with the identical
«For Her» and «For Himy series names, as in the
Dirol series. This advertisement had several short
versions with a duration of up to 12 seconds.
It showed two yogurts in jars of brown and pink
colors. The first was intended for men, and the
second, accordingly, for women. The plot of all
the videos has a similar content: in the commer-
cials, women feed their partners with the yogurt
named «For Him» with a teaspoon. The divi-
sion of similar products into two genders may be
a common marketing technique to attract con-
sumers’ interest, but it is inappropriate in terms
of gender norms because it reinforces stereotypi-
cal perceptions formed in society.

In advertising narratives depicting the process
of choosing a product, men are shown as oriented
towards practical items, including technical gad-

gets, grills, tools for repairs, etc. Women are often
depicted with signs of oniomania (shopaholism),
alove for the color pink, shiny blouses and dresses,
which they choose, evaluating the product solely
based on its visual component. In such advertis-
ing, men are portrayed as rational, while women
are portrayed as emotional and desiring to spend
as much of their partner’s money as possible.

Food product advertising typically exhibits
role-based gender stereotyping, where the woman
is in the kitchen, preparing food for her husband
and children. This portrayal of women has a his-
torical character, influenced also by the factor of
motherhood. Since it is biologically determined
that women have a reproductive function, soci-
ety obliges them to adhere to the collective image
of motherhood. From this, household duties and
other factors arise. O. Kis’ cites the reason for
the preference for the image of the guardian in
the context of Ukrainian womanhood and notes
that the image of the guardian reflects traditional
Ukrainian femininity stereotypes to some extent,
albeit altered. Primarily, it relates to family val-
ues, where a woman’s highest calling was pre-
cisely housework and raising children.

Videos advertising medical products, such as
headache pills, often feature a similar storyline
where a man falls ill, and a woman comes to
his aid. This portrayal creates a false notion that
men are incapable of taking care of themselves,
so this function is assumed by the woman. Less
commonly used is the mirrored approach, where
the man still acts as the «rescuer».

Banner advertising (static or dynamic) used to
attract attention more often employs the image
of a woman. Often, eroticized and objectified
images are used, commonly found in advertis-
ing for car dealerships, appliance repair shops,
etc. This is one of the psychological techniques
aimed at attracting a male audience. L. Andrushko
emphasizes that comparing the two images, male
and female, one can notice characteristic differ-
ences. Men in advertising products are associated
with initiative and are often portrayed as seri-
ous, while the role of women is directed towards
satisfying the needs of men [1].

Conclusions and Recommendations. Thus,
character traits most commonly attributed to men
in advertising products include:

— Serious.

— Intelligent.

— Innovative.

— Self-assured.

— Brutal.

— Capable.

— Dominant.

The above-mentioned male characteristics are
used in advertising products to convey a holistic
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image of men. Less commonly used are traits
such as clumsiness or self-doubt.

Character traits most commonly described for
women in advertising products include:

— Expressive.

— Sentimental.

— Busy.

— Compassionate.

— Frivolous.

It is notable that the characterization of women
significantly differs from that of men. Thus,
advertising emphasizes the diversity of women and
men, reinforcing the gender biases formed in society,
as the described emotional-behavioral forms can be
inherent in both men and women in reality.

Overall, the perception of how men or women
should be transforms within historical and socio-

cultural contexts. Common gender stereotypes
today include the belief that women should take
care of household duties, look after children,
create a family atmosphere, while men should
provide for women. These biases are referred
to as gender roles, which are still perpetuated,
especially in advertising works.

Additionally, alongside the concept of gender,
there exist socially constructed characteristics
of femininity and masculinity. This is manifested,
for instance, in attributing to women tender,
vulnerable character traits, a love for pink or pastel
colors, romanticism, and emotional expression.
In contrast, men are attributed qualities of strength,
restraint of emotions (society and media often dictate
messages that men do not cry), a predisposition
towards business, and so on.
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